State of the Nation’s Economy: 
Up 

Auto OutrputT—Week’s total of 73,- 
738 vehicles in U.S. plants is well 
above previous week’s 50,106, but 
far under the 116,960 in the same 
week a year ago. 

Srez.—Operations last week were 
scheduled for 94.1 percent of ca- 
pacity, highest since May. This 
compared with 91.7 percent the 
previous week. 

Business Loans—An increase of 
$3,000,000 to $13,775,000,000 was 
shown in last week of November, 
says Federal Reserve Board. 

Coprrzr — Shipments to domestic 
consumers in November totaled 
118,146 tons, 9,954 tons more than 
October. 

Moror Freicht—Carriers hauled 
3,380,224 tons in October, 4.4 per- 
cent above same 1948 month. 

, vetelamaserl 1949 record in 
civil volume was set in week ended 
Dec. 10, with a total of $302,115,000. 
This was 261 percent above same 
week last year. 

* * 


Down 


Furnirure — Cash and charge 
account buying in October was 
off 15 and 12 percent, respec- 
tiwely, from same 1948 month, 
while installment buying rose 
nearly one-fourth over the week 
of October, 1948. 

PLants, EquipMentT—Spending this 
year will drop to an estimated $17,- 
910,000,000 from $19,230,000,000 in 
1948, says Commerce department. 

Business InvenTormes—By end 
of October, value was set at $55,- 
200,000,000, a decline of $60,000,000 
during month. 
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Generel 

FeperaL Bupcet—Budget Director 
Pace has said the U.S. budget “will 
not exceed $45,000,000,000” for fiscal 
year starting July 1. Federal spend- 
ing in fiscal year ending next June 
30, Pace said, is estimated at $43,- 
500,000,000. He said he saw no pros- 
pect of a balanced budget in 
1950-51 without a tax hike. 
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Te NADA Is Alarmed top cars | : 


Trend to Lower Prices 
Continues as *50s Bow 


Olds Trims 88s $55 to $65, Ups Dealer Handling 
Charge on All Models; Hydra-Matic Optional; 
Buick, Pontiac Cut Accessory Prices 


By Complaints of 
Car Bootlegging 


Dealers Lay Practice 
To Termination of 
Territorial Security 


By William Ullman 
Washington Correspondent 

ASHINGTON. — Reports that 

the removal of territorial pro- 
tection from dealers by several 
automobile manufacturers had led 
to widespread bootlegging practices 
in new cars received “extended and 
serious” consideration by the NADA 
executive committee, AUTOMOTIVE 
News was told last week. 

While no formal statement re- 
garding the situation has been 
issued by NADA, it was said 
informally that both individual 
dealers and association officials 
familiar with all the facts in the 
case were deeply concerned over 
protests received. 

Complaints over the manufac- 
turer action and its subsequent 
results, which it was said appear to 
be particularly aggravated in some 
southern states, came to NADA 
headquarters here by letter and 
verbally. 

. 7 + 

HESE, it was stated, were routed 

to Chairman Fred Haller, of the 
organization’s Industry Relations 
committee, who laid them before 
the members of his group at aj 
meeting Dec. 7. 

The Haller committee, it was said, 
spent the better part of the day 
reviewing the complaints, and on 
the following day gave a full report 
to a scheduled Executive committee 
meeting. 

After prolonged discussion, the 
Executive committee, it was re- 
ported, referred the handling of 
the matter back to the Industry 
Relations committee for develop- 
ment of a plan of action. 

The latter committee is now 
giving consideration to all the facts 
at hand, and approval of a definite 

(See NADA, Page 33, Col, 5) 


New Chrysler Lines 


$23 Million Spent for ’50 Model Changeover; 
Lower Silhouettes Featured 


By Pete Wembhoff 


Editor, Automotive News 


(MR TELER CORP. has_ spent 
more than $23,000,000 on changes 
in its 1950 models, to be announced 
early in January, President K. T. 
Keller told newsmen at a preview 
in Detroit last week. 
More than 50,000 of the cars— 
“which look new both coming and 
™ going” — will be 
built by the end 
of December, he 
said, adding that 
_ additional plant 
capacities will 
permit produc- 
tion of more than 
7,100 units a day 
© early in 1950. Be- 
fore the war, ca- 
pacity was 6,000 a 
day. 
©. &. Reter Keller predict- 
ed that dealer stocks, which aver- 
aged a five-week supply when 
changeover started, will be ex- 
hausted by announcement time. 
€ * x 


ACCENT is on lower silhouette 
in the new Chryslers, Dodges, 





Plymouths and DeSotos, with ap- 
pearance improvements having 
been made bumper to bumper. All 
four lines retain the same wheel- 
bases as last year and substan- 
(Continued on Page 41, Col. 1) 


New-car registrations for 10 
months, plus nine states for No- 
vember: 


1949 Pos. 1948 Pos. 


597,685— 1 
378,454— 2 
283,182— 3 
211,098— 4 
192,845— 5 
154,128— 7 
Dodge 176,176— 6 
Stude. 121,701— 8 
Mercury 113,530— 9 
Hudson 89,430—12 
Nash 90,048—11 
Chrysler 87,644—13 
DeSoto 67,858—14 
Packard 64,452—15 
Cadillac 651,236—17 
Kaiser 97,889—10 
Lincoln 25,099—18 
Willys 17,749—20 
Frazer 51,327—16 
Crosley 23,205—19 
21— 4,897 Ang.-Pref. 2,363—22 
22— 2,801 Austin 7,946—21 
Total All Makes 
4,078,835 2,911,295 

For further details see page 

24, today’s issue. 


Make 
ev. 
Ford 
Plym. 
Buick 
Pontiac 
Olds. 


, 
10—119,773 
11—115,497 
12—110,158 
13— 87,138 
14— 85,254 
15— 69,071 
16— 52,323 
17— 32,555 
18— 25,011 
19— 14,908 
20— 9,116 


Output Upswing 
Sends °49 Total 
Past 6 Million 


By Bernie Thomas 
Associate Editor 


AUTOMOTIVE plants stepped a 
little harder on the production 
pedal last. week and succeeded in 
sending car and truck output in the 
U. S. so far this year well over the 
six-million vehicle mark. 

At the end of last week, domestic 
output for the year included 4,- 
937,406 cars and 1,091,503 trucks for 
a total of 6,028,909 vehicles. Before 
Jan. 1 another 200,000 units will 
probably be added to that account- 
ing, which many observers feel will 
stand as a record for a long time 
to come. 

The past week’s production of 
713,738 vehicles — 55,222 cars and 
18,516 trucks—represented an- 
other comparatively poor volume 
performance. It did, however, 
arrest a downward trend that had 
lasted for nine weeks. 

U.S. output the week before com- 
prised only 40,073 cars and 10,033 
trucks—a total of 50,106 vehicles. 
That effort earned a three-year low 


rating. 
* + ” 


HERE were added indications 

last week that things were look- 

ing up for auto makers. Except at 
(Continued on Page 42, Col, 3) 


Mo cracks opened up in the 
automotive price structure last 
week as the year-end march of 1950 
models rolled into high gear. 

In addition, dealers welcomed 
Oldsmobile’s increase in delivery 
and handling charges on all 1950 
series across the board, as well as 
the $55 to $65 reduction in list 
prices of the Series 88. 

Last week’s price drops followed 
the recent decreases in the prices 
of Dynaflow on Buick and Hydra- 
Matic on Cadillac, Lincoln, Nash 
Ambassador, Oldsmobile and Pon- 
tiac. 

* * ” 
eS in base price last week 
were certain Buick and Pon- 
tiac accessories. 

Advertised-delivered prices of 
Series 88 and 98 Oldsmobiles were 
lowered even further by the switch 
of the Hydra-Matic status from 
standard to optional. Hydra-Matic 
remains optional on Oldsmobile’s 
Series 76. 

Some observers foresaw still 
deeper breaks in prices, affecting 
accessories, automatic transmis- 
sions and cars themselves, when 
other 1950 models make their 
appearances. 

The schedule of dealer showings 
on 1950 cars remaining to be un- 
veiled is as follows: 

Buick Super and Roadmaster, 
Christmas week; Chrysler, Dodge 
and Oldsmobile, Jan. 4; Chevrolet, 
Jan. 7; DeSoto, Jan. 9; Plymouth, 
Jan. 12; Cadillac, Jan. 21; Lincoln, 
mid-January. 

* g* @ 
(peencsis also gave Series 76 
and Series 88 buyers a greater 
selectivity on certain items of op- 


GM Dealers Get 


Parts Override 


REVOLUTIONARY replace- 

ment parts distribution setup, 
designed to place General Motors 
dealers in direct competition with 
independent parts jobbers, was an- 
nounced last week by W. F. Huf- 
stader, GM’s vice-president in 
charge of distribution. 

Under the new setup, effective 
Jan. 1, an overriding wholesale 
discount of 12% percent will be 

(See PARTS, Page 40, Col. 5) 


NEW STYLING FOR OLDS 98—Headlining Oldsmobile's new ‘'Futuramic Fleet" for 1950 is the newiy styled Series 98 model, introducin 


the widest and lowest Fisher bod 
rear through the use of curved glass. The 98 


by the high-compression Rocket engine of 135 horsepower, the 98 will also 


equipment, giving Oldsmobile owners new 


will be aatekie in five body 
ve ¢ 


ess In power performance. 


in oomente history. Shown here is the four-door sedan, which offers greater vision both front an 
pes. Wheelbase of the new model is 122 inches. Powered 
he new ay Hydra-Matic drive as optional 


(See story on page 32 


$8 Per Year, 25c Per Copy 


tional equipment that were stand- 
ard on 1949 deluxe models in those 
series, 

Seventy dollars worth of equip- 
ment was made optional on Series 
76 deluxe cars, including rear fen- 
der panels, deluxe steering wheel, 
electric clock, wheel trim rings, turn 
signal and oversize tires. 

These items, minus the tires, 
were lopped from Series 88 deluxe 
models, aggregating a $60 drop 
in list prices exclusive of the $55 


veloping from the new optional 
(See PRICES, Page 39, Gol, 5) 


Only Slight Dip 
In New-Car Sales 
Seen This Month 


By Bob Gordon 
Associate Editor 


HE deceleration in new-car 
sal which began about mid- 
Noverge, appears to have leveled 
off i cember, Deliveries this 
month are expected to be about 


the same as in November— an esti- 
mated 400,000 new automobiles. 


Should final figures show that 
new-car sales in either of the 
last two months of the year 
failed to hit 400,000, it would be 
the first time since April that a 
monthly sales total had failed to 
exceed that mark, 

In fact, new-car sales surpassed 
432,000 units for six straight 
months in 1949, from May through 
October. 

* 6 @ 
An reports of December 
sales activity resemble those of 
the last half of November, gen- 
erally, although some improvement 
occurred in Chattanooga, Tenn., 
and Detroit. 

Cleveland new-car sales for the 
seven-day period ended Dec. 9 
numbered 1,041, compared with 
1,053 in the preceding week. Akron 
reported 324 new cars sold in the 
week ended Dec. 3. The figure was 
close to the weekly average of 
November. 

Chattanooga dealers delivered 
102 new cars in the week ended 
Dec, 10, compared with 95 in the 
preceding week. In Detroit, the 
gain was more impressive with 
3,990 new automobiles sold in the 
first 10 days of this month, 
against 3,668 in the similar pe- 
riod of November. 

The increase in Detroit was 
probably due more to the low level 
of sales in November rather than 
to any great improvement in De- 

(Continued on Page 42, Col, 1) 


Production 


Automotive News Estimates 
U. S. Cars, Trucks 


116,960 
Week Week Week 


For complete production totals 
by makes, see table, page 42. 
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BUICK OFFERS INCREASED-POWER ENGINES—Buick's F-263 engine, an improved vaive- 


in-head straight-eight utilizing the Fireball combustion chamber design, 
the paper series and when opepee’ with Dynaflow will produce 128 
1 


revolutions per minute, the firm states. It 


will be offered on 
horsepower at 3,600 
It has a 


as a 7.2 to | compression ratio. 


3 3/16 inch bore and 4! inch stroke, giving 263.3 cubic inches if displacement compared | 
with its predecessor's 248.1 cubic inches. Despite the increased power output the engine is | 
the same weight and overall size of the 120-horsepower engine it replaces, it is said. The | 
Roadmaster is said to have brake horsepower rating of 15. 
been stepped up to 122 horsepower with Dynaflow. 

* + * * 


Buick Plans Peak Output 
For First Half of ’50 


| record basis, Wiles did disclose 
|that Buick will have “the greatest 
| market coverage in history” with 19 
models in all. Seven of these will 
be in the Special series, while the | 
Super and Roadmaster lines will | 
each feature six models, 

Wiles revealed that 71 percent 
of Buick’s cars were equipped 
with Dynaflow transmission in | 
1949. He would not predict the 
percentage for 1950, but pointed 
out that the recent price cut of 
$42.80 should be an important 
factor in Dynaflow sales next 
year. 

He foresaw “no higher” prices for 
the 1950 models, Price reductions | 
on certain factory-installed Buick | 
accessories were disclosed last week 
(see story, page 1). 

Noting success with the Special | 
|in competing against the low-priced 
field, Wiles declared that 41 percent | 
|of the tradeins on the 1950 Special | 


+ + 


By Pete Wembhoff 


Editor, Automotive News 


UICK’S output schedules for the 
first half of 1950 will be at least 
as high as 1949, when the division 
rz: set anall-time 
high of about 
400,000 cars, Gen- 
eral Manager 
Ivan L. Wiles told 
newsmen at a De- 
troit preview of 
Buick’s '50 mod- 
els. 

Although opti- 
mistic on_ sales 
for the coming 
year, Wiles de- 

I. L, Wites clined to look 
into the crystal ball for the last 
half of 1950. 

Buick’s first-quarter _ 
he said, will break down as fol- 
lows: Specials 40 percent; Super 
models 40 percent and Road- 


Unionizing Drive Spreads 


By Mac Gordon 


Associate Editor 


FFORTS to unionize dealership 
personnel were intensified along 


union. 

The independent International 
Assn. of Machinists, which has 
embarked on a dealer drive of 
| national scope, made strong col- 
| lective-bargaining representa- 
| tions in Kansas City, Tulsa, 
Okla., and Oregon City, Ore. 





UAW-AFL in NLRB elections held 
j|last week at 23 Kansas City deal- 
|erships. Employes in four out of 
six Kansas City new-car concerns 
| rejected the IAM'’s bid in votes con- 
| ducted in November. 

* = * 
N NLRB election at the big 
Fred Jones Ford dealership in 


IAM drive in the Southwest. A 
similar IAM attempt to sign up 
Jones shop workers failed three 
years ago. 

In Oregon City, the IAM re- 
activated picket lines at 10 dealer- 
ships as the NLRB weighed an em- 
ployer petition to hold a new bar- 
gaining poll. The dealers charged 
that the IAM no longer was repre- | 


three fronts last week by the same | 


The IAM was pitted against the| 


Through West... 


over the GM union-shop election 
slated for February. 

The 10,000 Timken workers won 
a pension plan and an improved 
insurance program in their strike 
settlement. The Timken walkout 
was the last major tieup staged 
by the CIO United Steelworkers to 
enforce 1949 economic demands. 

* co * 
YENERAL MOTORS declined 
comment on a UAW charge 
that the corporation was refusing 
to permit the NLRB to set up 


No Price Cuts 
On Parts Seen 
At NAPA Parley 


CHICAGO.—Admitting that auto- 


while the Special engine has| Tulsa signalled the opening of the| motive replacement parts prices 


|had slipped a little in 1949 from 
| last year’s levels, most of the mem- 
bers attending the 25th annual 
meeting here last week of the Na- 
tional Automotive Parts Assn. 
predicted that prices will remain 
generally unchanged next year. 
Such price decreases that may 
come about at the dealer level on 


sentative of an employe majority.|certain items will only constitute 


Factory labor news last week 
included a contract settlement of 
the 38-day 
Roller Bearing Co. and develop- 
ment of a conflict between the 
UAW-CIO and General Motors 


Chevrolet Sales 
For 11 Months 
12% Over Peak | 


DETROIT. — Complete tabulation | 
of domestic dealer reports for No- 
vember put Chevrolet retail sales 

thus far this year 
at 1,317,200 pas-| 
senger cars and | 
trucks, W. E. 
Fish, general| 


| 
sales manager, | 


strike at Timken | 


competitive cuts on products now 
| overpriced, observers declared. 

Of prime concern to the members 
was the decline in average age of 
|cars on the road. It was pointed 
out that shortening the average age 
of cars by one year represents a 
| potential decrease of 20 percent in 
the parts business. 

Since 1946, the average age of 
cars on the road has declined about 


|.8 of a year to the present average 


of 8.2 years. Members claim that 
the present decline in average age 
is almost balanced by the increase 
in new-car output. 

Optimism was expressed by the 
members over the market position 
of the jobbers, although it was 
admitted that automobile dealers 
| had increased their repair business. 


Association officials cited statis- 


masters 20 percent, 

The ’50 Supers, as well as the 
Specials, are already in production, 
while the Roadmasters will start 
coming down the line early in Jan- 
uary. The Riviera models will start 


about that time, too. 
* ~ * 


Wwaus discussing attributes of 
1950 models on an off-the- 


New Plan Delays 
Playboy Demise 


BUFFALO. — A formed 


newly 


Delaware corporation named Lyte- | 


mobile Co. proffered a_ tentative 
reorganization plan for Playboy 
Motor Corp. last week and bank- 
ruptcy proceedings in Federal Dis- 
trict court were postponed 
Jan, 12. 

A Lytemobile spokesman said his 


concern was seeking to market a/| 


redesigned Playboy, which the firm 
hoped to price at retail at “about 
$800,” although the firm has no 
production experience upon which 
to base the price. 


until | 





| Buick has 


have been from the three low- 
priced cars. 
+ * * 
ITH Wiles at the preview was 
Richard C. Cook, assistant chief 
engineer, who discussed the engi- 
neering highlights of the 1950 
models. 
In discussing 1950 plans, Wiles 
said that Buick’s optimism for a 
continued high sales potential was 


|based on field reports reflecting 
|demand from all sections of the 


country. In the postwar years, well 
over a million cars have been built 
and sold. 

“It should be remembered that 
the percentage of families owning 
cars now is less than in 1941,” 
Wiles said. “National income con- 
tinues at a high rate, and indi- 
vidual savings are increasing. We 
believe that there will be contin- 
ued strong demand for automo- 
biles well into 1950.” 

During 1949, he pointed out, 
sold more automatic 
transmission units than any other 
single car manufacturer in the fully 
automatic transmission field. 


This vital sales tool will first 
see print in the pages of Auto- 
motive News in serial form .. . 


"A Guide to Automobile Selling" 
by John O. Munn 


Author Munn, a veteran columnist for Automotive News, draws upon his 
40 years of experience in the auto retailing field to provide this comprehensive 
guide for auto dealers and salesmen. It is designed to aid experienced sales- 


men, as well as those new in the field. 


Covered are such subjects as Developing a Clientele; the Pre-Approach; 


locating Prospects; the 


Importance of an Automobile Dealer; 


Selling the 


a announced last 
| week, 
. r With one month 
| : still to go, Fish 
| pointed out, 1949 
volume was 
W. E. Fish ready 12 percent 
ahead of the com- 
|pany’s former record for a full 
| year. 
The previous peak was reached 
|in 1936 when 1,168,863 passenger 
| cars and trucks were delivered at 
retail, 
| Based on reports to the company, 
|Chevrolet dealers sold 85,312 pas- 
senger cars and 24,242 trucks in 
November for total sales of 109,554. 
|The figure compares with 88,754 
| deliveries in November a year ago. 
November truck sales brought 
Chevrolet’s 11-month total to 332,- 
177, which surpasses all past yearly 
marks in the industry. The former 
record was 323,648 in 1948—a rec- 
ord also set by Chevrolet. 


Mystery Nash? 


Car Testing on Speedway 


Spawns Speculation 


INDIANAPOLIS. — Several engi- 
neers last week watched with in- 
|tense interest a mystery car being 


|tested here on the Indianapolis 
fared Speedway’s 500-mile track. 


Although the manufacturer of the 
|car was not announced, speedway 
|officials said that it might be 
| “associated with Nash Motors.” The 
| tests were under the observation of 
| the American Automobile Assn. and 
| reportedly will continue in Florida 
| and California. 


The test model was not a car 
in production, although a set of 


specifications had been drawn up 
for checking by the AAA crew. 
Railbirds said that the automobile 
was not a bantam model and would 
accommodate four persons easily. It 


al- | 


tics showing that new-car buyers 
are waiting only 5.5 months before 
patronizing independents for serv- 
ice now, compared with 14 months 
|in the early postwar period. 


Tire Curb Hearing 
Delayed a Month 


| WASHINGTON.—The Federal 
| Trade Commission announced last 
| week that a month’s extension of 
|time has been granted “to all in- 
terested parties” in which to file 
written evidence and prepare for 
oral argument in connection with 
its proposal to fix a carload of 
20,000 pounds as the maximum 
quantity of replacement rubber 
tires and tubes upon which differ- 
entials in price on account of 
quantity may be allowed. 

The extension was granted, the 
| FTC said, after hearing oral argu- 
ment on motions filed by counsel 
| for several tire manufacturers and 
| Western Auto Supply Co. Jan. 19, 
instead of Dec. 19, has been set 
|}as the final day for filing state- 
ments. Oral argument will open 





|instead of Jan. 9. 





| before the commission on Feb. 7 


IAM, Dealers Vie in 3 Cities 


union-shop polling facilities on 
company property. 

| A majority of all workers eli- 
| gible to vote is required for the 
| NLRB to certify a union shop in 
| the event that an employer agrees 
to a union-shop demand. 

Jones’ employes in Tulsa voted 
on whether to make the union 
their bargaining agent, or wheth- 

| er they will remain outside union 
ranks, 

| All service department employes 
|of the Tulsa company, which in- 
cludes those of the Ford division 
as well as the Lincoln-Mercury di- 
| vision, were affected. No effort has 
been made to organize Oklahoma 
City units operated by Jones. 


| Warren Lepley, manager of the 
company’s Ford division, said 106 
empioyes of the company are eli- 
gible to vote and these include 
mechanics, upholsterers, parts men, 
porters, wash rack attendants and 
all others not engaged in sales, 
supervisory or clerical duties. 

The election in Tulsa has been 
highlighted by publicizing activity 
on the part of both the union and 
the company. The union, through 
| distribution of pamphlets, has told 
|employes “guaranteed wages” will 
be protected “and increased.” 

The company has cited benefits 
employes receive in insurance, a 
wage scale equal to or above the 
Tuisa standard and others. 


Official Says U.S. 
Won’t Spare Rod 


In Trust Cases 


NEW YORK.—Urging business to 
do everything possible to carry out 
the philosophy of the Sherman Anti- 
Trust act, Assistant U. S, Attorney- 
General Herbert A. Bergson 
asserted in an address here that 
there could be no substitute for 
vigorous enforcement of anti-trust 
laws. 

Secretary of Commerce Charles 
Sawyer’s recently announced plans 
for a committee to advise business 
how to prevent monopoly and re- 
straint of trade was not meant to 
lessen the vigor of the Justice 
department’s enforcement program, 
Bergson told 600 members of the 
Practicing Law Institute. 

Bergson said Sawyer’s plan is 
designed to bring to the attention 
of the public the importance of 
anti-trust laws and their basic 
significance in the preservation of 
the free enterprise system. 

“It contemplates neither a sub- 
stitute for litigation, nor a pro- 
cedure whereby any business man 
who professes to be puzzled can 
come to the government and seek a 
passport that will enable him to 
carry on questionable activities 
with impunity,” he said. 


Ecuador Ups Auto Buying 

WASHINGTON. Ecuador pur- 
chased 171 passenger cars and 593 
other vehicles from the U. S. in the 
first six months of this year, com- 
pared with 85 passenger cars and 
662 other vehicles in the same 
period last year, says the U. S. 
Department of Commerce. 


| AUTOMOTIVE NEWS WANT ADS have 
|} been proven the quickest, least expensive 
| method of reaching the men who want 
what you have or have what you want! 


See the back pages of this issue, 


PACKARD DEALER ADVISORY COUNCIL—Members of the Packard Dealer Advisory 
Council conferred with factory executives here last week on current and forward merchandis 
ing programs. They are shown scanning suggestions and comments submitted by other 
Packard dealers in the U. S. and Canada. Standing (left to right) are H. E. Foulkrod 
Cleveland; R. S. Thrall, Williamsport, Pa.; P. E. Amey, Toronto; L. T. Perryman, Sacramento 
Calif.; G. W. Smith, Bridgeport, Conn., and Royston T. Covington, Bethesda, Md. Seatec 
(left to right) are E. V. Voight, LaCrosse, Wis.; Albert J. Meek, Fort Worth, Tex.; C. E 
| Briggs, assistant general sales manager; Kari M. Greiner, sales vice-president; John Babcock 
| Spokane, and George M. Couch, Atlanta. 


Used Car Allowance; Pitfalls in Appraising Used Cars; the Complete Finance 
Package, and Keeping Owners as Customers. 
it's MUST reading for everyone in the auto industry. Watch for it starting 


Automotive News 


was said to be powered with a six- 
|cylinder engine capable of at least 
| 80 miles per hour. 

Gasoline consumption was said to 
|be about 30 miles per gallon. The 
car is to be aimed at the $1,000 price 
bracket, it was learned. 








Sealers tell me 


By John O. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 


4 UTOMOBILE dealers, unlike! 
A other businessmen, are working 
in an expanding economy due to 
the fact that our industry is one of 
the few that has not yet taken a 
postwar adjustment. Dealers, there- 
fore, are faced with complexities 
and uncertainties that do not exist 
in other fields. 


Part of the difficulty for an 
automobile dealer, when he plans 
for the future, is his inability to 
judge the action of many of his 
competitors who have come into 
the business with little experience 
since the war. The acts of one 
dealer are apt to at least tempor- 
arily spoil the opportunities for 
many others. 


That’s the reason I was glad to 
see Automotive News offer dealers 
in America a composite picture of 
dealers’ operating statements seg- 
regated by number of cars handled. 
Any dealer can benefit by checking 
his own _ operating statement 
against these master guides. 


The mere fact that he compares 
statements is a step in the right 
direction. It centers his mind on 
the purpose of any business—to 
create profit. A profit-minded dealer 
will always take the management 
steps necessary to assure his | 
permanency in the field. So I 
recommend that dealers read and 


} 


Neb. High Court 
Lauded for OK 
Of Resale Pacts 


LINCOLN, Neb.— The auto re- 
purchase contract designed to block | 
black-market activities was held | 
valid by a decision of the state} 
supreme court last week. | 

The decision “is a vindication of 
the efforts which were made by 
some dealers in the interest of pro- 
tecting their name and of good 
public relations,” was the comment 
of Elsworth F. Du Teau, president 
of the Nebraska New Car Dealers 
Assn. 

John P. Morrow, president of the 
Lincoln New Car Dealers Assn., 
said he was “happy to see it upheld 
because the purpose of the contract 
was for the better interests of the 
public.” 

The court held in the case of E. J. 
Westman versus Stanford Motor 
Co. of Broken Bow that the re- 
purchase agreement was not in 
restraint of trade and damages may 
be collected where violated. 

Although signing a re-purchase 
agreement, Westman sold the car 
the same day after he bought it. 
His defense was based on the 
restraint of trade. 

It was held by the court that 
partial restraints are not considered 
unreasonable when they are an- 
cillary to a valid contract made in 
good faith and are apparently 
necessary to reasonably protect the 
parties or either of them. 

The contracts are still used in 
scattered cases in this state, Du 
Teau said, adding that “only the 
possibility of a short flurry after 
the introduction of the 1950 models 
will bring the contracts back into 
use.” 
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study Columnist Van _ Tassel’s 
series (see page 6 today). 


* * * 


Needs Guideposts 
I RECOMMEND this study partic- 


| 


ularly because the average auto- | 
mobile dealer executive is kept so) 


neglects problems of improvement. 
Van Tassel’s objectivity is assured 


| busy with daily duties that he often | 


because he is an independent and | 


impartial outsider. 


Minimums and maximums are the 
goals in any business, Maximum 
efficiency, and minimum waste. 
Maximum productivity, and mini- 
mum cost. So a dealer needs guide- 
posts such as is provided in this 
series. 

All dealers recognize the neces- 
sity for authentic trade informa- 
tion. Such information works to 
the advantage of the trade, both 
internally and externally. If a 
new dealer knows the pitfalls in 
advance, he is less apt to fall into 
them. His operation, therefore, 
contributes to building up the 
strength of the trade. One dealer 
failure injures all dealers. 


John Battle (Chevrolet), of New 
Orleans, who has a national repu- 
tation, at one time startled all the 
banks in New Orleans by sending 
each a copy of his monthly state- 
ment regularly. The banks, 


count, immediately wondered why 
they were getting these financial 
statements. They questioned 
whether the Battle account was 
soon to be transferred to their 


* * * 


NADA’s Committee 


HE facts were that Battle 

merely sent duplicate statements 
to each bank, not because he was 
particularly proud of his state- 
ments, or felt that he was a better 
operator than any other dealer in 
New Orleans, but it was Battle’s 
conception that if the banks hand- 
ling the accounts of competing 
dealers had his statements for com- 
parison, then the banks would in- 
fluence their automobile dealer 
accounts to at least a performance 
equal to the Battle record. 

The need for authentic trade 
information in this field is more 

important than ever before, 
simply because many new dealers 
are in the field, and because we 
all are facing an adjustment 
period. 

I am glad to learn that NADA 
has just appointed a Dealer Man- 
agement committee. Congratula- 
tions! This committee has a won- 
derful opportunity to make a 
major contribution to this trade. 


Detroit Dealers 


Elect Officers 


DETROIT.—Over 400 persons at- | 
tended the annual meeting of the 
Detroit Auto Dealers Assn. last 
week. Line directors, who will meet 
shortly to elect officers, were 
elected as follows: | 

Buick-—-George R. Lawson; Cadil- | 
lac—C. E. Paulin; Chevrolet—S. T. | 
Hanson; DeSoto — James ane: | 
Dodge—Hanley Taylor; Ford—Dan 
R. Courtney; Hudson—Harold Spi- 
cer; Kaiser-Frazer — Gil Michel; 
Lincoln-Mercury Ted Grace jr.; 
Nash—Charles Dalgleish; Oldsmo- 
bile—Robert Whyte; Packard—Cass 
Slubowski; Pontiac—U, J. Carron, | 
and Studebaker—Des P. Murphy. 

Guests at the banquet included 
George Ziesmer, NADA president; | 
Ralph Nichols, NADA secretary, 
and Ray Chamberlain, NADA con- | 
vention manager. | 


Fire Sweeps Jenks 
RUSH SPRINGS, Okla.—Fire has 
swept the C. C. Jenks automobile 
dealership here with $50,000 dam-| 
ages estimated by the owner. The 
blaze began with a gasoline explo- 
sion. Two trucks, two cars, two 
motorcycles and 300 tires were de- 

stroyed, according to Jenks. 


with | 
|whom Battle did not have an ac- 


¥ 


- 


THEY WILL LEAD THE KANSAS ASSOCIATION DEALERS IN 1950—Annual convention of 


| Kansas Motor Car Dealers Assn. in Wichita 
| Officers and directors elected for the coming 
| Wichita, vice-president; R. D. McKay, Kansas 


drew an attendance of about one thousand. 
year are (left to right): John H. Butts (Buick), 
NADA director and regional vice-president of 


| NADA, Chrysler dealer, Wichita; Harry B. Russell, (Ford), present president, Junction City; 
Roscoe Hambric, secretary-manager, Topeka, and Lloyd W. Scott (Chevrolet), newly elected 


president, Topeka. 
| Topeka. Newly elected officers take office Jan. 


| Chaffin (left) is NADA director for Montana 


Not shown in the picture is Willard Noller, 


MONTANA ASSN. ELECTS YODER—Glayde Yoder y 
| president of the state dealers’ association, succeeding Barney Ryan (right), 


treasurer, Ford dealer, 


Ist. 


§ | high schools. 


Dealers Praised — 
‘As Traffie Toll 
Drops 41 Pet. 


| Are Best Fitted 
To Lead Safety 
Drive, ASF Says 


By Tom Hewitt 
Staff Writer 


A UTO dealers deserve much credit 
|“ for helping cut the nation’s 
traffic death rate by 41 percent in 
the last three years, Pyke Johnson, 
president of the Automotive Safety 
| Foundation, said in Detroit last 
week. 

Speaking before the Inter-In- 
dustry Highway Safety Commit- 
tee, Johnson said that dealers are 
better fitted to carry on safety 
programs than any other group, 
since they are “intelligent and 
have local pride.” But he warned 
that dealers still have much to 
do in the safety program. 

M. R. Darlington jr., managing 
|director of the Inter - Industry 
|group, showed how dealers have 
|contributed to safety by reporting 
| that they have given nearly $6,- 
000,000 worth of training cars to 


* * * 

IN AJOR Gen. Philip B. Fleming, 
} general chairman of the Presi- 
|dent’s Highway Safety Conference, 
was scheduled to make the feature 
}address, but was prevented from 
|appearing because of business in 
| Washington. His address, however, 
|was delivered by Robie Dunman, 
|administrative director of the same 


= | group. 


Sydney, been chosen 


Bozeman. 


(center), has 


N. C. Resolution Condemns 
New-Car Deluge to Lots 


RALEIGH, N. C.—A resolution 
asking NADA to request manufac- 
turers to stop the deluge of new 
cars coming into the state to non- 
enfranchised dealers has been 
adopted by the North Carolina 
Automobile Dealers Assn. 

“This flooding . .. with new 
cars, the association states, which 
go into the hands of non-enfran- 
chised dealers who, in most 
instances operate from lots, 
greatly reduces the advantage of 
holding a dealership.” 

The resolution urged the Indus- 
try Relations committee of NADA 


Proston’s Trial 
Against Chrysler 
‘Reopens Today 


| COOPERSTOWN, N. Y.—Hear-| 


| ing of the $250,000 breach of con- 
|}tract suit brought by Clarence E. 
| Preston, of Oneonta, against Chrys- 
'ler Corp. and two of its representa- 
tives, will resume today (Dec. 19) 


|after a week’s postponement. 


The trial, which has been hailed 
as a test case of manufacturer- 
dealer contracts, was started by 
Preston who testified that his con- 
tract to sell DeSoto and Plymouth 
cars was “wrongfully canceled” 
Dec. 7, 1947. Chrysler denied the 
charge, saying he had “poor facili- 
ties.” 

Preston said he is a direct dealer- 
ship for La Frano Motor Co, of 
Walton; Hillis Motors, of Down- 


| ville, and H. D. Effner, of Stamford, 


all of whom have been affected by 
cancellation of the contract. 


| Cancelled DeSoto Dealer 


Wins $25,000 Suit 


LONGVIEW, Tex. — C. W. 
Nebel, former owner of Nebel 
Motor Co. (DeSoto - Plymouth), 
Longview, last week was award- 
ed $25,000 damages for cancella- 
tion of his contract in 1946 by 
S. E. Wood jr., president of 
Wood Motor Co., a DeSoto- 
Plymouth direct dealer. 

A $250,000 suit by Nebel Motor 
Co, against DeSoto division, filed 
in 1947 and charging conspiracy, 
is still pending. 


to appeal to individual manufac- 
turers to: 

“1, Equalize 
mand of local markets 
today’s market. 

“2. Take more aggressive action 
to see that their respective dealers 


distribution to de- 
based on 


Dan | 


Traffic deaths dropped from 12 
for each 100,000,000 miles of 
travel in 1946 to 8.1 last year, 
Dunman pointed out. The decline 
saved the lives of 16,000 Ameri- 
cans in 1948 alone, he added. And 
this year’s death rate has dropped 
further, to 7.1—the lowest in auto 
history, he revealed. 

However, he decried the deadly 
accident contrasts in some states, 
cities and towns. 

“We find that in 1948 state fatal- 
ity rates ranged from less than four 
to almost 12 per 100,000,000 vehicle 


confine sales to their local trading 


areas. 
“3. Take definite action with said 


dealers to halt the practice of their | 
sales going directly or indirectly | 
into the hands of non-enfranchised | 
dealers, wherc such practice is now | 


going on.” 

The association adopted the 
resolution because “enfranchised 
automobile dealers in North Caro- 
lina must and do have substantial 
investments to meet the require- 
ments of their respective manu- 
facturers,” and “dealers have 
been encouraged by their manu- 
facturers to confine solicitation of 
customers to given boundaries in 
order not to infringe upon the 
area of others...” 

It was also stated in the resolu- 
tion that “it appears there is 


| 


Pyke Johnson M. Darlington,jr. 


miles. In cities and towns we find 
| rates that varied from less than 
|four to almost 20 fatalities per 
| 10,000 registered vehicles.” 
| * at *€ 

OHNSON, expanding on _ this 
|% theme, said when some states 
|have good safety programs and 
others have poor plans, it is like 
| equipping part of an auto plant 
| with modern machines and leaving 





developing a threat to the tradi-|the other part with carriage-mak- 
tional practice of merchandising | ing equipment. He also said that 
|}automotive units through the de-| uniform traffic signals throughout 
|sire to sell as many as possible, | the nation are needed. ; 

| anywhere, regardless of franchises | In showing there is still much 
and the obligations that go with! work to be done on safety, al- 
them...” (See SAFETY, Page 40, Col. 2) 


|On the House .. . 


Friends are urging Charley Freed, veteran DeSoto-Plymouth dealer 
in Salt Lake City, to run for U. S. senate next year... . Erdie Turner, 
Cincinnati association’s manager, received one of two special awards 

from the Metropolitan Safety Council for outstand- 
ing activity the past year in safety work... . Dr. 
Andy Hall, voted the nation’s outstanding medical 
practioner for 1949, said a mouthful the other day, 
as follows: 

“There are only two places where 
might work. One is in heaven, where socialism 
is not needed, and the other is hell where they 
already have socialism.” . Universal Under- 
writers is sending out a neat booklet written by 
President J. J. Lynn, entitled “The Automobile 
Dealer as a Contributor to National Progress.” 
Joe Farlow, general manager of the New York 

Wemhoft city association, reports dealers becoming very 
much overhead conscious. ... Ivan Wiles, Buick’s general manager, 
has a good memory for first names. ... If I don’t see you during the 
holidays, Merry Christmas and a Happy New Year! 

, Pete WEMHOFF, 
Editor 


socialism 


a — 
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AUTOMOTIVE 


and dealers in motor vehicles, parts and accessories. 49 2. A fair profit to 
> M the dealer on every used vehicie accepted in partial payment for a ew 
& A car or truck. 9 3. Every doliar of gasoline tax collected by state or federal 
a governments applied to the building and maintenance of highways. 4 4. The | 
. E elimination of governmental and bureaucratic controls over this industry. | 
a R § 5. A return to the precepts of independence and the rewards of applied 

energy and ability, which made America and gave more of her citizens | 


NEws more of the better things of life than anywhere else in the world. 


Don't Forget the Favorites 
In Betting Long Shots 


_ THE government took back the Tucker plant the 
other day, it in effect wrote an end to the hopes of 
thousands of dealers and investors in the Tucker car. 

Thousands of others saw their hopes die in the Playboy 
bankruptcy proceedings. 

And there probably will be still others who will lose 

time and money backing new automotive contenders. 

You can’t keep Americans from believing in new things. 
Maybe that is a good thing. But we think people can learn 
from the failures of the newcomers to give more considera- 
tion to the odds. 





* * * 


TO US IT seems that many people were lured into these 
new ventures because of two basic misconceptions. 


One was the belief that the established makers were not | 
keeping pace with the times. The other involves those who | 
have read about the early investors in the Ford enterprise | 


who realized millions as the result of an investment of a 


few thousand dollars. 

We think it is pretty evident now that the established 
makers know what they are doing. They are building cars 
that most people want at reasonable prices in relation to 
costs. 


It is true that all of us want cheaper cars. When pro-| 


moters talk of slick-looking cars for $1,000 or under, all 
of us are attracted. 

But after what has happened, maybe we should give a 
little more consideration to the words of the established 
makers when they say that they can’t build the kind of cars 
that enough people will buy at a price of $1,000. 

* * * 


FROM WHAT we have seen of the newcomers, they have 
picked their prices out of the air. Obviously, they have no 
production experience to back up their figures. 

And then, for those obsessed with the idea of getting in 
on the ground floor, remembering the fabulous Ford expe- 
rience, it should be pointed out that there is no comparison 
between the auto industry now and at the turn of the 
century. 

In the early days, cars were turned out in thousands of 
shops at a small investment, but on an extremely limited 


basis. 


Now the investment required to build cars is staggering. | 


And while there may be few secrets about the technique of 
mass production, it is a highly developed method calling 
for extensive experience and great knowledge to get the 
wheels rolling and to keep them rolling. 

We'd like to see newcomers make the grade. This is not 
written to discourage them. But don’t underestimate the 
established makers. 


OUR PLATFORM: |. Fair and equitable contracts between manufacturers | 
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ALL THE MISERIES THAT tf 
EVER PLAGUED THE INDUSTRY,, 








Dealer 
Forum 


Dealers are invited to use this 
column for an expression of their 
particular views. 

By Harry Sommers 


Former NADA president 
Chrysler-Plymouth dealer in Atlanta 


| JT SEEMS to me that all dealers 

should be taking stock of the 
|situation which confronts us in the 
|}immediate months ahead. During 


\] the past six or eight months we 


jhave, step by 
step, returned to 
real competitive 
selling, not only 
|in the sale of new 
|and used cars, but 
in service sales as 
well, 

Just before the 
steel strike the 
volume of new 
cars coming from 
the factories had ‘ 
reached the point Harry Sommers 
where dealers were hard put to 
handle all the cars shipped them. 
I am wondering just how dealers 
are going to meet the situation 
along about April of next year, 
when the manufacturer has reached 
|}maximum production on the new 
models and the buying public no 
longer has the incentive for a new 
|model and gets down to hard trad- 


4 | ing on the purchase of a new auto- 


| mobile. 

I believe the last six months 
of 1950 will be the most critical 
period the industry has faced in 
many years, Even now there 
are some good sized dealerships 
for sale over the nation, because 
of the fear of the competitive 
battle that lies ahead. 

Already we have seen some fac- 
tories actually encouraging dealers 
to advertise new cars as_ sales 
leaders, substantially below the reg- 
ular prices. Some factories have 
approved advertised installment 
plans which invite the prospect to 
come in and sign up for a $1,800 
automobile for $100 down and $100 

|per month, the only stipulation 
(See FORUM, Page 10, Col. 1) 





In the Letterbox 


Is Motorette Still in Picture? 


Ken Newson, Advertising | Sixes, Packard supplied trucks via 


Re 3-Wheeler 


I would like very much if you 


| would write and tell me where I| 
ean buy a Motorette car 3-wheeler, | 


|} and the dealer handling them near- 
est me. 


| Ky. 
Epitor’s Note: To our knowl- 
edge, the Motorette never got to 
the production stage, nor was 


any dealer system set up as far 
as we know. The last known ad- 
dress for the Motorette Corp. was 
1560 Harlem Road, Buffalo, N.Y. 


* + 


Christmas Tie-In 


Thought you might be interested 
in a tie-in with your Letterbox 
column (Nov. 28). This Parker 
sheet was printed over 30 days 
ago for use as a stuffer for its 





What’s Become of... 


Max M. Gilman 


Entering the automobile busi- 
ness in 1919 as a truck salesman 
with Packard in New York, Max 
Gilman became 
general mana- 
ger of the firm 
in 1934 and 
president in 
1939, 

Gilman was 
one of the few 
men to rise 
from sales to 
the top rung of 
an automobile 
manufacturing 
firm. 

He left Packard in 1942 and is 
now with the Jato division of 
General Tire & Rubber Co. at 
Azusa, Calif. 








Max Gilman 


W. O. Arnett, Hendricks, | 


dealers. 
counsel, Minneapolis. 

Epitor’s Note: Reader Nelson 
refers to a letter from a Mid- 


west dealer recommending an 
appeal to women to buy acces- 
sories as Christmas presents for 
men. The direct mail piece is 
captioned “A Word to the Wives 

Say Merry Christmas with Ac- 
cessories for His Car!” It sug- 
gests seat covers, a direction sig- 
nal, door scuff pads, cushions 
and winter fronts. 


* * * 
Packard in Russia 
You may be interested in the 


attached Russian autcmobile pic- 
tures as sidelights on your Nov, 21 


|account of Soviet plans to export 


‘an $800 automobile. 


The photo- 
graphs are among those assembled 
in connection with Packard’s 50th 
anniversary. 

Picture 1 is one of the two Pack- 
ard Twin-Sixes owned by Czar 
Nicholas II, last of the Romanoffs. 
He is shown wearing a peaked fur 


| hat. Notice the special snow equip- 
| ment. 


Picture 2, from Russion sources, 
shows Marshal Stalin leaving a 
Packard limousine of more recent 
date. 

Picture 3 is a scene in the Zis 
automobile factory in Moscow. The 
similarity of this car to Packards 
made in America just before the 
war is obvious and has been often 
remarked. The name is composed 
of initials of the Russian phrase 
describing the factory. 


Interest of Russians in Packards 


| dates back to 1908 when Charles 
|J. Belden, a magazine writer, and 


S. H. Page of San Francisco drove 
a Packard “30” into the country. 


| They traveled 14,000 miles and one 
|of their guides was pitchforked by 
|peasants who had not previously 


seen an automobile. 


| 


| 
| 


Archangel to the Russian army 
during World War I and main- 
tained a service staff in Petrograd. 


Richard W. Helwig, now gen- 
eral service manager for Packard 
Export in New York, narrowly 
escaped with his life when a mob 
of Russian revolutionists stopped 
him as he was driving to the 
garage a Packard belonging to 
the Czar’s brother, Grand Duke 
Michael, which bore the Roman- 
off arms on the doors. 


The grand duke hoped to escape 
in this twin-six and it was kept 
full of gasoline, but he was trapped 
and shot before he could use it. 

The twin-sixes, however, survived 
their royal owners and, in competi- 
tion with a number of European 
cars, won a gruelling road race 
from Petrograd (now Leningrad) to 
Moscow. Both the personal prefer- 
ences and industrial planning of 
the Soviet leaders were evidently 
influenced by this test, which was 
filmed and carefully studied. 

Russia had no automobile in- 
dustry until some years after 
World War I. Since then, serious 
efforts are said to have been 
made and the Soviet for a time 

(See LETTERBOX, Page 24, Col. 1) 
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_RED AUTO PLANT—Here is a scene in the 
Zis factory in Russia. Note the similarity of 


| this car to Packards made in America just 


oa ie 
In addition to Romanoff Twin-| before the war. 
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Chairman, Kaiser Frazer Corporation 


There are a limited number of valuable “open points” available. 
If there is no Kaiser * Frazer dealer in your sales area, we suggest you 
write at once to Walter deMartini, Director of Sales, Kaiser*Frazer 


Corporation, Willow Run, Michigan. 
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Hearings Revert to Dull Routine. . . 


Trial Delay Charged 
By Tucker’s Counsel 


CHICAGO.—Defense lawyers last 
week accused government prosecu- 
tors with needlessly delaying the 
federal court trial of Preston T. 
Tucker and seven associates on 
mail fraud and conspiracy charges 
here. 

The bitter exchange highlight- 
ed an otherwise dull week which 
saw the courtroom virtually bare 
of spectators. Gone was the spec- 
tacular action of the first few 
days of the trial when Tucker’s 
daily appearances in one of the 
few Tucker Torpedos to ever 
navigate under its own power 
brought crowds streaming behind 
him into the courtroom. 

In routine, humdrum fashion 
government prosecutors last week 
presented witness after witness 
many of them prospective Tucker 
car dealers—and the volume of evi- 
dence has reached tremendous pro- 
portions. To date the records show 
6,000 pages of transcript and more 
than 1,000 exhibits. Counsel has 
entered more than 2,650 objections. 


Expectations are that the gov- 
ernment will still be hammering 
away on its case next month. This 
indicates the possibility of the trial 
extending into February if the de- 
fense fails to win a dismissal be- 
fore that time. 


The trial has underway 


been 


Pontiac Breaks 
Engineering 


a e ™ 
Building Ground 

PONTIAC.—Ground was broken 
here last week for construction of 
an engineering building for Pon- 
tiac. 

Set back 100 feet from Joslyn 
road and landscaped, it will be a 
partial two-story structure of 
brick, concrete and steel with 213,- 
645 square feet of working area. 
Parking indentations will provide 
adequate off-street parking space 
for visitors and employes. 

Chief Engineer George Delaney 
said the first floor will contain 
offices, laboratories, parking and 
repair garages, new model assem- 
bly, stock rooms, machine shop, 
sheet metal and paint shops and 
wood shops, 

A complete dynamometer labora- 
tory will include engine and chas- 
sis dynamometer divisions, a 40- 
degree-below-zero cold room, car- 
buretor flow room, an instrument 
laboratory, transmission testing 
and stress laboratory. 

There will be a copper-walled 
radio screen room where radios 
will be tested in complete isolation 
from outside signals. 

The second floor will have a 700- 
seat auditorium and stage and may 
be used for sales and other de- 
partmental meetings, Behind the 
auditorium will be a 3,885-square- 
foot display room for exhibition of | 
Pontiac products. 

Remainder of the second floor is 
given over to a 10,700-square-foot 
drafting room, photostating and 
specifications rooms and _ offices. 
There will be air conditioning and! 


forced ventilation. e 






















since Oct. 17 before Federal Judge 
Walter J. LaBuy. 

Last week, prosecutors sought 
to throw light on the series of 
deals whereby Tucker Corp. ob- 
tained a racing car for $69,000 
which Preston Tucker entered in 
the 1947 Indianapolis Speedway. 
During the week, another auto- 

mobile company — General Motors 
Corp.—was dragged into the case 
via a witness’ testimony. The wit- 
ness told how Tucker claimed GM 
had offered him (Tucker) $50,000 
a year salary and intended to take 
over the Tucker venture. 

R. J. S. Pigott, past president of 

the Society of Automotive Engi- 
neers and directing engineer for 


the Gulf Oil Research and Devel- | 


opment Co., told the court about 


deals for racing cars purchased by | 


Gulf Oil from the late Harry Mil- 
ler, one-time associate of Tucker. 

Through Pigott, prosecutors ap- 
peared to be _ seeking to 
Tucker had no connection with de- 
velopment of the cars. However, on 
cross examination, Pigott admitted 


he was not in a position to clarify | 


Tucker's connection with Harry 
Miller. 

H. P. Hobart, vice-president of 
Gulf Oil Corp., testified that 
Harry Miller built a car for Gulf 
and that this racer was later sold 
to George Barringer, a driver. 
Otto Kerner jr., U. S. attorney, 
said this was the car later ob- 
tained by Tucker Corp. 


Testimony was offered 
that Tucker Corp. paid $5,204 to 
Gulf Oil for Barringer’s interest in 
the car after his death. Witnesses 
testified that Tucker Corp. paid 
$69,000 for the same car to Ypsi- 
lanti Machine & Tool Co., Ypsi- 
lanti, Mich. and $12,500 to Mr. 
Barringer’s widow. 

Witnesses said Preston Tucker 
got the car by giving the corpora- 
tion a $17,000 note. He was paid 
$10,000 by the company for pro- 
moting the car and for entering 
it in an unsuccessful attempt to 
win the 1947 Speedway classic. 

J. Frank Azzarello, a Cleve- 
land lawyer and would-be deal- 
er-distributor, told the court he 
purchased a distributorship and 
dealership for $20,000 cash and a 
$20,000 note on which he later 
paid $10,000. Officials of the 
Tucker Corp. told dealers in 1947 


to prepare for early deliveries of | 


automobiles, he said. 
Azzarello told how he 

form a distributors’ committee and 

arranged a meeting with Tucker 


in Chicago. Tucker derided stories | 
about the corporation being broke, | 


Azzarello said. 


Tucker told the group of a $50,- | 


000 salary offer from GM, and of 
GM's intention to take over the 
Tucker plant and produce cars, 
Azzarello said. 
Clarence Carter, 
Tex., prospective dealer, testified 
he and a partner paid $1,000 for a 
dealer franchise and gave the cor- 
poration a $2,000 note. A newspaper 


ad of the Tucker venture served 
as the lure for this transaction, 
he said. | 
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to show 


helped | 
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How Do YOU Compare? 
Composite Financial Picture 


Of 300-Car Dealer 


Many dealers have asked Automotive News for a yardstick with which to compare their own financial operations. The task was 
assigned to J. B. Van Tassel, veteran dealer business consultant who writes a regular column for Automotive News. 

wo weeks ago in a balance sheet and operational expense is given a composite picture of the operations of ''Big Three’ dealers 
of different makes, selling an average of 300 new cars annually. The statements, covering the first nine months of 1949. were compiled 
by Van Tassel from actual records of these dealers. ; 

Last week Automotive News published composite statements covering operations and expenses for the new-car and used-car de- 
partments. This week in the tables below are published statements covering operations and expenses for the service, stockroom and 


Van Tasse! will be glad to answer any questions concerning these statements. 


Operations and Expenses 


Sept. 30, 1949 


Service Department 





START PONTIAC ENGINEERING BUILDING—George Delaney, chief engineer for Pontiac, 
turned the first shovel of earth for the new engineering building while dealers from every 
section watched. At Delaney's right are Arnold Lenz, executive assistant, and General Man- | 


ager Harry J. Klingler. Dealers pictured include: Frank Novick, Hartford, Conn.; R. L. 
Edwards, Ridgefield Park, N. J.; Edward Steckert, Hazleton, Pa.; Stuart L. Strickler, Stony 
Brook, Pa.; D. S. Neill, High Point, N. C.; Paul R. Meacham, Rochester, N. Y.; J. Fred 
Bauman, Wilkinsburg, Pa.; Harold J. Hopkins, Rochester, Mich.; James Powers, Detroit: V. H. 
Miller, sr. and jr., Fremont, O.; George Taylor, Akron; Robert Hageman, Norwood, O. 
Erwin C. Deising, Milwaukee; S. James Kittler, Moline, Iil.; Giles Sullivan, Champaign, IIl.; 
H. A. Miller and R. P. Miller, Joplin, Mo.; A. E. Miller, Omaha, Neb.; John Berglund, 
Albert Lea, Minn.; H. O. Davis, Montgomery, Ala.; W. H. Buckner, Vicksburg, Miss.; Virgil 
A. Simpson, Stillwater, Okla.; W. J. Tomecek, Temple, Tex.; F. E. Easterling, Harlingen, 
Tex.; Gilbert Cramer, Grass Valley, Calif.; George A. Nichols, San Bernardino, Calif.; E. K. 


' 
Armstrong jr., Olympia, Wash., and Merrill A est, Alamosa, Colo. 
| 











Postage 





Labor, Customer Passenger Company Car Expense 520.00 
Cars $44,378.00 Stationery & Office Supplies 107.00 
Labor, Customer Passenger Other Supplies 2,930.00 
Cars Gross Profit 20,190.00 Advertising, Local 1,058.00 
Labor, Customer Commercial Travel & Entertainment 79.00 
a 7,932.00 Membership Dues & 
Labor, Customer Commercial Publications 2.00 
Cars Gross Profit 3,470.00 Freight, Express & Cartage 18.00 
Labor, Internal 5,577.00 Postage 27.00 
Labor, Internal Gross Profit 2,490.00 Other Miscellaneous Expense 307.00 
Sublet Repairs 4,493.00 Organizational Training 46.00 
Sublet Repairs Gross Profit 847.00 Rent 655.00 
Adjustment Cost Amortization & Leaseholds 48.00 
Labor Sales (Red) 1,450.00 Maintenance, Building 372.00 
Storage ......... ae 990.00 Depreciation, Building . 191.00 
Storage Gross Profit 990.00 Taxes, Land and Building 140.00 
Miscellaneous Ss 4,032.00 Insurance, Building 124.00 
Miscellaneous Gross Profit 1,090.00 Interest on Building Mortgage 110.00 
— Heat, Light, Power & Water 265.00 
Total Service Department $67,403.00 Taxes, other than Land, 
Building and Income 17.00 
TOTAL SERVICE DEPART- Maintenance of Equipment 1,075.00 
MENT GROSS PROFIT $27,627.00 Depreciation other than Bldg. 1,498.00 
Number Customer Repair —— 
Orders 4,251 TOTAL OVERHEAD 
Net Sales $67,403.00 EXPENSE $18,301.00 
Gross Profit 27,627.00 
Salaries—Salesmen 338.00 TOTAL DIRECT EXPENSE 
Commission _ 406.00 Profit Before 
Policy Adjustments 1,885.00 Administration Expense $ 6,690.00 
Advertising Cooperative 7.00 Administration Expense 
|| Salaries, Owners & Officers 95.00 Prorated 9,136.00 
|} Salaries, Supervision 5,224.00 — 
|| Salaries, Clerical ..... 240.00 TOTAL EXPENSE 
Other Salaries & Wages 3,152.00 
Used Car Maint. Expense 3.00 OPERATING LOSS . 
| 
| Stockroom Department 
|| Parts, Counter Retail $ 4,076.00 Net Sales $77,782.00 
|} Parts, Counter Retail Gross Profit . 22,430.00 
Gross Profit 1,487.00 Salaries—Salesmen 338.00 
Parts, Repairs Pass. 31,328.00 Commission 380.00 
|| Parts, Repairs Pass., Delivery Expense 3.00 
Gross Profit 10,859.00 Installing Bodies, Access., etc. 54.00 
|| Parts, Repairs Comm. 330.00 Policy Adjustments 135.00 
Parts, Repairs Comm., Advertising Cooperative . 11.00 
Gross Profit 101.00 Salaries, Owners & Officers 129.00 
|] Parts, Wholesale : 16,506.00 Salaries, Supervision 2,190.00 
Parts, Wholesale, Gross Profit 2,997.00 Salaries, Clerical ; 6.00 
Parts, Internal . pases 3,812.00 Other Salaries & Wages 3,912.00 
Parts, Internal, Gross Profit 550.00 Warehousing ; : 232.00 
TOTAL PARTS $56,053.00 Company Car Expense 154.00 
TOTAL PARTS. GROSS Stationery & Office Supplies 34.00 
| PROFIT $15,995.00 Other Supplies 51.00 
|] Accessories, Counter $ 5,961.00 Advertising, Local 265.00 
Accessories, Counter Travel & Entertainment 13.00 
Gross Profit 1,917.00 Membership Dues & 
|| Accessories, Internal 681.00 Publications 25.00 
Accessories, Internal Freight, Express & Cartage 345.00 
'| Gross Profit 127.00 ONE on 4.00 
I! Tires 3,582.00 Other Miscellaneous Expense 35.00 
TIRES. GROSS PROFIT $927.00 Organizational Expense 29.00 
|] Total Accessories 10,224.00 neat : 508.00 
. _ ae Maintenance, Building 7.00 
TOTAL ACCESSORIES, Depreciation, Building 82.00 
GROSS PROFIT $ 2,971.00 Taxes, Land & Building 60.00 
Gas, Oil & Grease $ 6,645.00 Insurance, Building 53.00 
Gas, Oil & Grease Interest on Bldg. Mortgage 47.00 
Gross Profit 2,378.00 Maintenance of Equipment 38.00 
|| Miscellaneous 3,151.00 Depreciation other than Bldg. 325.00 
Miscellaneous Gross Profit 306.00 Tire Department 100.00 
Undercoating 1,710.00 ease 
UNDERCOATING, TOTAL OVERHEAD 
|| GROSS PROFIT $ 778.00 EXPENSE $ 8,494.00 
|] Total Miscellaneous $11,506.00 
Total Miscellaneous TOTAL DIRECT EXPENSE 
Gross Profit 3,463.00 Profit Before Administration 
Total Parts & Accessories Expense $13,016.00 
Department 77,782.00 Adm. Expense Prorated 4,694.00 
TOTAL PARTS & ACCES- 
SORIES DEPT., GROSS TOTAL FXPENSE 
PROFIT $22,430.00 OPERATING PROFIT 
Administration Department 
|] Salaries, Owners or Officers $ 7,800.00 Other Miscellaneous Expense 241.00 
|| Salaries, Supervisor 1,067.00 Maintenance, Building 2,254.00 
Salaries, Clerical 4,880.00 Depreciation, Building 318.00 
Other Salaries & Wages 525.00 Taxes, Land & Building 234.00 
Company Cars Expense 503.00 Insurance, Building 100.00 
Stationary & Office Supplies 713.00 Interest on Bldg. Mortgage 80.00 
Other Supplies 63.00 Heat, Light, Power & Water 1,798.00 
Advertising Local 580.00 Insurance, other than Bldg. 1,729.00 
Travel & Entertainment 1,005.00 Taxes, other than Bldg., 
Membership Dues Land & Income 3,118.00 
and Publications 611.00 Maintenance of Equipment 140.00 
Legal & Auditing Expense 382.00 Depreciation, other than 
Freight, Express & Cartage 7.00 Building 642.00 
Telegraph & Telephone 943.00 TOTAL OVERHEAD 
322.00 EXPENSE 








$20,937.00 


$30,073.00 
$ 2,446.00 


$ 9,414.00 


$14,109.00 
$ 8,322.00 


$30,052.00 
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Look for this tag on the 
plastic products you buy 


The nome 's yout exsurence of frst quality materiel 
Washes cleon with mild soap and woter 


“TRADE MARK 





Q\__ Your Assurance of 
first quality material 
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...you ll sell them every time with seat covers 


irestone ) 


woven of 





No matter what season, the beauty and 


durability of woven Velon seat covers make 


them year round sellers for you. 


Velon 


comes in a wide variety of interesting colors. 


herringbones, stripes and solids 


Leading weavers have designed Velon fabric to 
blend with the smartest new car interiors. Lead- 


ing manufacturers make them to fit every car. 


Velon resists dirt, grease, stains and scuffs. 


Through-and-through plastic Velon yarn is non- 


J 








YARN 


porous. Stains and dirt wipe off with a damp 
cloth. Resists scuffs or scratches from luggage, 
umbrellas, toys and tots. As original upholstery 
on cars, busses, trains and planes, Velon fabric 


has frequently outlasted the seat itself. 


NOW is the time t« ck 
in a full assortment of colors, patterns and sizes. 
Place your order with your regular supplier, or 
write Firestone Plastics Company, Woven Fab- 
rics Division, Pottstown, Pa. for a list of re- 


sources and samples. 








POWELL FEATURES THANKSGIVING THEME—Powell Motor Co., 
displayed its new Buick midst this attractive and timely Thanksgiving scene, 


plentiful harvest. 


Detroit Dealers 
Drop 50 Show 


DETROIT. — Local dealers have 
dropped plans for a 1950-model auto 
show, although they have definitely 
decided to hold one for the 1951 
models. 

S. T. Hanson, chairman of the 
Detroit Automobile Dealers Assn. 
show committee, said the show for 
’50 models was dropped because of 
model delays incident to the steel 
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Salisbury, Md., 
denoting a 


Inc., 


strike. In addition, Hanson said 
that the group could not obtain 
Convention Hall for the dates it 
wanted. 


L-M Deal Changes Hands 


Having purchased Burleson Mo- 
tors, Inc., Z. F. Zimonski and Owen 
R. Jones are the new Lincoln-Mer- 
cury dealers in Hagerstown, Md. 
They will operate under a new 
corporation called Antietam Mo- 
tors. Zimonski is a former finance 
firm district manager. Jones is an 
experienced service manager. 


ee 


S 


that all 


“THE 


e¢¢ Unity protects the car dealer’s retail sales—by 
distributing only through legitimate wholesalers— 


awyer Reports to Truman... 





Transportation Subsidies Hit 


WASHINGTON.— Recommending 


transportation facilities, including 


highways, air fields, harbors, etc., 


ultimately be borne by users. Sec- 
retary of Commerce Charles Sawyer 
last week delivered President Tru- 
man a report on the country’s 
transportation setup and what 
should be done about it. 

Sawyer pictured government 
activities in transportation as a 
maze of harassing, slipshod and 
costly contradictions. 

Some observers feel that some of 
Sawyer’s recommendations would 
be detrimental to the motor truck- 
ing industry. 

Sawyer’s picture, however, con- 
templates some changes that might, 
in final analysis, act to the benefit 
of over-the-highway operators. 

Three highlights of the report 
were: 

1. All transportation services 
should pay for themselves, or be 
eliminated, unless needed for na- 
tional defense. 


2. Freight shippers must be re- 


federal expenditures for | 
| than-carload lots, express and pas- 





lieved of the burden of paying for 
losing rail services—such as less- 


senger services. 

3. The post office should be per- 
mitted to use the cheapest and 
most expeditious means of trans- 
portation available. 

Agencies charged with promoting 
motor, rail, ship and airplane trans- 
portation are operating at cross 
purposes, one of them undermining 
or countering the work of another, 
the report declared. 

“The present federal agencies 
of transportation regulation—the 

Interstate Commerce commission, 
Civil Aeronautics Board and 

Maritime commission—were found 
to be too often setting rates that 
bear no relation to sound eco- 

nomics or the consumer’s interest. 

In dealing with the characteris- 
tics of transport programs and 
user charges, these points were 
made: 

1. In almost every case a promo- 
tional agency is responsible for pro- 
viding only a single type of facility 





j/ j 


never through chain stores or other cut-price channels. 


* 


Unity Spotlights will not drift in the wind, rattle, etc.—because 
Unity Spotlights are the only ones with adjustable frictions, both 
horizontal and vertical, easily adjusted with a screwdriver. 


All Unity Spotlights are three-tube spotlights. The outside tubing is tightly 
locked in the corner post by the two mounting brackets and cannot rotate. The 
head housing and the handle housing pivot on this stationary outside tubing. 
The corner post is stronger after the Unity Spotlight is installed. 


There are millions of Unity Spotlights in the field 


giving perfect satisfaction after years of service. 
Look for the spotlights with the ornament on top. 


You will never see any Unity products sold at cut 
prices either under Unity name or under a different 
name or trade mark. Unity protects the dealer. 


CAR DEALER’S 
SPOTLIGHT”? 
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UNITY MANUFACTURING COMPANY 


2909 SOUTH 


INDIANA AVENUE 


° CHICAGO 16, 


Se eee eS 


MAKERS OF SPOTLIGHTS WITH OR WITHOUT MIRRORS + FOGLIGHTS + BACK-UP 
LIGHTS+POLICE LIGHTS+FIRE LIGHTS + DECK LIGHTS AND EMERGENCY LIGHTS 





useful for only one form of trans- 
portation. 

2. Promoting agencies have only 
very broad and general standards 
established by statute to guide them 
in carrying out their respective 
programs. In a few cases the gen- 
eral statutory standards have been 
supplemented by detailed adminis- 
trative standards, but in most cases 
this has not been true. 

3. Each agency has been the 
judge of the merits of its own 


promotional activities, and has 
become convinced of its great 
importance. 

4. In several important cases 


basic transport facilities are pro- 
vided without charge. This makes 
it difficult to measure the utility 
of separate programs in terms of 
the willingness of users to pay for 
the use of the facility. 

5. There has been little coordina- 
tion between various facility pro- 
grams. 

In those areas such as roads in 
which user charges already apply, 
it is desirable to determine whether 
each type of user is paying his 
fair share, the report said, 

Imposition of charges, it was 
added, could provide concrete evi- 
dence of the actual value of the 
| various aids which were being sup- 
plied. Failure of users to utilize 
facilities for which some charge 
was made would suggest that such 
| facilities are not economically jus- 
tified. On the other hand, the 
|prompt and adequate payment for 
other facilities might suggest that 
additional emphasis be placed on 
those parts of the program which 
the public was willing to support. 

It was recognized that wider im- 
position of user charges raises com- 
plicated problems which need to be 
explored. 

Nonetheless, the report insisted, 
the government should study and 
resolve the issue of assessing user 
charges as speedily as possible. 

It was recommended that subsi- 

dies to airlines be determined and 
paid separately, instead of being 
|“concealed” in payments for air- 
|mail service. 
Railroads are losing money on 
| services, such as shorthaul routes, 
which they are obliged by the gov- 
ernment to keep up, the report said, 
lin urging that they be permitted 
to discontinue unprofitable opera- 
tions where they desired. 

The report also complained that 

some rates were artificially high to 
compensate for other artificially 
low and hence _ nonprofitable 
charges. This results, it was argued, 
in some customers footing the costs 
for others, 
The goal in rate-making, it was 
implied, is a system tied in to 
“the fully-distributed cost of ren- 
dering the service.” This would 
include direct and indirect costs, 
plus a fair rate of return on 
investment. 

The report did not call for a 
| consolidation into one organization 
of all the transportation regulatory 
agencies, Neither did a majority of 
|the Hoover commission, although 
two dissenting members made such 
a recommendation. 

But Sawyer said such a consoli- 
dation probably will be necessary 
“eventually.” 

The report, which seemed to tread 
on the toes of almost every federal 
agency concerned with transporta- 
|tion, received only non-committal 
acknowledgement from President 
Truman. 

However, the belief is quite gen- 
eral that the President intends to 
recommend a transportation re- 
organization plan to the next ses- 
sion of Congress. 


100,000 Visitors 


Ford Honors Woman 


From Argentine 

DEARBORN.—Pablo Bardin, of 
Buenos Aires, Argentina, has been 
| presented with an orchid corsage 
|and a model of the 1950 Ford for 
|}being the 100,000th visitor at the 
|Rouge plant this year. Her hus- 
(band operates one of the largest 
| drugstores in the world. 
| The couple is making an exten- 
|sive tour of the United States. 
|Presentation was made by J. G. 
Mulally, manager of the Ford spe- 
cial events department. 
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Reading time: 1 minute, 54 seconds, 


Don “breezed” down the unpaved busi- 
ness street of a neighboring town and pulled up 
in a cloud of dust at the corner drugstore. With w= 
his Dad’s new Runabout, he had covered 17 
miles from his home in 2 hours without mishap. 


This happened some forty-odd years ago . . . but 
that’s when the future of motor cars really caught Don’s 
imagination. “Some day,” he boasted, “We'll be making 
that distance in half the time . . . maybe less.” Soon after- 


ward he decided on a course in automotive engineering. 


wnaceniticatiitlinaninaesetinane 


This training led to a job in the shop of a local car dealer 
who had just opened for business. 


Servicing cars for customers frequently gave Don 
the chance to talk with their owners. They came to him 
for advice ... and took it. After a time Don decided to 
concentrate on selling. “I used to put in 12 to 15 hours a 
day,” he recalls, “But it paid out.” Naturally his income 
increased and his bank account grew. 





One day in 1928, a magazine ad intrigued him. 


For Don was ambitious; he had a family and 
was looking ahead. The ad told about a 
new make of car shortly to be announced 
.. . It was DeSoto. An overnight jump 

and he turned up at the factory in Detroit. 

“I came to talk about being your dealer 

back home,” he said. 
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NON-STOP! Bt 









That very day he saw the first De Soto cars and 
asked a lot of questions about them engineering-wise. The 
De Soto folks asked him a lot of questions, too. In fact, 
they checked further into his experience and reputation. 
That’s how Don became his own boss, and he’s been serv- 
ing De Soto and Plymouth customers ever since. 


The efforts of alert, ““Non-Stop” fellows like Don 
have done a great deal to stimulate activities along many 





a “Main Street” in the past quarter century. Naturally, 
they have prospered along with the communities they’re 
serving. 


Similar opportunities today await aggressive and 
industrious men whose knowledge and experience qualify 
them for the responsibilities of the retail automobile 
business. 


Write for our free booklet containing a 
number of these stories of accomplishments 
by enterprising men. Chrysler Corporation, 
341 Massachusetts Ave., Highland Park 3, 
Michigan. 







APPROVED 
LAW 


Chrysler Corporation 


PLYMOUTH « DODGE « DESOTO « CHRYSLER * DODGE “‘Job-Rated’’ TRUCKS 


Fine Cars of Great Value 
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Forum 


(Continued from Page 4) 


being that the purchaser be of good 
character and have been employed 
in the same position for a period of 
two years. 
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WE ALL know that over-allow- 
ances on tradeins and loose 
credit terms can never be the sub- 
stitute for real sound, honest sell- 
ing, and the dealer who survives 


the battle which is certainly before | 
us is going to be successful for the PONTIAC PARTS MANAGERS SCHOOL IN CLEVELAND—Pontiac held a parts managers’ 
same reason dealers in the past | School for its 36 dealers in Cleveland zone. Similar classes are being held in other cities 


have succeeded. He is the operator 
who is on top of the management) scan the list of places and dealers 


of his business. He is the ethical| to determine whom they can 
dealer with the respect of his com-| count on to take: their part of 
munity, his customers and his em-| what may be a little over-pro- | will be the year in which the real 
ployes. : : duction along about that time. screening of the dealer body will 

There is no permanent place in We are in the finest business in | take place, and that the last half 
the retail selling field for the! 1. world, and if we are to keep it |0f the year will see many dealers 
Johnny-come-lately dealer, whose y oat ae ? | looking at red ink for the first time 
only interest in our business was | 8°, factory management and dealers |i), gccade. 
to pick up a quick profit and then | must work together in our common — 
run for cover. | problems, closer than we have been , ” 

The career auto dealer is the |able to in the years gone by. Wallau Takes Willys 
backbone of our business and the | Whether we want to admit it or Harold Wallau Auto Service, 505 
factories are going to find out | not, national politics and taxes are|W. Dunklin, Jefferson City, Mo., 
along about May, 1950, that the |number one problems at the mo-|which opened a year ago as an 
substantial career auto dealer is | ment, and if factories and dealers | independent garage, has received a 
the indispensable man when they ‘cannot arrive at a common| Willys dealership. 





understanding on that subject, then 
we are downright stupid. 
In closing, I would say that 1950 





; astings? MopEeRN 
; - yardstick for buyime haba to coast. 
What's your i has them. - . from ¢ ate equip- 
FouNDRIES + + > we wait ..- Alcoa's autom our dollar. 
Propucra™ eS aaa better castings aol experts in 
ment makes PERSONNEL - - + Alcoa oor <i ae 
> . SED —_ > ¢ d ‘ 
PERIENCE! give you extra ba ABILITY: -- Alcoa 


| casting. a 
3 1 . business. LECHNICA™ ae 
a oe 61 years of ee — 

= o “ Ts = a 
=. your nearDy wr neal a ee oe 
ae w 1 fast deliveries of th seebbsows 
ee ae tings in aluminum. L -” - 
‘Gulf Bldg.. Pittsburgh 19, Fa: 

, 

OUR PRODUCT? 

h strength, half 

n resistance. 


more 


Ex 
light meta 


outel 
ence. 
prompt quot 
sand and permé 
Company OF A MERIC 
MISSING A CHANCE T a 
Alcoa Aluminum eT 
the weight, easy machi i 


snent-mold ca 
a. 1920M 
© IMPROVE Y 
offer hig 
corrosio 





19, 1949 
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One-Piece Windshields 


Gain 3 Converts 


By A. H. Allen 


(The opinions expressed herein are those of Columnist Allen and are not 
necessarily those of Automotive News.) 


| ()NEPIECE curved glass windshields on new Nash models 

last summer represented a distinctive touch in passen- 
ger-car design that brought approval from many who in- 
spected them for the first time. Now the idea has been ex- 
tended to the 1950 Cadillac, Oldsmobile and Buick and it 


appears likely the old center* ; 
dividing strip is on the way of curved shatterproof glass for 
out. Other makers using one- rear windows was proved feasible, 
piece curved windshields are Lin-|it was not long before the curved 
coln and Studebaker. sections for windshields became 


The single-piece flat windshield popular, aceng 
with rear window 
was standard for many years but lights curved in 
when body stylists wanted to get both directions. 
a little more zip in their designs Now the single- 
by pulling the windshield sides section curving 
back, the double pane came into windshield is 
use. here, and a lot of 

Then, after successful production credit must be 
. aka extended to glass 
manufacturers 
for the rapid 

: progress made in 
oo. anes the mass produc- 
tion of accurately formed curved 
pieces of laminated material. 

It is understood in assembly all 
these curved elements must be 
“floated” in rubber moldings, avoid- 
ing any contact with the steel 
framing. This has made it particu- 
larly troublesome to get tight fits 
around rear windows and _ wind- 
shields so that water leaks would 
be avoided. 

In fact, most dealers’ service 
managers will tell you a chief 
complaint from new-car owners 
is over “leakers,” and most of 
these are around curved glass. 
Such leaks are difficult to detect 
and even worse to correct. 

At any rate, the automotive glass 
suppliers have done a commend- 
able job in keeping step with the 
demands of auto body stylists. 
Whether curved windshields are 
the ultimate remains to be seen 

For one thing, there have been 
objections voiced to annoying re- 
flections they produce at times. 
That is one reason for the shroud- 
ing of speedometers and other in- 
struments. 





4 4 * 
Chrysler Testing Site? 

EPORTS of the acquisition of 

4,000 acres of property near 
Chelsea, Mich., at a cost of around 
$500,000 by a Detroit real estate 
operator for undisclosed purposes 
have led to dozens of guesses as 
to what goes on in the deal. 

Nothing has been revealed offi- 
cially except that the project will 
be “entirely utilitarian and in the 
public interest.” The county road 
commission has been requested to 
approve closing of six miles of dirt 
road included in the site, but has 
not acted as yet. 

A nearby farmer comes up 
with what sounds like the best 
guess, claiming the area is des- 
tined to be a Chrysler Corp. 
proving ground. He opines as 
how he saw four Chrysler com- 
Pany cars entering the area 
about a month ago, and that the 
passengers included Chrysler 
executives whom he recognized. 

Chrysler has never had a proving 
ground such as the elaborate plant 
operated by General Motors at 
Milford, Mich., although it does 
maintain a truck proving area ad- 
joining the Dodge truck plant on 
Mound Road. Even Packard's 500- 
acre test grounds at Utica, Mich., 
outdo anything Chrysler now has 

With all the current emphasis on 
engineering, testing, proving, re 
search and experiment, as exam- 
pled by GM's new technical center 
and Ford’s projected development 
of a similar character, a move by 
Chrysler would be logical. 

A 4,000-acre proving grounds 
would be a whopper, and would 
provide space for manufacturing 
or assembly operations as well, if 
present facilities should be deemed 


ALUMINUM CASTINGS 4/ ALCOA “‘ / Oe, 


INGOT - SHEET & PLATE . SHAPES, ROLLED & EXTRUDED . WIRE - ROD ~ BAR . TUBING . PIPE . SAND, DIE & PERMANENT MOLD CASTINGS - FORGINGS . IMPACT EXTRUSIONS 
ELECTRICAL CONDUCTORS ~ SCREW MACHINE PRODUCTS ~ FABRICATED PRODUCTS ~ FASTENERS - FOIL + ALUMINUM PIGMENTS ~ MAGNESIUM PRODUCTS 





Robert Bitner, Bitner Motor & 
Implement Co., Pittsburg, Kans., 
| has been elected president of the 
| Pittsburg chamber of commerce 
| for 1950. 
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For that extra drive you want your promotion 


Percentage of expenditures placed 
in each Chicago newspaper by 
automotive advertisers. 

Ist 6 mos. 1949 





40.9% 27.1% 18.8% 13.2% 
CHICAGO PAPER PAPER PAPER 
TRIBUNE 4 C D 





Chicago Tribune representatives: 

W. E. Bates, Penobscot Bidg., Detroit 26; 

A. W. Dreier, 810 Tribune Tower, Chicago 11; 

E. P. Struhsacker, 220 E. 42nd St., New York City 17; 


Fitzpatrick & Chamberlin, 155 Montgomery St., San Francisco 4; 


also, 448 S. Hill St., Los Angeles 13. 
MEMBER: FIRST 3 MARKETS GROUP AND 
METROPOLITAN SUNDAY NEWSPAPERS, INC 


to have at the LOCAL LEVEL/ 





For the prestige and sales making power you want to give your promotion at the local level, 
consider the impact which full pages in Chicago Tribune newsprint color can supply. 

Full newspaper pages in color give you ample room in which to present the beauty and 
engineering details of your models. You can feature one or all of your line. You can get maximum 
attention and response from the audience that accounts for the bulk of the new cars 
sold in Chicago and suburbs. 

In addition, Tribune newsprint color can step up the impact and appeal of your advertising 
‘n hundreds of cities and towns thruout the middlewest where the Tribune is a known 
powerful factor in building consumer preference and dealer enthusiasm. 

Get the facts about Chicago Tribune newsprint color. Ask a Tribune representative how 
newsprint color can help you increase your consumer franchise in the Chicago market. 

NEW SAVINGS IN You can use your present color engravings for Tribune newsprint color. Enlargements 


from magazine and direct mail originals cut plate cost and production time as much as 


COLOR PLATES! 50%. Ask to see specimens. 


OCTOBER AVERAGE NET PAID TOTAL CIRCULATION: DAILY, OVER 945,000—SUNDAY, OVER 1,575,000 
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Downing Rebukes GADA Speaker .. . 


Warns U.C. Dealers of ‘Packing’ 


ORLANDO, Fila. — If used-car|in Washington called to discuss|some sections unless, through or 


BECKONING FOR A TRIAL RIDE—New 1950 Studebaker cars were assembled in Forest 
Park by dealers of metropolitan St. Louis as a means of drawing special attention to their 
goal of acquainting a large number of motorists with the riding comforts of the company's 


latest models. 


New Me. Bridge 


Draws Praise 


AUGUSTA, Me.—Maine motorists 
were all aglow last week over the 
greater convenience afforded by the 
new $3,000,000 toll bridge here over 


{the Kennebec river, which was 
| officially opened Dec. 7. 

Officiating at the ribbon-cutting 
ceremonies were Gov. Frederick G. 
Payne and Lloyd B. Morton, re- 
cently reelected as state highway 
commission chairman. Morton, a 
Farmington dealer, is NADA direc- 
tor for Maine. 
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dealers are unable to stamp out 
the unfair finance practices now 
being perpetrated, the government 
will step in and do it for them, 
according to J. C. Downing of 
Atlanta, secretary of the National 
Used Car Dealers Assn. 

Downing’s remarks were made 
in an address at the annual con- 
vention here of the Florida Used 
Car Dealers Assn. 

He reminded his audience that 
resolutions were adopted at the last 
NUCDA convention condemning 
government regulation of business, 
and opposing the finance “pack.” 

Downing related the experiences 
of NUCDA representatives at a 
Federal Trade Commission hearing 


proposed trade practice rules. 

He also took exception to the 
remarks of one of the speakers at 
the convention of the Georgia Auto- 
mobile Dealers Assn. The speaker 
had advocated a “get-tough” policy 
with “half-pint” used-car dealers. 

“I sincerely hope that the 
speaker at that meeting would 
not have classified those of us 
here as ‘half-pint’ dealers,” Down- 
ing said. “We believe that we 
represent the high-type dealers. 

“However, his statement serves 
as a warning that when the going 
gets tough, certain new-car dealers 
may consider all used-car dealers 
‘half-pint.’ We may have a formid- 
able enemy in new-car dealers in 





CREATIVE ENGINEERING 


GEARED TO QUANTITY PRODUCTION 
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and manufacture of Bendix Brakes. Be assure 


not content to 


on its past achievements but is eager to 
the challenge of tomorrow's vehicles with 
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ganization, we can convince ther 
that we are needed badly, if they 
are to do an effective job of mer- 
chandising their used-car tradeins.” 

Downing related other resolutions 
and proposals discussed at the 
NUCDA convention, and briefed his 
listeners on the objectives of the 
association in the coming year. 

He also touched on the subject 
of easy credit, and cautioned that 
“nothing takes the place of a decent 
equity in a used car to make the 
deal stick.” 

Downing expressed the belief 
that 1950 will be a year “ in which 
we can make considerably more 
money than in 1949. 

“We are all aware of the fact 
that a great number of marginal 
operators, both new and used-car 
dealers, have gone out of business 
this year. This should serve to 
lessen competition. 

“Incidentally, Walter Winchell’s 
statement that 40,000 used-car deal- 
ers went broke is slightly off the 
beam, since there were, at the peak, 
only 37,000 dealers in the country. 
Since there are still about 25,000 
of us left, ‘only’ 12,000 have gone 
out of business.” 

Downing pointed out that “every 
index of future economic activity 
indicates that another big year may 
be expected.” He laid particular 
stress on probable high new-car 
output, record personal savings and 
veterans’ insurance rebates in 1950. 

In the face of these cheering 
signs, Downing cautioned that 
“profit opportunities in prewar 
cars are about over.” It will also 
be necessary, he said, “between 
now and next March to maintain 
a tight control over inventories 
if we are to make a profit.” 


He concluded by pointing out the 
advantages to be gained by used- 
car dealers in belonging to local 
and national associations, and asked 
members to devote “a couple of 
hours” each month to securing new 
members for the NUCDA. 


Dealer Ordered 
To Settle $1,068 
Tradein Claim 


CHICAGO. — A treble - damage 
award of $1,068 to a new-car buyer 
who claimed he was “gypped” on 
a tradein was affirmed here last 
week by the U. S. court of appeals. 


The judgment, plus $250 for at- 
torney’s fees, was awarded to Alex 
H. Krone of Chicago. Keystone 
Motor Co., 3100 Lawrence Ave., was 
defendant in the case. 


According to the story unfolded 
in court, Krone traded in his 1940 
Chevrolet on May 22, 1946, on a 
1946 model. He received $177 credit 
on the old car, after the company 
submitted a list of 20 items of 
expense necessary to put the 1940 
car into safe operating condition. 
This expense totaled $447, according 
to the list. 

Krone sued under the Price Con- 
trol act of 1942, which was in effect 
at the time of sale. A U.S. district 
court found in his favor, and the 
appeals court upheld the award on 
appeal taken by the dealership. 


Drivers Quizzed 


In Fee Study 


OLYMPIA, Wash. — Washington 
state is conducting a survey among 
motorists to determine whether 
there should be an adjustment in 
license fees for vehicles. 

Purpose of the check is to obtain 
the answer as to whether each type 
of vehicle is paying its share of 
taxes in proportion to its weight 
and the number of miles it travels, 
it is said. 

A legislative fact-finding commit- 
tee will receive the statistics for 
study of a possible revamping of 
the registration fee schedule. 


Talbott Elected Director 


Of NADA for Maryland 
BALTIMORE. — Foster W. Tal- 
bott, president of Talbott Motors 
(Ford), has been elected a director 
of NADA to represent Maryland. 
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Here’s the kind of ‘step-up’ selling 


your customers will thank you for! 


oo you sell your new-car customer on a change- 
over to Double Eagles and LifeGuard Safety 
Tubes—you’ve made a friend, and a customer who’|l 
keep coming back! 

You’ve given him real satisfaction—and a maxi- 
mum of safety and luxury with his new car. 


YOU BOTH WIN! 


With LifeGuards, your customer is freed of the con- 
stant fear of a blowout injuring his family—-or wreck- 
ing his car! For LifeGuards make a blowout harmless. 

And when he switches to Double Eagles, he’ll be 
riding on a custom-built low-pressure tire that adds 
unmatched luxury . . . and points up the beauty of 
any new car! It’s truly the finest tire Goodyear has 
ever designed! 

You, too, will be ahead—far ahead! This great 
changeover combination is not only a sure-fire good- 
will maker—it’s an outstanding high-profit team! 


YOUR OPPORTUNITY! 
And you’re in the perfect spot to have your new-car 


Now on the air—two outstanding Goodyear programs 





buyer include a Double Eagle-LifeGuards change- 
over in his time-payment contract. You see him first 
—at a time when he’s most in the mood to have the 
best for his fine new car. 


So start taking advantage of this great profit team 
—and bring your ‘‘break-even point”? down! Your 
Goodyear dealer or representative will be glad to 
show you how it’s done with Goodyear’s PROVED 
PROFIT PLAN. 


LIFEGUARD SAFETY TUBES 


1. The LifeGuard Tube 


2. Reserve of air in 





has two air cham-_ strong cord fabric 
bers. In case of a_ inner chamber sup- 
blowout, only the ports car long 
outerchamber gives enough for a safe, 
way. gradual stop. 





Double Eagle Super-Cushion. A custom-built Super- 
Cushion with all-nylon or all-rayon cord body. 





J) THE GREATEST STORY EVER TOLD—ABC Radio 
( THE GOODYEAR PAUL WHITEMAN REVUE—AEBC Television 


GOODSYEAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 


LifeGuard. Double Eagie, T. M.-The Goodyear Tire & Rubber Company 
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Lukens Promoted | 
By Hollingshead 7 


CAMDEN, N. J.—William H. Lu- 
“ens has been appointed to the 
newly-created post of general sales 
manager of R. 
M. Hollingshead 
Corp., according 
to R. M. Hollings- 
head jr., chairman 
of the board. 

Lukens was for- 
merly vice - presi- 
dent in charge of 
export sales. The 
creation of the 
new position was 








made necessary! enpicott WINS HALLOWEEN WINDOW AWARD—Jim Endicott Chevrolet Co., Webster 


An order establishing standards 
for approved mechanical signalling 
devices on motor vehicles has been 
issued by the state motor vehicle 
department under the motorists’ 
signalling law adopted by the leg- 
islature at its recent term and in 
effect since July. 

The new signalling law allows 
mechanical signals as a substitute 
for hand signalling, but says that 
the mechanical devices must meet 
the approval of the Wisconsin mo- 


Ww. orcmanet by the increasing | Groves, Mo., won the annual Halloween award for the best painting on a business-firm tor vehicle department. The depart- 
complexity of the company’s sell- window. The contest, in which 180 merchants entered, was sponsored by the local chamber ment has now announced that 


ing operations and its expansion | 
into new fields, it was said. 


of commerce. The winner was entitled ‘Whistling Boy and His Dog." 


New York Assn. Prepares |and motor vehicle taxes exclusively | 


be those that meet the specifica- 


ito the construction of roads and|tions set out by the Society of 


Philadelphia Tax Hike? Proposals for ’50 Session | highways 
An ordinance increasing Phila- 


and improvement of |} Automotive Engineers. 


Proposals for improved highways, | traffic contral; to find a solution to a eS 


delphia’s wage tax from 1 to 1% | traffic control and parking facilities |the parking problem in cities; pro- 


percent, effective Jan. 1, and/to be presented to the 1950 state|vide for 


annual or semi-annual Uniform Insurance Rate 


broadening the levy to net profits | legislature have been drawn up by |inspection of motor vehicles using Sought in Massachusetts 


and incomes has been adopted by 


corporations. money received from state gasoline | the auto. 


the executive committee of the New | New York highways, and to estab- 
the Philadelphia city council. Ex-| York State Automobile Dealers, \lish a simple “motor vehicle title 
emptions were provided for profits The proposed program requested |law” to guarantee used-car pur-/|# 
made outside Philadelphia by local| measures to limit expenditure of | chasers that no prior lien exists on 


An initiative petition calling for 
flat statewide rate of $28.70 a 
year for compulsory automobile in- 
surance in Massachusetts has been 


ll alt OP! Losing Profits—Make More Money from 
Service by Smostlew, Tatler Conittol of Work! 
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3 Semaphore Lights for Each Department 
® oo Light When Additional Work Can Be Turned Out 
ame Day. 


@ AMBER Light When Additional Work Can Be Turned Out 
Next Day. 


Gives 


@ RED Light Means Contact Operator For Delivery Promise. 


A complete service control system now available from one source as a 
complete package. Other items available include intercommunication and 
paging equipment, plastic numbered tags for identifying cars, 3 kinds of 
paper charts, departmental signs, and miscellaneous items. 


System will produce these results: 

. The service manager can manage instead of expediting. 

- Service salesmen can concentrate on selling service and writing orders. 
Stops mechanics lost time waiting for parts. 

- Eliminates confusion and congestion in the shop. 

Will make every shop hour more productive. 

. Profits will be greater. 

. Insure satisfactory service to more customers. 


SNNAY RWN & 


- Mechanics time more productive. 


Made By 
CRYSTAL MANUFACTURING CO., INC. - CHICAGO 
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gee 7 Leia 





SERVICE CONTROL SYSTEM 


Te eS 





Your Service Control Operator Complete 


Control Over All Work in Every Department 


\ 
@ Panel is operated by remote 
conyet from the service desk 
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signals approved in Wisconsin will | 


| STL | In the Hopper 


filed with the Massachusetts secre- 
tary of state’s elections division. 


Carrying about 32,000 signatures 
from six counties, the petition will 
come before the 1950 state legisla- 
tive session. If rejected by the legis- 
lature, it can be placed on the 1950 
election ballot by securing 5,000 


additional signatures. 
* * * 


Better Speed Policing 
Sought in Wisconsin 

For the second time in recent 
months, Gov. Rennebohm has in- 
tervened to obtain more rigorous 
enforcement of the state’s high- 
way code. 

The governor has announced 
that he has directed the heads of 
the state motor vehicle department 
and the state traffic patrol to ap- 
ply the new state open-road speed 
law “to the letter.” The speed 
limits of 65 miles per hour in the 
daylight hours and 55 miles at 
night were adopted by the legisla- 
ture last spring and have been in 
effect since July. 

* 


|N. C, Penny Gas-Tax Hike 
To Go for Road Bonds 


According to a ruling handed 
down by North Carolina’s Attor- 
ney-General McMullan, “funds 
derived from a one-cent increase 
in the state’s gasoline tax must 
be used exclusively to repay prin- 
cipal and interest on the state’s 
secondary road bonds.” 

The gasoline tax hike, which 
brings the state’s levy to seven 
cents a gallon, becomes effective 

| Jan. 1. 
j * * 7 


| Kentucky Court Hands Down 


| Ruling on Truck Licenses 


Kentucky's truck license fee can't 
|be collected on passenger autome- 
|biles that tow small four-wheel 
|trailers, it has been ruled by the 
| state court of appeals. 

The high state tribunal upheld 
ithe claim of Burwell K. Marshall, 
| Louisville attorney, who used a 
ltrailer to carry paint and other 
| materials. The court ruled that the 
|state legislature can, but so far 
| never has, imposed a special license 
|fee on such vehicles. 

* * * 


| Tax on $50,000-Plus Incomes 


Asked in Massachusetts 


Imposition of a statewide gross 
receipts tax to pay deficits of the 
Boston metropolitan transit sys- 
tem is proposed in a bill filed for 
consideration by the 1950 Massa- 
chusetts legislature, 

The measure would place an 
additional tax of one-fifteenth of 
1 percent on gross receipts above 
$50,000 of all individuals, partner- 
ships and corporations doing 


business in the state. 
* * * 


Special Election Approved 
On Missouri Tax Hike 


The Missouri senate has adopted 
a resolution calling for a_ special 
election Apr. 4 on a proposal to 
raise the tax on gasoline from two 
cents to four cents. 

The resolution was approved by 
the house before adjournment of 
the legislature and Gov. Forrest 
Smith had sent each senator a tele- 
gram urging him to consider the 
resolution at the Dec. 9 meeting 


of a skeleton senate. 
* * 


Boston Mayor-Elect Pushes 


Truck Terminal Plan 

A bill proposing creation of a 
metropolitan Boston truck terminal 
authority has been filed for con- 
sideration by the Massachusetts 
legislature in 1950. 

Sponsored by Mayor-elect John 
B. Hynes of Boston, the proposed 
legislation would empower the 
authority to construct one or more 
truck terminals where the loads of 
large over-the-road trucks would 
be transferred to smaller vehicles. 
Such a plan has long been advo- 
cated as a means of easing Boston 
traffic congestion. 

+ * 


Binghamton Drops Use Tax 

The Binghamton (N. Y.) council 
plans to discard the city’s motor- 
vehicle use tax of $5 on cars and 
$10 on trucks Jan. 1. City officials 
said the tax yielded $108,000 in the 
year it has been in effect. 


cq“ ——— 
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report is set in ATF foundry 
| type and printed by the offset 
process on an ATF Big Chief 


> r = | press. Cartoons are by Lew 
epor S timp Z Ze | Harsh, an employe of the com- 
: _ pany. 
~ oe np ’ | Jones remarked that a survey 


7 y Ki |has shown many other companies, 
en By ype ounders |in their financial reports are also 


| bending every effort to make them 


On the Financial Front... . 





legisla- |easier to understand, and, “I con- 

he legis- | By George Deery television show are Jones, and a | sider this a trend of major impor- 

the 1950 Associate Editor cartoon character called Mr. (tance in the field of human re- 

ig 5,000 TH SENSE of feel was intro-| ATF Dollar, who has appeared | lations.” 
| duced in the 1948-49 fiscal year! jy previous reports. Products of 


report to employes of American; | 
Type Founders, Inc., and its sub- various ATF companies are used ‘Both Mercury, 


sidiaries, in the form of a jigsaw) ®% Props in the show, aud the ss 
| Lincoln Boast 
| 


cutout designed to demonstrate the 














ian i economics of American business. . 
as in- Discussing this latest innova- ; . : 
‘igorous tion in employe relations, Thom- Auto Stocks New Sales Peaks 
s high- as Roy Jones, ATF’s president, Dec. 12 Deec.5 | DETROIT.-More Mercury auto- 
said, “there is a real need for Chrysler 65% 60%4 | mobiles were registered during the | NASH PRAISES DEALER MILLER'S RECORD—Ford Miller Motors, Inc. (Nash) Toledo, is 
nounced | all. of us who benefit widely from Crosley 244 24 _| first 10 months of 1949 than in any | 9,/ect"t inne: ofthe Nosh lO;poin select dealer award. Shown st the award presentation 
eads of our existing economic system to General Motors 70% 69 |full year since the car was intro- | district manager. ; : he ; 
artment understand, in terms of one com- | Hudson .... 14 14% | duced in 1938, according to Joseph | — 
to ap- pany at least, the factors which =‘ Kaiser-Frazer on Bs E. Bayne, sales manager of Lincoln-|+, bring the car's industrywide |whelming acceptance. We have re- 
d speed make it work. Nash-Kelvinator 5% 3 Mercury. , . |penetration to more than 4 per-|ceived reports of hundreds of ‘on 
_Speed “We have tried in this report,| Packard 4 3% Lincoln and Lincoln Cosmopoli- | Cont.” Bayne said the spot’ sales.” 
in the with such features as the cutout,| Studebaker 25% 24% ‘|tan registrations the first nine | ee 5 a a 
jiles at | to make easier to understand what Tucker . 20 25 months of 1949 topped any previous | Reporting on dealer and public | 
legisla- } is frequently regarded as a com-| Willys-Overland 5% 4% year’s total, Bayne said. reaction to the new 1950 Mercury | Klyce Adds Second Lot 
been in plex and difficult subject.” Average for — “October was the best month in | introduced two weeks ago, ees Klyce Motors (Studebaker), 
ATF’s cutout, an eight-by-ten- 10 Stocks . 20.72 20.11 | Mercury history. Over 19,000 units | Said: Memphis, announces the opening 
inch composite picture of the com- were registered during the month! “The 1950 Mercury received over: | of its second used-car lot. 
ihe pany’s products and its income : a : i a a a — 


dollar, is die-cut into 28 pieces in 


jigsaw fashion to illustrate the pro- 
anded portionate division of corporate in- 
Attor- come—employes’ wages, officers’ o 
‘funds salaries, stockholders dividends, 
crease raw materials, etc., and to demon- 
| must strate that the company picture 
a 





) prin- cannot be complete with even a 
state’s single piece missing. 

| + * . 
which T= INCOME dollar is cut into 
seven eight pie chart sections, each 
fective labeled with an expenditure item 


and varying in size according to 
the actual amount provided by the 
























Down company. The surrounding com- 
posite picture of company prod- 
es ucts is cut into 20 irregularly 
pe can't shaped pieces. 
utome- The cutout, sealed in a trans- 
--wheel parent glassine envelope, is in- 
by the serted in a 24-page booklet which : 
utilizes cartoons and photographs e 
upheld to report on company activities 
arshall, and finances. 
ised a Two years ago ATF told its 
other | story in a booklet largely composed 
rat the of cartoons, then a new idea in 
so far } financial reporting to employes. 
license | Last year, Jones sent each em- a E AV Y= D i T Y A xX L & § 
ploye another pictorial report on 
ATF’s progress, and added a per- 
romes —_, message on a phonograph 
record, 
* * * 
ae IVISIONS of the ATF income STRONGEST 
of the dollar in the jigsaw cutout are: 
, Boo employes wages, 35.2 cents; stock- EVER MADE! 
.d for holders, 3.8 cents; raw materials, 
lassa- 38.5 cents; operating expenses, 11.9) 
cents; wear and tear, or deprecia- 
‘e an tion, 1.7 cents; officers and direc- 
‘th of tors, 1.6 cents; reserve for growth, 
above 1.9 cents; and taxes, a 5.4-cent r 
rtner- | chunk right out of the middle, The 
doing company had 37,842,000 of these 
income dollars—a peacetime sales = 
high—during the fiscal year. % DENSE, 
od a printed = ene 
the jigsaw retains the motif of past 1 
years, but it is not entirely pic- COMPACTED STEEL! 
dopted torial, since it includes a formal 
special though understandable statement 
sal to | of company income and expenses, 
m two as well as assets and liabilities. y 
| It utilizes the screen of a tele- It’s easy to judge a truck axle! Just take a forged-steel axle housings maximum 
red by VIR Gt te Wntern HS sety. Tne look at the features—the Timken-Detroit E. h with a mini f weight. Becaus 
Se cover shows a representative ATF ca : e es e hae e : etro X- strength with a minimum of weight. Because 
leerent family seated about a television clusive Features—which distinguish modern they are hot-forged (not cold-pressed) there 
a tele- ag hg I dh gong Men tn Timken-Detroit Axles from ordinary axles is no stretched lin the c 
aie in the following pages as a setting y es. S$ no stretched metal in the corners. 
ectin for the cartoon and picture report. i s x : 
8g Principals in the cast of the lake, for example, Full-Corner Housings— Better get the full facts about today’s most 
9 just one of the many Timken-Detroit modern axles! Learn how Timken-Detroit’s 
1e8 Exclusive Features. Full-corner rectangular Exclusive Features make trucks perform bet- 
design at the spring seats and dense, com- ter, last longer, require less maintenance. 
= S OD xz pacted steel in the corners give these rugged, | Write today for full information! 
—— = 2 
usetts oe 
John 
»posed 
r the 
more 
ads of | 
would 
hicles. : 
is AXLES 
3oston | 
A PRODUCT OF THE TIMKEN-DETROIT AXLE COMPANY 
Tax DETROIT 32, MICHIGAN 
ouncil . 
notor- 
5 one WONDRIES' WALLS BRIGHTENED—The Al- | 
cials hambra (Calif.) Studebaker firm owned by 
in the Bob Wondries has had its ‘ladies room" | 


decorated with laughable murals of ‘‘peep- 
ing'’ men by Wondries’ sister, Janet. | 
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It has to be BEST to OUTSELL all the rest 


ito] meta) mme A oX° 


IN CAR SALES 
FOR '49* 


IN CAR SALES 


FOR ALL 
POSTWAR YEARS 


IN CAR SALES 


FOR TOTAL 19-YEAR 
PERIOD, 1931 TO DATE 


IN TOTAL 


Ee ia "i 
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2 
Le 
bh 


ay oud OF CARS ON ROAD TODAY 


Unfailingly, year after year, more people 
choose Chevrolet passenger cars and trucks 
than any other make. Year after year, this 
preference grows as buyer after buyer turns 
to Chevrolet for quality and value out- 
standing in the automotive field. And year 


after year, both Chevrolet and the Chevrolet 


IN TRUCK SALES 
FOR '49* 


IN TRUCK SALES 


FOR ALL 
POSTWAR YEARS 


IN TRUCK SALES 


FOR TOTAL 19-YEAR 
PERIOD, 1931 TO DATE 


IN TOTAL 
NUMBER 


. OF TRUCKS ON ROAD TODAY 





dealers throughout the country extend their 
margin of leadership . . . establish more 
firmly their first-place position at the head of 
the entire automotive industry. 

*1949 results based on incomplete but conclusive nationwide 


registration figures. All other facts listed here based on com- 


plete and official nationwide registration figures. 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 
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‘Auto Market Page... 


No Denver U.C. Slump .- 


18 


How Makers Fare... 


New-Car Registrations - 10 Months 





Oct. Sept. Oct. 10 Mos. Per- 10 Mos. Per- 
1949 1949 1948 1949 cent 1948 cent 

CHRYSLER CORP. . 106,027 100,343 49,963 847,211 20.1 604,546 21.09 
gee cc ee 
oy eedetes 30'S64 29.011 13,343 222,654 5.55 173,555 6.05 By Ira R. Alexander of measurement, with dealers re- below the year-ago level for the 
ON as nates sss Bien | ae ass ca'ane oe a ite Bs Staff Correspondent ._ | porting sales gains over the same | first time this year. 

FORD MOTOR CO. ...-. 1000 «21537778 es0aBDse20«370'520««12:93|_ 2He used-car business remains| month last year of as much as 400/ Total sales of new cars during 
se Ree WMS et E88 Ata 288 ere, There has’ been a. decline in| P°Ouin' the week were 1,053 or 2. percent 
Mercury ««--+-eere sees 19,546 16,866 15,551 148 32! ° tl, ‘ | . © 4 Onl one dealer reported new-car the same week of last ar 

"ha Rhos os 33 148 17 964 30'930 7 388 ry 108713 “15, | Price during the past year, but the | sales ie October won the same as | * alee marked the lowest aon betl 
Reeve te cesar cues Ea ' ' ' ; 3% | drop, they say, is not as severe as : i : : 

i eves 2 6,054 67,998 1.69 50,53! 1.76 | GFOp, y; those in October, 1948, while all week since the middle of 
Chevrolet ° 103,786 108'320 60,259 866,682 21.59 589,536  20.57|in other parts of the country. |others claimed increases. March Ps ; : ; 
Sidzmobie Mal Bie tea ay SH Hee £21) In Denver, dealers feel the |°" "The 400 percent sales increase |" tved-car sales totaled 1,717, about 
Sie cee’ *° , : i ; "15 | ket has reached a normal ; ed-car sales ed 1,714, 

m 11,7 733 1.66 147,542 5.15; mar was reported by a dealer hand- ceded . : 

OME eeees oss. ‘ty =o '2tla = ta'eaz, «37 ‘80.931 —.77| level. The boom prices of the war | jing a line of high-priced vehicles, | °,P°Tcent under year-ago sales, and 
Kat, saciact = NGL RL HM) 28) years are gone, but prices and 4 Despite the big gain in new-oar |r’ omg‘ot Fonrusen en nee 

‘ ; 180 ’ ‘ ‘ 08) | : 4 z . | the end o ebruary. 

cn. 47 221 582 2737 77890 28 eae usa well above the turnover, his used-car volume fell Saints tititn nei ale head 

CROSLEY 642 678 1,619 9.015 81 | . 60 percent. Service was up 5 per- 7 “stags, a 

HUDSON 7.911 9,640 6,853 118,510 2.95 a oa | One local dealer summed up the a te this dealer while saate cent under the preceding week and 

NASH _ . a Me ae aa oa ye 221 | Situation as follows: “Denver has) cate. were about the same as |39 percent under the same period 

STUDEBAKER 21133 «19.871 = 11.206 = 164,700 4.10 120,068) 4.18 | as good a market as anywhere and) Qetober, 1948, |in 1948, Used-truck transactions 

\ ; i 9 j 4/4 6! ; i | . . 

WILLYS .... 2 = ay “os * Va So better than most places. I just re Most of the dealers agreed that | totaled 93, 8 percent under the 

MISCELLANEOUS ' ’ ’ |turned from California and condi- | business would remain df he | Previous week, but 26 percent over 

- ; | 2 good for the | : , : 
TOTAL 465,765 459,647 291,442 4,014,061 100% 2,866,303 100% | tions here are much better than | post of this year, although virtuall |the same period of a year ago. 
; - c hey are out there. Right now is aed = y | (Sanford Markey) 
Automotive News Compilations from R. L. Polk & Co. Data t : | all of them cautioned that it would | : : . 


Army for $150 a month “for the 
duration, plus six months” of the 
national emergency. 


Stuck with Army 


Dealer Can't Get It Out 
Of His Basement 
MILWAUKEE.— Everybody, 
the possible exception of the Ma-| an airtight affair which 
rines, will admit that the U. S.| broken. 
Army is a tough outfit to dislodge} What's more, the real estate firm 
from a position, but it’s doubtful if | from which Widrig was renting the 
anybody will admit it any faster! puilding, raised the rent 81 percent 
than Read E. Widrig, president of jn mid-1947. Widrig sought to get 
Widrig Motors, Inc, (Pontiac), here.| $120 more per 
In June, 1943, Widrig leased the | Army for the use of the basement, 
dealership’s basement garage to the! but all he got was a negative reply. 


can’t be 


Well, the emergency’s still on, the | 
larmy’s still in and Widrig is still | 
with | 0Ut of his basement. The army has 
|refused to move, and the lease is | 


month from the) 


the slow time of year, but there 
| will be a pickup in the spring.” 
Dealers say prices have drop- 
| ped around 40 percent since last 
year, but now have reached a 
solid level, and business is still 
good. 


good used cars still are 
| good prices. 


* + 


Manhattan, Kans. 


* 


was good by almost any standard 


Junk cars, that is those driven | 
'by a goodly number of owners, | 
are off considerably in price, but | 
bringing | 


The new-car business during Oc- | 
|tober in this Kansas college town | 


|be necessary to sell hard for this | 


market potential to be realized. 

Most dealers reported gains 
| used-car 
| Both new and used- 
clined for the most part, althoug 
| one operator claimed his used-truck 
sales were up 400 percent over 
October of last year. 

This same dealer reported a 42 


in 


truck sales de- 


eries, His new-car sales were up 15 
| percent, while his used-car business 
increased 50 percent. 

The dealer who reported “no 
change” in new-car sales this year 
against last year, said his used- 
car operation was up 7% percent 
over October, 1948. He credited 
the increase to used-car recondi- 


selling during October. | 


percent decline in new-truck deliv- | 


Lincoln, Neb. 


Re-established respect for the 
|value of the dollar is one of the 


h notable features in the shopping 


| market that has come to the auto- 
motive field, according to Ellsworth 
| Duteau, president of the Nebraska 
New Car Dealers Assn. 

In Lancaster county (Lincoln), 


Neb., November automotive busi- 


| ness showed less activity, particu- 


| 


larly in the new and used-truck 
field. Order lists in the new-car 
field were shrinking rapidly and 
were expected to disappear alto- 
gether by early spring. 

While savings accounts remained 


| tioning, a factor which he be- |about the same, the money was 
T M N i Yy - M A b } N & 4 E L L t i $ | lieves will become increasingly | held on deposit by about 60 percent 
| |of the former depositors. In other 


EVERY DEALER SHOULD STOCK. 





important in 1950. 

A Big Three dealer reported a 
20 percent increase in new-car sales 
during October, compared with the 


volume was also up 20 percent, but 
| his new-truck sales declined 50 per- 
cent, and used-truck sales were off 


same month last year. His used-car 
| 


words, 40 percent of the people who 
had accounts have been eliminated. 

Many have voluntarily eliminated 
themselves from the market. They 
will either do without cars or will 
make the old job carry on. As for 
accessories, buyers were extremely 





critical and selling was tough. 
In Lancaster county, 381 new 

cars were sold in November as 

against 402 in October. New-truck 

sales were 57 in October and 51 

in November. 
November new-car_ sales. by 

makes were: Buick, 23; Cadillac, 2; 

° | Chevrolet, 95; Chrysler, 6; Crosley, 

Providence |2; DeSoto, 3; Dodge, 16; Ford, 74; 

| Gains in employment during Oc-| Hudson, 4; Kaiser, 5; Lincoln, 2; 

|tober by the manufacturing indus-| Mercury, 14; MG, 1; Nash, 15; Olds- 

|tries enabled Rhode Island to} mobile, 17; Packard, 4; Plymouth, 

|record a 1.5 percent advance in| 40; Pontiac, 28; Studebaker, 30, and 

‘total employment to 282,470 per-| Willys, 1. 

|sons, according to Labor Director! New-truck sales were: Chevrolet, 

| Arthur W. Devine. 10; Diamond T, 1; Dodge, 1; Ford, 

| | He pointed out that “last June (19: FWD, 2; GMC, 5; International, 
the state was running 30,000 jobs | 16: Studebaker, 3, and Willys, 3. 

| behind 1948 totals, while current- |(G W. Kline). 
ly the lag amounts to but 13,500.” | 7 

| The 282,470 employment estimate 

|for mid-October represented a gain 


| 25 percent. 

Service and parts were close to| 
|the level of October, 1948, most of | 
the dealers said. The largest gain 
in service income reported was 10) 
|percent, while the largest drop re- | 
ported was also 10 _ percent.- 
(George M. Hunholz.) 


* * * 


PER SPRING 









TER HEL 


“LOAD-S 





NEW 


The “LOAD-STER” takes effect only when needed to 


carry the excessive load caused by weight or rough 





roads. It gives a normal ride when not loaded and an 
ier ride when overloaded. “Load-Ster”’ spring instal- 


lation is qui simple, and no maintenance is 









required. 


s 





NEw = lof 4,000 workers. Manufacturing pealers 
LOAD |was up 3.1 percent but was still to 
-§ TER ee |7.1 percent below a year ago. a\et 
PANEL Wholesale and retail trade firms | Tire ve 
RAC hired 50,900 workers in mid-Octo- net 
ber, up 1.4 percent in a month. Cat Ow 


Preparations for holiday business | 
added about 700 retail workers. The | 
level is 1.5 percent lower than last | 
year.—(Jack Sullivan). 


- * * 


7 


This new Prior product adds load area to your 


New Orleans 

A total of 1,104 new cars and 156) 
new trucks was registered in Or-| 
leans parish (New Orleans) during 
| November, according to Joseph A. | 
Paretti, president of the New Or- 


pick-up at small cost, and is a point-of-delivery 






moving advertisement for you and your cus- 





tomers. It is all-steel construction, rattle-proof, “LOAD-STER" Helper Spring 








. . Available Y2 %  Pastenger leans Automobile Dealers Assn 
and can be furnished with dealer emblem For Ton Ton Fars The Mevewtber sesietention coat) 
; ; , : Chevrolet ° 7 i* pares with the year’s highs of 1,143 | 
painted in standard colors or in prime coat only. Bord . * Is new cars in October and 1,300 in 
Dodge * * | * September. Only 826 new cars were 
G.M.C + * / | registered in Nov., 1948, Truck sales 

-M.C, ; |in October were 216. 
DeSoto * | Registration by makes: Chevrolet, 
Plymouth * 248; Ford, 188; Plymouth, 120; | 








MAIL TO NEAREST ADDRESS Dodge, 86; Pontiac, 73; Studebaker, 







70; Mercury, 68; Oldsmobile, 65; | 
PRIOR PRODUCTS, Inc. J / Buick, 63; Cadillac, 26; Nash, 26; 
Box 349, Middletown, Ohio LOAD-STER" Pénel Rack /12; DeSc a0; eee, 3h: Senet, 
a2. 7 i" Availabl \ 3 ; 12; DeSoto, 8; Willys, 7; Kaiser, 4; | 
9s 08, Dallas, Texas ; = ° 2 a oe | Hudson, 3; Crosley, 3, and Frazer, 1. 
Please send me complete information on the “Load-Ster’ | ,New-truck sales were: Ford, 55; | 
Chevrolet * * | Dodge, 28; Chevrolet, 24; Interna- | 
PANEL RACK HELPER SPRING Sood / * . |tional, 20; Studebaker, 12; GMC, 9; | 
Also send me the name of your nearest distributor. Dodge ° ° ° | Mack, 4; Willys, 3; White, 1, and| 
9 S a * * | Crosley, 1—(Gordon Hebert). | R 
ame__ . ’ io. s eComme 
oa Cleveland and nd 5. 0. S. 
| Reflecting a consumer hesitancy | you ll Sel] m 
City. ey ity . State MAIL COUPON TODAY |to buy during the changeover ore 








period, new-car sales in Cleveland 
\for the week ended Dec. 2 slipped | 


| White-wal tires! 
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Obviously, they all have enough money to buy a car. Most of them have respected 


positions in the community as well. 


And there’s something else many of them have in common: they read 
The Saturday Evening Post. That’s right, for in every community, Post 
readers are the able-to-buy people. As a matter of fact, Post families have 
incomes that are 's higher than the national average, and 8 out of 10 Post 


itional, 
YS, o. j 


families own one or more Cars. 


No wonder manufacturers place more new-car advertising in the Post 


than in any other magazine! 
But does all this advertising in the Post pay off? You bet it does! 


A recent intensive nationwide survey among regular readers of Post, 
Life, Collier’s and Look shows: readers spend more time with the Post... 
return to it more often ... believe the Post is more reliable... pay more 
attention to advertising in the Post ...and have more confidence in products 
advertised in the Post. 


So, you see, when your manufacturer’s ads appear in the Post, they not 
only reach your best prospects, but they exert a strong influence on them to 


buy from you, their local dealer. 


reaches the people who mean business 
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Merchandising 


Memos to Dealers 





UTO dealers can get in tune 
with the Christmas theme with 
accessory gift displays, according to 





By Bob Finlay 


Car Sales,” the columns are headed: 
On Hand, Sold, Taken In. 
Other pages give merchandising 


the Allied Plan of Service Mer-| notes, sales producing ideas and a 


chandising. 


suggested Christmas accessory dis- 


The organization suggests that|play. It’s a neat job. 


something for the car is always 
pleasing. Dealers might try holiday 
price specials, too. 

In this respect, Mike Farrell, 
head of Kaiser-Frazer’s used-car 
department, dropped around with 
an interesting folder K-F got up 
for dealers. 


* * + 
N PROVIDENCE, R. L., O’Keefe 
Motors used an ad_ showing 


Santa pasting up this notice: 
“I’m trading in my reindeer for 

an O’Keefe used car. This Christ- 

mas I’m giving myself a present.” 
Art job was done by De Sauve- 


It shows a calendar, with the/| Pine & Associates, Providence. 


dates of K-F promotions and ad- 
vertising written in so that the 


dealers can tie in. At the bottom | 
are three columns ruled along the | 
days of the month. Under “Used 





Delco alone offers a complete line of 
shock absorbers—in a full range of 
sizes and capacities for passenger cars, 
buses, light and heavy trucks. 


* . * 


| To the Laundry 


GUM BARNARD, auto editor of 
the Los Angeles Examiner, has 


control. 


at a self-service laundry?” 


| 


Delco’s improved self- 

cleaning compression valve 
eliminates clogging and main- 
tains correct calibration. 





a nifty on getting prospects: “Jim- 
mie Williams, leading salesman 
for a Ford dealer, has had every- 


|}one curious as to where he gets all 


his prospects. So Yours Truly in- 
terviewed Jimmie and found he 
uses a lot of ingenuity. 

“Here’s his story. He takes an 
old pair of socks and goes up to 
one of those self-service launder- 
mats. He throws in his pair of 
socks, some soap, puts in two bits 
and the machine starts to work. 
He sits down with a magazine 
and the first thing you know the 
soap is going all over the place 
and all the women around start 
feeling sorry for this poor guy 
who is spending two bits to wash | 
a pair of socks, 

“They try to be helpful and be- 
fore long he’s acquainted with 
everyone and talking automobiles, 
He tells me he sold 21 cars this 
way. Jimmie says, ‘In my experi- 
ence, it is the woman who influ- 
ences the family on the car she 
wants.’ Where can you find a bet- 
ter place to meet nice women than 


* * * 


Year-End Sale 
A “year-end” sale of used cars is 





Delco 
bines 
ing action 


Delco Products, 





HUGHES PROMOTES WITH DEMONSTRATOR 


been put into service by Roland Hughes, 


Hughes (right) is Sales Manager Josep 
featured by L. O. Gates (Chevro- 
let), in South Bend. 

Advertising announcing the sale 
is bordered by pictures of the 11 


salesmen who will be dealing them 
out. 


* * * 


Around Clock 


A™ in Fort Wayne, Ind., Hatcher 


Motors (Ford) is staging an 


around-the-clock used-car sale. 
Every hour all day a different car | 7 on Aw 
goes on the block at a special price | 


RIDE CONTROL 


Superior riding qualities . .. new car riding com-. 
fort are assured for thousands of extra miles with 
Delco sealed-in ride control. 


Two important and exclusive design features 
explain why Delco direct acting shock absorbers 
stand up better... stand up longer. Here are two 
vital reasons why Delco shock absorbers retain 
their engineered characteristics. 





’s multi-lip seal com- 
sealing and scaveng- 
to assure long leak- 


proof operation. 


Assure riders of comfort that lasts! Use Delco 
direct acting shock absorbers with sealed-in ride 
Division of General 


Motors Corporation, Dayton, Ohio. 





CAR—A Mercury demonstrator car has 


Inc. (Lincoln-Mercury), Jonesboro, Ark. With 


Hockle. 


good only for that hour. Crowds 
are reported flocking to the sale. 


| Words 


1 twist to catch the eye is 
being stressed in St. Louis used- 
car advertising. Like the one used 
by E. M. Stivers (Lincoln - Mer- 
cury): 

“If you want a beef, go to a pack- 
ing house, but for a GOOD STEER 
see us.” 





Red Lashley Motor (Hudson) is 
plugging itself in advertising as 
the “One-Stop Shop” in Alexan- 
| dria, La., for new cars, used cars 
| and parts and service, 

. * + 


Truck Talk 


A TRUCK ad that hit the spot is 
is that of Curtis Driver of Driver- 
| White in Big Spring, Tex. The ad 
was headed: “Proper Application Is 
| First Rule in Truck Use Economy.” 


| “The sport of boxing,” copy said, 
\“has broken down neatly its job 

ranges into classes to prevent the 
| disastrous consequences of pitting 
|a flyweight against the heavy- 
| weight champ. 

“Steadily, truckers with an 
analytical mind and a cool eye 
for operation and profit figures 
| are looking at their equipment 

problems in the same mind... . 

“A piece of equipment, although 
| sound but forced to handle jobs it 
| was never designed to do, is apt to 
|be like the flyweight against the 
| heavyweight champ. It may make 
|a heroic effort, but in the long run 
| it will be worn down just as surely 
}as an experienced heavy football 
| team with ample reserves can wear 
down a plucky but outmanned 
|lighter and limited squad... .” 


* * * 


M. Mayer of Leesburg Motor 
* (Buick) reports that dogs domi- 
nated the local automotive section 
|in Leesburg, Fla., the other day. 
His firm’s used-car ad showed 
a dog looking at a “No Dogs” 
sign, while Leesburg  Lincoln- 
Mercury headlined the adjacent 
ad with “No Dogs Listed Here.” 
Mayer says neither firm knew of 
the other’s intentions, but the com- 
bination stirred up a lot of talk 
and business. 


Reynolds Reveals 
Sales Changes 


DAYTON.—R. H. Grant jr., presi- 
|}dent of Reynolds & Reynolds Co. 
| here, has announced promotion of 


the ea 











W. G. Pfeiffer 


D. H. Lansing 


| Walter G. Pfeiffer to general sales 
manager. Pfeiffer has managed 
| commercial division sales since 1939. 
| Grant also announced establish- 
|ment of a new dealers’ promotion 
| service division. D. H. Lansing, for- 
merly sales manager of the systems 
| division, has been named manager 
of the new division. Under the 
sales reorganization setup, James 
H. Gates, formerly assistant sales 
manager of the systems division, 
becomes eastern sales manager and 
Richard Dininger, western sales 
manager. 








AUTOMOTIVE NEWS, the Newspaper of 
| the Industry, read by everyone who counts 
}in America’s No. 1 Industry . . . an esti- 
mated more than 100,000 cover-to-cover 
readers weekly! 
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Oper ews, 


~ 


Carl Rowe, who purchased the 
third automobile to be operated in 
Henniker, N. H., in 1907 and be- 
‘ame a leading automobile dealer, 
joined with his wife in observing 











their 50th wedding anniversary re- | 


cently. 


The Rowes observed their mar- 


riage anniversary by 
and Wilmington, Mass., 
traveled by auto 
train as in 1899. 

> as + 


Hall Takes Buick Deal 


In Midland, Texas 


Miles F. Hall has been appoint- 
ed a Buick dealer in Midland, 
Tex. 

He was formerly vice-president 
and general manager of Dallas 
Nash Co. in Dallas, and was 


later associated with an Oldsmo- | 


repeating | ,_: ° Twin Citi 
their wedding journey to Abington tributor in the os 


but they 
instead of by 


bile dealership in Dallas. In 1948 | 
he was president of the Dallas | 


Automotive Trades Assn. 
om + * 


Tropical Motors Formed 


Lee and Ray Gaban have formed doesn’t have the model or the color 


Tropical Motors Co., Miami, Fla., a | 


Willys distributorship. 
* a > 


Steffen’s Garage Formed 


Steffen’s Garage, Elroy, Wis., has 


| 





been formed by Donald, Ferd A. | 


and Helen Steffen. 


* * * 


Talbott’s 30th Year 
Talbott Motors celebrated 


became a Ford dealership, 
* + a 


Stamper Appointed 


Howard E. Stamper, formerly as- 


its 
30th anniversary. Foster W. Tal- 
bott, president, recalled that the 
business was started as a truck 
dealership by his father, the late 
C, Foster Talbott. In 1930 the firm 


| 
| 


sociated with a Lincoln-Mercury | 


dealership in Philadelphia, has been 

manager of 
(Lincoln - Mer- 
cury), 1600 Caton Ave., Baltimore. 


appointed used-car 
Boulevard Motors 


* * > 


Harris Appointed 


Leo Harris, treasurer of the New 


York Used Car Dealers Assn., is | 


now associated with McCarthy- 
Bernhardt, Inc., oldest Manhattan 


Nash dealer, as general sales man- 


ager. 
* * 


Expansion Fete 
Capital Garage Is Host 
In Madison, Wis. 


An open house was held by Capi- | 
tal Garage (Chevrolet), Madison, | 
Wis., to celebrate completion of a/| 


remodeling program. Coffee, 


soft | 


drinks and doughnuts were served | 
to all comers, and baby Hawaiian | 
orchids were presented to all ladies | 


attending the event. 


Ralph Hult is president of the | 
company, which is now in its 35th | 


year as a Chevrolet outlet. 





50th Year Celebrated 


By Avery in Columbus 


More than 13,000 persons joined 
with F. E. Avery Co. (Pontiac), 
1199 Franklin Ave., Columbus, 
O., in celebration of the firm’s 
50th anniversary, according to 
company officials. Open house 
was held every day until 10 p.m., 
and the first 500 women to come 
in each day were presented with 
orchids flown especially from 
Hawaii for the golden anniver- 
sary. 

A 1950 Pontiac Chieftain sedan 
was awarded as a grand prize. 
In connection with the anniver- 
sary observance there was a dis- 
play of 1950 Pontiacs and the 
company was presented with a 
Pontiac “Better Dealer Award.” 

F. E. Avery embarked in the 
automobile business 50 years ago 
as a Packard outlet. Later, the 
firm changed to an Oakland 
franchise and in 1926 took over 
the Pontiac line. The dealership 
is not only the oldest in Colum- 
bus but is declared to be one of 
the oldest automobile dealerships 
in the country. Associated with 
Avery in the active management 
of the company are: Willard C. 
Ewart, Harold R. Matthews and 
Fred L. Wilhelm. 





The 


mond T at 1641 University Ave.,| 
Midway, St. Paul. 
* * 


AUTOMOTIVE NEWS, 


modernization program included an 
enlarged truck service department, 
a modern body shop, an accessory 
bar and an enlarged parts depart- 
ment. 


+ + > 


Diamond T Names Rihm 


Rihm Motors, former Federal dis- 
has 
been appointed distributor for Dia- 


of new automobile that you wish, | 


he’ll put you in his plane and fly 
you to another dealer where your | 
every wish will be satisfied. 

Recently, Griffith flew a customer | 
to Tucson where the dealer had a} 
car that measured up to what the} 


customer was looking for. 
~ + * 


Stout Finishes 22nd Year 


Byron G. Stout jr., owner of 
Byron Stout Co. (Nash), Wichita, 
Kans., has celebrated his 22nd year 
in the auto business and the fourth 
anniversary of his Nash firm. 

* * * 





Manuian Changes Partners 


Roy S. Hall has bought the in- 
terest of M. E. Pendleton to be- 
come a partner with Paul Manuian 
in Paul Motors (Hudson), Sacra- 
mento, Calif. Hall has been in the 
automotive industry in Sacramento 
for 10 years. He still is owner of 
the Senator Motor Sales, a used- 


Flies to Please 
Griffith Takes Customer 


To Car Via Plane 


Bob’ Griffith, Lincoln - Mercury 
dealer in Las Vegas, N. M., has a 
new service to customers. If he 


\ 


(& 







Step out ahead of competition, Under 


sational profit plan gives you: 
* Finest CUSTOM-FITTED seat covers, that you 
sell for the price of ordinary non-fitted types. 


* Gorgeous woven-plastic fabrics in smart, new shades 


and designs. Plaids, stripes, solid tones, 
*® Truly QUALITY COVERS at a POPULAR PRI 


*% All makes and models, since ‘41, largest line to 


choose from. 
See how this Rankin Plan can make More Money 
you, as it’s doing for thousands of other dealers. 
complete profit details . 








RANKIN MANUFACTURING COMP 


CEDAR FALLS, IOWA WICHITA FALLS, 





RANKIN MANUFACTURING COMPANY 
Cedar Falis, lowa Wichita Falls, Texas 


can make more money for me, 
NAME 
COMPANY 
ADORESS 


ciry... 
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RUTTAN MOTOR SALES IN MUNCIE, IND.—The new Ford dealership combines top sales 
and service facilities with ample parking space for the convenience of customers. 


Step into really BIG Seat Cover Money. 


amazing Rankin Plan you get protected 
profits that cut out the chain stores — open the door 
for bigger money for the independent dealer, This sen- 


.. Mail the coupon below, 


Send all the facts on how the Rankin Profit Plan 


car firm now being managed by 
his brother, E. Floyd Hall, in the} 
same city. | 


After 35 Yeors 


McClure Retires, Willis 
Takes Pa. Deal 


After 35 continuous years as a 
Chevrolet dealer, H. D. McClure, 
Kittanning, Pa., has retired. 

At a dinner given him by the| 
other dealers of the Kittanning 
area, McClure was presented with 
a portable radio and a desk set. 

Succeeding McClure is Edward 
H. Willis, son of Nevin Willis, of 





this 


can 


CE: 


for 
For 





ANY 


TEXAS 


BTATG......-cecccerscsececrscoreresses 


41 


Mercer, and brother of Nevin B. 
Willis, Grove City, both Chevrolet 
dealers. 


* * * 


Knickerbocker Changes 


Organization changes in Knick- 
erbocker Motors, Inc., a Ford 
dealership at 610 Avenue of the 
Americas, New York, follow: Ed- 
ward J. Rohan has been named 
president of the dealership and 
Marx B. Hausman, treasurer. 
Rohan succeeds Ray Impellit- 
tiere, who has been appointed 
vice-president. Hausman fills a 
board vacancy caused by the 
death of Robert E. Hannegan. 

* + o 


Valley in Bigger Quarters 


Valley Auto Service (Oldsmo- 
bile), Sacramento, Calif., has moved 
to a new plant with 25,000 square 
feet of floor space, nearly twice 
the size of its former plant. Nor- 
man Champ is manager. 

* + * 


Child’s Motor Opens 


Child’s Motor Co, (Studebaker), 
Wewahitchka, Fla., has been for- 
mally opened, it was announced by 
W. E. Thursbay, manager of the 
firm. W. R. Connell is office man- 
ager. 
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wie Mien tiled 


we have enjoyed thi 










sands upon thousands oj/Ai 
country and throughout 
history. 





if 
Certainly no new car in recel}time 
than the 1950 Nash Airflyt; We 


expression of confidence. 


To single out specific groups or iiflivide 


to run the risk of overlooking : who 


he | 


gives them plenty of room to expond.and 1 


chandised and sold the Airflyte with || nsury 
To Every Nash Dealer, Our Sincere : Wis 


dealers everywhere. Operating undel 


Yet surely, a special measure of out C. w 
t 





Greetin gs ! 
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the vernjpicest things about the Holiday Season is the Our gratitude, too, to the motorists of America whose whole- 
ity it prdfmts to express our heartfelt appreciation to all hearted acceptance of the Airflyte has made possible a most 
helped e possible the generous measure of success successful year. It is gratifying to know that the car we built for 
joyed thijpast year. them has merited their approval. 


To Mr. and Mrs. America, Our Heartfelt Thanks! 


mang | icflytes delivered to our friends in this Our appreciation to our suppliers for their invaluable assistance 


oughout world represent a new high in Nash a a | dink baie de et ei as he 
the 1950 Nash Airflyte. 
ir in ceoall times has enjoyed a finer reception To The Entire Automotive Industry, Hearty Season's Greetings! 
h Airflyj; We are deeply grateful for this 
ice. The faith and confidence placed in us by so many carries with 
it a deep responsibility. We accept this responsibility and pledge 
eare 8 ividuals for special greetings te we shall be ever faithful to it. Our every effort shall be directed 
king + who have merited our thanks. 


to giving full expression to the promise, “There's Much of 


Tomorrow In All Nash Does Today!” 


e of ourjpod wishes goes to our Nash 
ng undet the liberal franchise that 


expand.and grow, they have mer- It is with this deep sense of gratitude and with a renewed pledge 


of continued progress that... WE WISH YOU ALL A MERRY 
CHRISTMAS AND ANOTHER RECORD-BREAKING 
NEW YEAR! 


| DIVISION, NASH-KELVINATOR CORP., DETROIT, MICHIGAN 


rte with| nsurpassed enthusiasm. 


Wishes and Warmest 


tcere 
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In the Letterbox 





(Continued 


had the services of the late Albert 
Kahn, designer of most of the 
automobile plants in Detroit. But 
there has been little indication 
that Russian automobile produc- 
tion is meeting even the needs 
of the Soviet Union. 


Apparently, certain Russian lead- | 


ers prefer American cars, In a 
dispatch reporting the same devel- 
opment as in Automotive News of 
Nov. 21, the Christian Science Mon- 


itor’s correspondent, Edmund Ste- | 





PREMIER STALIN, shown here leaving a 
Packard limousine of more recent date. 


from Page 4) 


vens, said that Simonov, the Rus- 
sian playwright, drives a Cadillac; 
that Ehrenburg, the journalist, has 
a Buick, and that Marshal Stalin 
continues to use a Packard.—HucGu 
W. Hitrcucock, director of advertis- 


|ing and public relations, Packard. 
* + * 


A Dealer Writes 


To Santa Claus 


It has been almost 10 years since 
I wrote you last. 
|think me an ingrate. 


there was a war on, and the things 


I wanted and needed you couldn't | 


have helped with anyway. 

And since the war, I've had prac- 
tically everything. Oh, there were 
plenty of times when I could have 
used more cars from the factory. 
But there wasn’t any use bothering 
you. You had so much else to do. 

But it looks like things are go- 
ing to be a lot different in 1950. 
I'm going to need a lot, and I 
wish I could count on you to at 
least give me the sense of busi- 

ness discretion and courage that 


But please don’t | 
For the first 
few years I didn’t write because | 


CZAR'S ‘AUTO SLED'—Here is one of the 


The czar is wearing a peaked fur hat. For 


accompanying letter. 


will enable me to get it for my- 
self. 

From what I can digest out of 
Washington, it looks like you and 
I will have another six months to 
work on my order. 

But after that, what I'll probably 
need more than anything else is 
enough customers to absorb the 
heavy production schedule I hear 
my factory is planning. If it is 
‘just: the same | to you, T wish most 






can succeed in keeping our shirt 
on, won’t you please try to kee 
the factory from hiring any domi 
neering sales representatives. Th 
|fellows that come around nov 
jaren’t too bad, but do you knov 


jthe guy that called on us for : 


vee | few months in 1947? 


Please, please, induce the fac- 
tory to keep hiring guys who 
respond to training that makes 
them a big help in aiding a dealer 
to successfully survive, through 
utilization of modern merchandis- 

| ing methods. 
Also, please keep away those fac- 
|tory men who either faint or have 
|@ nervous convulsion when you 
|mention the possibility of better 
| factory-dealer franchise agreements. 
I don’t even have to tell you 
about the guys who look at the 





| 


Packard Twin-Sixes owned by Czar Nicholas II, 
last of the Romanoffs, who installed special snow equipment on the pre-Revolution vehicle. 


other sidelights on ‘Packard in Russia,"’ see | truck market through a magnifying 
f ___|glass. I shudder to think what 
of those customers could be ones| would have happened to my waist- 


who haven't already been offered/line, if I had been forced to eat 
an exorbitant tradein allowance by|on my 1949 truck sales profits. 
Joe, my competitor across. the If you are ever in the market 
street. for new cars, drop around my way 
You and I both know at your convenience. I'll give you 


that if | 


Joe starts giving his shirt away,|a fair and square deal, but please 
I'm going to have to remove mine|don’t ask to trade in those rein- 
for presentation, too. That way, of |deer. Prewar stuff is getting 


tougher and tougher to move.- 
(Dealer’s name withheld on re- 
quest.) 


course, both Joe and I will ulti- 
mately wind up without a shirt. 
_And another thing, if Joe and I 











New Passenger Car Registrations, 9 States for November, 1949-1948 


Car registrations by states are released 


here weekly, as completed by R. L. 

Polk representatives in state capitals. 
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New Commercial Car Registrations, 8 States for November, 1949-1948 


Truck- registrations by states are 
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The following advertised delivered prices 
are based on factory retail prices at the 
factories. They include dealer delivery 
and handling charges and federal taxes. 
They do NOT inelude transportation 
charges, state sales taxes or optional 


equipment. 

BUICK — Special Series 40 — 4-dr. sed., 
$1,925; 2-dr. sed., $1,872; bus. cpe., §$1,- 
819; Super Series 50—4-dr. sed., $2,157; 
2-dr. sed., $2,059; conv., $2,583; stat. wag., 
$3,178; Roadmaster Series 70—(Dynafiow 
standard)—4-dr. sed., $2,692; 2-dr. sed., 
$2,575; conv., $3,107; stat. wag., $3,691; 
Riviera, $3,160. 

CADILLAC—Series 61-—4-dr. sed., $2,- 
893, sed. cpe., $2,788; Series 62——4-dr. sed., 
$3,050; sed. cpe., $2,966; conv., $3,497; 
Coupe De Ville, $3,497; Series 60 Special— 
4-dr. sed., $3,828; Series 75—5-pass. sed., 
$4,750; T-pass. sed., $4,970; 7-pass. Im- 
perial, $5,170; 9-pass. sed., $4,650; 9-pass. 


Imperial, $4,839. 

CHE LET — Fieetline Special — 4-dr. 
sed., $1,460; sed. cpe, $1,413; Fileetline 
Deluxe—4-dr. sed., $1,539; sed. cpe., $1,- 
492; 8 —4-dr. sed., $1,460; 


Styleline 

2-dr. sed., $1,413; club cpe., $1,418; bus. 
cpe., $1,339; St Deluxe—4-dr. sed., 
$1,539; 2-dr. sed., $1,492; club cpe., $1,508; 
conv., $1,857; stat. wag., $2,267. 

YSLER — Royal — 4-dr. sed., $2,- 
153.75; club cpe., $2,133.75; stat. wag., 
$3,151; 8-pass. sed., $2, 842.50; Windsor— 
(Presto-Matic standard)—4- dr. sed., $2,- 
548.00; club cpe., $2,327.50; conv., $2.7 et 
8-pass. sed., $3,037. lim, $3,163 


Current Pri 


Saratoga — (Presto-Matic standard)—4-dr. 
sed., $2,635; club cpe., $2,608.75; New 
Yorker — (Presto-Matic standard) — 4-dr. 





sed., $2,750.75; club cpe., $2,742.50; conv., 
$3,230.75; Town & Country conv., $3,994.75; 
Crown Imperial — (Presto-Matic standard) 
—4-dr. sed., $4,714.50; 8-pass. sed., $5,- 
278.75; lim., $5,383.75. 

CROSLEY—2-dr. sed., $866; stat. wag., 
$894; conv., $866; Hotshot roadster, $861. 

DeSOTO—Deluxe—4-dr, sed., $2,006.25; 
club cpe., $1,995.75; Carry-All sed., $2,- 
210.50; stat. wag., $2,979.25; Custom— 


(Tip-Toe Hydraulic Shift standard)—4-dr. 
sed., $2,193.75; club cpe., $2,175.75; conv., 
$2,598; 8-pass. sed., $2,882.75; Suburban 
sed., $3,198.75. 

DODGE—Waytfarer — 2-dr. sed., $1,755; 
roadster, $1,744.50; bus. cpe., $1,628.75; 
Meaduwbrook—4-dr. sed., $1,865.75; Coro- 
net 4-dr. sed., $1,944.75; club cpe., 
$1,931; conv., $2,346; 4-d. town sed., 
$2,029; stat. wag., $2,882.50; 8-pass. sed., 
$2,634.25. 

FORD—Deluxe Six—4-dr. sed., $1,472; 
2-dr. sed., $1,425; bus. cpe., $1,333; De- 
luxe Eilght—4-dr. sed., $1,546; 2-dr. sed., 
$1,498.50; bus. epe., $1,419.50; Custom 
Deluxe Six—4-dr. sed., $1,558.50; 2-dr., 
sed., $1,811; club cpe., $1,511; Custom 
Deluxe Eight—4-dr. sed., $1,637.50; 2-dr. 


ces 





sed., $1,590; club cpe., $1,595.50; conv., 
$1,948.50; stat. wag., $2,263.50. 
FRAZER—4-dr. sed., $2,395; Manhattan 
—4-dr. sed., $2,595; conv., $3,295. 


HUDSON — Pacemaker Six — 4-dr. sed., 


$1,933; 2-dr. sed., $1,912; club cpe., §$1,- 
933; bus. cpe., $1,806.50; Super Six—4-dr. 
sed., $2,206.50; 2-dr. sed., $2,156; club 
epe., $2,203.25; bus. cpe., $2,053.25; conv., 
$2,798.75; Super Eight — 4-dr. sed., §$2,- 
295.50; 2-dr, sed., $2,245; club cpe., 
$2,292.25; Commodore Six—4-dr. sed., $2,- 
382.75; club cpe., $2,358.50; conv., §$2,- 
951.50; Commodore Eight —- 4-dr. sed., 
$2,472; club cpe., $2,447.75; conv., §3,- 
040.75. 


KAISER — Special — 4-dr. sed., $1,995; 
Traveler, $2,088; Deluxe—4-dr. sed., $2,- 
195; Vagabond, $2,288; conv., $3,195; Vir- 
ginian, $2,995. 

LINCOLN — 4-dr. sed., $2,574.50; club 
cpe., $2,527; Cosmopolitan—4-dr. town sed., 
$3,238; sport sed., $3,238; club cpe., $3,- 
185.50; conv., $3,948. 

MERCURY—4-dr. sed., $2,031; club cpe., 
$1,978.50; conv., $2,409.50; stat. wag., $2,- 
715.50. 

NASH—Statesman Super—4-dr. sed., $1,- 
738; 2-dr. sed., $1,713; club cpe., $1,735; 
bus. cpe., $1,633; Statesman Custom—4-dr. 
sed., $1,897; 2-dr. sed., $1,872; club cpe., 


on New Automobiles 





0 
c 
= 3 Truck registrations by states are 
. o 
s > 2 released here weekly, as com- 
z B 9 = pleted by R. L. Polk representa- 
= ° = 8 tives in state capitals. 
o 3 e = 
a | & > = 
5 | 5! 2 22 I 632 |'49 Arizona 
6 33 _6 54 2|___-707''48 : 
2 26 71 15 43 5 3327 |'49 Iino 
23 149) 17 182 7| 2809/48 a - —- 
i 3 74 5 18 2; 2088 |'49 Michigan 
i Woo! tt} 00) 1} 201/48 ; 
ae 2 100 |'49 ~~ Nevada 
8 Ne re 
35 12 75 36, 67 6| 2603 |'49 New Jersey 
6 143) 37) «122 S| _ 2224 /'48 at 
6 4 142 16 46 9, 2870|'49 North Carolina 
7 17} 32|_—*163 S| 2093|'48 
| 3) 26 4 14 3 433 |'49 Utat 
| oe 18 3 All) ‘48 . 
i i 23 3 54 760 ‘49 “West Virginia 
5 46 2 90 2 845 ‘48 aed 
46, 54 566, 81, 266, 26) 12813/'49 Eight States Reported 
59 ! 623 7 735) 35) 11277|'48 to Date for November 
480 3505 193) 47566) 7019) 29013) 2478) 816295 |‘49 Waar 
9632; 373) 42635| 10075! 67305| 2708) 901145 /'48 to Date 
$1.507; Suburban. $1.855; bus. cpe., §$1.- 
385.75; Deluxe P18 — 4-dr. sed., $1,566; 


club cpe., $1,534.25; Special Deluxe P18— 











4-dr. sed., $1,644; club cpe., $1,617.50; 
conv., $1,097; stat. wag., $2,387. 
PONTIAC— Streamliner Six—4-dr. sed., 
$1,894; Ambassador Super—4-dr, sed., $2,- | $1,740 (deluxe, $1,835); sed. cpe., $1,689 
064; 2-dr. sed., $2,039; club cpe., $2,060; | (deluxe, $1,784): Streamliner Eight—4-dr. 
Ambassador COustom—4-dr, sed., $2,223; /|sed., $1,808 (deluxe, $1,903); sed. cpe., 
2-dr. sed., $2,198; club cpe., $2,219. $1,758 (deluxe, $1,853); Chieftain Six-— 
OLDSMOBILE Series 76 i-dr. sed.,|4-dr. sed., $1,761 (deluxe, $1,856); 2-dr 
$1,835 (deluxe, $1,903); sed. cpe., $1,761 |sed., $1,710 (deluxe, $1,805); club cpe., 
(deluxe, $1,829); 2-dr. sed., $1,777 (de-| $1,710 (deluxe, $1,805); bus. cpe., $1,587 
luxe, $1,845); club cpe., $1,735 (deluxe, |conv. deluxe, $2,138; stat. wag., $2,28¢ 
$1,803); Holiday cpe., $2,019 (deluxe, $2,- | (deluxe, $2,359); Chieftain Eight — 4-dr 
124); conv., $2,151; stat. wag., (steel), |sed., $1,829 (deluxe, $1,924); 2-dr. sed. 
2,520; Series 88—4-dr. sed., $1,999 (de-| $1,779 (deluxe, $1,874); club cpe., $1,779 
luxe, 2,077); sed. cpe., $1,925 (deluxe, | (deluxe, 41,874); bus. cpe., $1,656; conv 
$2,003); 2-dr. sed., $1,941 (deluxe, $2,-| deluxe, $2,206; stat. wag., $2,348 (deluxe, 
019); club ecpe., $1,899 (deluxe, $1,977 $2,427). 
Holiday cpe., 2,183 (deluxe, 2 STUDEBAKER—Champion Deluxe—4-dr 
conv., $2,315; stat. wag. (steel), ; | sed., $1,688.50; 2-dr. sed., $1,656.75; club 
Series 98—4-dr. sed., $2,320 (deluxe, $2,-|cpe., $1,683; bus, cpe., $1,588.25; Cham- 
414); 4-dr. town sed., $2,288 (deluxe, | pion Regal Deluxe—4-dr sed., $1,762; 2-dr 
$2,382); sed. cpe., $2,246 (deluxe, $2,340); | sed., $1,730.50; club cpe., $1,756.75; bus 
Holiday cpe., $2,404 (deluxe, $2,662); | cpe., $1,662; conv., $2,086.25: Commander 
conv., $2,793. Deluxe—4-dr. sed., $2,019.25; 2-dr. sed., 
PACKARD — Eight — 4-dr. sed., $2,249; | $1,987.75; club cpe.. $2,014; Cemmander 
2-dr. sed, $2,224; stat. wag., $3,449; De- | Regal Deluxe—4-dr. sed., $2,140.25; 2-dr. 
luxe Eight—+- dr, sed., $2,383; 2-dr. sed.,|sed., $2,108.75; club cpe., $2,135; conv.. 
$2,358; Super — 4-dr. sed., $2,633; 2-dr. $2,467.50; Land Cruiser 4-dr. sed., §$2,- 
sed., $2,608; Super Deluxe — 4-dr. sed., | 327.75. 
$2,919; 2-dr,. sed., $2,894; conv., $3,350; WILLYS-OVERLAND—Four—stat. wag., 
7-rass. sed., $3,950; lim., $4,100; Custom | $1,709.08; stat. wag. (four-wheel-drive), 
—(Ultramatic standard)—+4-dr. sed., $3,- | $2,008.27; Jeepster conv., $1,603.01; Six— 
975; conv., $4,520. stat wag., $1,814.33; stat. sed., $1,866.92: 
PLYMOUTH — Deluxe P17 — 2-dr. sed., | Jeepster conv., $1,639.85. 
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Trans-Canada Road 
To Be Started in ’50 


H. WINTERS, Canada’s re- 

* construction minister, has set 

the early spring of 1950 as the 
starting point for a $300,000,000 two- 
lane trans-Cana- 
dian highway and 
said it should be 
completed by 
1957. 

He moved in 
the house of com- 
mons for second 
reading ap- 
proval in princi- 

“to encourage and 
assist in the construction of a 
5,000-mile highway that will extend 
from Victoria to St. John’s, New- 
foundland, and take in Prince 
Edward island. 


Winters stressed that the fed- 
eral government will bear not 
only half of the cost of new con- 
struction but will give the prov- 
inces 50 percent of the cost of 
existing roads which become part 
of the road. 





ple—of a bill 


He said, too, that a dominion- | 


provincial conference to clear up 
“all 
will be called once the present 
legislation is passed. 


Winters said federal absorption | 


of half the cost of existing Toads 


Traffic Safety 





matters of technical detail,” | 


that become part of the highway 
“will have the effect of making the 
|federal government’s contribution 
toward highway remaining to be 
completed considerably more than 
50 percent.” 


. * * 
H® CITED the example of a 
province where _ $20,000,000 


would be needed to complete the 
highway and where that province 
| has already spent $8,000,000 on por- 
| tions which will be part of it. 

“The federal government contri- 
bution to the construction would 
be $10,000,000 toward the new con- 
struction plus 50 percent of costs 


previously incurred, or $4,000,000, 
for a total contribution of $14,- 
000,0000. 


“If the province applies this con- 
tribution of $4,000,000 against the 
cost of completing the 











| 






expenditure would amount to $14,- 
000,000, or 70 percent. 

“On the other hand, the pay- 
ment for roads already con- 
structed may be applied 
elsewhere, so determined by the 
province, but it is my hope that 
the provincial governments will 
use it in such a way that the 
maximum amount of development 
and the maximum amount of 
employment will result.” 

Speaking generally, Winters said, 
10 basic proposals put forward by 


Ottawa, “were well received by the | 


provinces.” 

These include 
“modern first class hard surfaced 
road following the shortest practi- 
cal east-west route consistent with 
the needs of the provinces and 
Canada as a whole.” 

The provinces would select the 
route and arrange for execution of 
the work, except in national parks. 


Speeding, Signals 
Blamed by Texans 
For Most Mishaps 


Most Texans believe speeding to 


highway, | be the main cause of traffic acci- | 
federal money in the $20,000,000' dents on highways, while not giving 


They sell Faster... 
They sell on Sight! 


provision for a| 
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| proper signals or giving the wrong 


signals was considered the most 
common cause of accidents in 
| towns. 


This was determined in a public- 
| opinion poll conducted all over the 
|state, in large cities and small 
| towns, farm and ranch country. 


The poll found that 53 percent 


lof those interviewed cited speeding | 


jas the first cause of highway acci- 
dents. Other leading causes cited 
were passing cars at wrong places, 
15 percent, and drunk driving, 10 
percent. 


In town, accidents are most often 
| caused by lack of signals or giving 
of wrong ones, in the opinion of 
22 percent of those interviewed. 
Other causes were speeding, 18 per- 
cent; running stop signs, 18 percent, 
and running red lights, 13 percent. 
The poll's findings did not quite 

| tally with records of the state high- 
way department concerning acci- 
dents in towns. These showed that 
|the two main causes are turning 
|from the wrong lane and failure to 
give proper signals. 
+ * 
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North Dakota Forms 


State Safety Council 
North Dakota's state safety 
council has drawn up articles of 





25 


| organization and a pattern of 
operation at an organizational 
|meeting in Jamestown. 

The new group also made plans 
for a state safety conference to be 
|held in Fargo next June, and affi- 
jliated itself with the National 
| Safety Council. 
Harry Arneson 
|president .of the North Dakota 
|group. George Longmire, Grand 
| Forks, is vice-president, and Wil- 
liam J. Duvall, Bismarck, secre- 
| tary-treasurer. 


Traffic Accidents 
‘Set N.C. Record 


Traffic accidents reached an all- 
time high for North Carolina high- 
|ways during October, with a 56 
|percent increase over the same 
month last year, reports the depart- 
ment of motor vehicles. 

Seventy-nine persons were killed 
lin Oct. in 2,258 accidents, an in- 
|crease of 4 percent, with 980 injur- 
|ies, a hike of 30 percent. Pedestrian 
| fatalities showed a decrease of 32 
| percent, compared with October of 
last year. 


jr., Fargo, is 
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; a December and January issues of 
| 36 a number of publications of na- 
25 18067 tional and regional circulation will 
13) atts carry the twelfth in a series of 
3; 1708 traffic-safety advertisements spon- 
~_- a8 sored by Studebaker. 
9) 6237 Headlined “America’s Schoo] Chil- 
1976 dren and Their Teachers Know 
1176 What It Takes to Make Traffic 
1) 2803 Safe!”, this latest Studebaker copy 
xn _2412 commends school teachers, admin- 
an {44334 «4 ~~ «istrators and students for the re- 
4484078835 markable record set in recent years 
260 | 2911295 | by school traffic patrols. 
is ' Citing the decline in traffic deaths 
among children since traffic-safety 
| teaching in schools began, the 
states that “enlightened school sys- 
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pe., $1.- ADVERTISES SAFETY—Studebaker's current 
, $1,566; 3 series of newspaper and magazine ads is 
xe P1s— being used to promote safety and easing of | 
1,617.50: traffic congestion. Many of the ads have 
commended traffic - safety instructions in 
dr, sed., schools. 
., $1,689 g : 
ht—4-dr. tems deserve everyone’s gratitude 
ed. cpe., for introducing traffic-safety pro- 
in Six ” 
i. Sas grams.” It urges the grown-ups of | 
ub pe. the nation, motorists and pedes- | 
, $1,587 trians alike to exercise the same 
$2, 28¢ ki : 
ae ind of caution. ; ; 
dr. sed. At the time the series was insti- ® 
2, OL.t70 tuted, K. B. Elliott, Studebaker’s 
eae. sales vice-president, expressed the 
opinion that the traffic problem 
—~4-d , j i i . ° = 4 ; ee — 
75; club would require the intensive and Full-color national advertising prompts more and more of priced for volume sales. You'll find, too, the sales-winning 
tai. unrelenting cooperation of every- : ; ae ae ; 
62; 2-dr one concerned. He stressed the im- your customers to go shopping for seat covers of Suskana seat covers to stock for fast turn-over are made of hand- 
75; b iti . P ‘ . . 
Senne portance of citing facts and figures Saran. Be prepared to supply their demand by stocking some, hardy Suskana Saran! 
ea of successful campaigns as an indi- e. ern ’ 
nmander eation of what could be accom- the seat covers that assure maximum customer satisfaction 2 aro s ’ 
B; 2dr plished by united community effort. and quick sales. RIGHT 4 +e At a ged ; vee, ont ,Covers, 
;, . Such subjects as traffic control, wi srvent vw f stery, Mens wear, omens wear, 
ee F j = 9 2 ‘4 ~ ~ oC . Neckties, 
jammed-up streets and alleys, park Seat covers of Suskana Saran are handsome in a large 
it. Wag., ing on arterial streets, overtime : : 2 
oa). parking and adequate traffic engi- assortment of colorful patterns and weaves. They’re set- 
1,866.92 neering have been discussed in ting new standards for durability and tri ° 
, and trim fit. And they’re i at 
8 y fi 7 * 404 Fourth Avenue @ New York 16, N. Y. 
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Heavy snow and deep mud open up an Extra 
Selling Season for Willys-Overland Dealers. 
It’s theirs alone, for only Willys-Overland has 
a line of 4-wheel-drive vehicles — passenger and 
commercial—that go through when no ordi- 
nary vehicle can! Willys-Overland’s functional 
vehicles give the W-O Dealer uncrowded mar- 
kets. If there is no dealer near you, write for par- 


ticulars about the Willys-Overland franchise. 


q WILLYS-OVERLAND MOTORS 


TOLEDO 1, OHIO 


MAKERS OF AMERICA’S MOST USEFUL VEHICLES 
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Group to Fight 
PAC Programs 
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| crackpots and extremists and rep-| 
|resent no specific economic inter- 
|est or interests. 

“4. For example, this group could 


Used-Car Auction Prices 
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TOLEDO 


Sale every Thurs 


Champion $940 


$320 


2-dr., 


| (Doe Greiner Auction. 

















| propose what the Republican day. Prices are for sale of Dec. 8.) 

Is Proposed party cannot—that so-called civil Market Trend wees “~ units 9 _ a4 on in 

: 2 |rights legislation be left to the A drop of $5 in used-car prices occurred this week when the aon. Shame, ‘at’ tener dedaneune $1. 
° W oe anaes a pe uneven, | states.’” overall average price fell to $813 from $818 last week. All models 215, $1,035; 4-dr., $1,025. '40 Special 
ut still considerable, influence in exce 42s declined in price from § o $13. i ’ 2-dr., $215; Super club coupe, $255 
determinin -onte ts f ffice and | Dr. Moley reports that already | xeept ‘ste deck a Pp m $2 to $18. The price of °42s rose CADILLAC—'48 (61) 4-dr., $2,210; (62) 

siienel Siete ‘tha ee 4 t-| there has been considerable discus- | $2 to $448. . ‘ 4-dr., $2,300. '47 (62) 4-dr., $1,370. "42 
national policies that has been at- = btl The largest drop was suffered by 1947 units which fell $13 to (60) 4-dr., $775. ‘37 (60) 4-dr., $195 
ee C10's| sion, Orn reece and couMmlcss | $947. Other declines were: ’498, off $8 to $1,582; '48s, down §2 to | CHEVROLET —'49 FL Deluxe 4-dr., $1,400 

iti : . iopaw » Ss been s e e - < 3S . '48 FM ec 
Political Action committee and the eer ‘| $1,161; '468, down $3 to $826; ’41s, off 5 to $399, and ’40s, off $10 eee! “get Vee, “ae one 
Americans for Democratic Action | tal attack on President Truman’s : $1,100; 4-dr., $1,065; SM _ club coupe 
> : ; domesti hich de| to $328. $1,005. ‘47 FM 4-dr., $925, $625; SM 
has produced the serious suggestion | domestic program which was mad¢ 4-dr., $845. ‘42 FM 2-dr., $335, ‘41 
in many quarters that a similar|4t Biloxi by his former secretary | VALDOSTA, GA OLDSMOBILE—'47 4-dr., $1,005; '46 2-dr club ‘coupe, $360. '40 MD 2-dr., $230 
nonpartisan group be formed in| 0°f state, James F. Byrnes. Re ee : $825. '41 2-dr., $250, $245, $235 CHRYSLER——’48 Windsor business coupe 
ae | . (Tom Hewitt Auto Auction, Sale every | pagcKARD—'39 4-d 155 $1,100; 4-dr., $1,330 
opposition to the programs these| “This correspondent is informed | rriday. Prices are for sale of Dec. &.) | caaseney ad in "ar a DODGE — ‘48 Custom 4-dr., $1,150, °'47 
two generally support, according to | that particular activity in this di- | (Sold 155 units out of 266 offerings.) renman - a aa “a Custom ng coupe, $1,100. 40 business 
a recent article by Arthur Krock | rection is manifest in Detroit under | gurck—'50 special business coupe, $1,675. | $345: 40 2-dc.. $215. =— me Titans 4) Qcde $1,620. 49 
in the New York Times. |the leadership of Frank Rising,| ‘49 RM 4-dr., $1,950. '48 RM sedanette, | 7) 5. <4m ¥4 ita Gaston % = 315. $1275: 2- 
Hi ‘ he li lew teat t f wtomotiv ts | $1,310; conv., $1,450; Super 4-dr., $1,350. | STUDEBAKER—'49 Land Cruiser 4-dr., 7 n 2 ee $1,275; aan: 
= > lis > »gis- | secre > § a? er «  — Foret. ,260. '48 SD (6) 50 
iniive peopenaia towed ‘what Presi- association.” eee ee Pe ti A gn | semmous.t ANEOUS 0 Las Deluxe (8) 2-dr,, $840. "47 SD ¢%) club 
e prop: 2 , 7 ea , CADILLAC—'49 (62) Coupe DeVille, $3,- | MISCELLANEOUS — ‘40 LaSalle 4-dr.,/ coupe, §860; 4-dr., $790. ‘46 SD (8) 
dent Truman calls his Fair Deal,” 650; (61) sedanette, $2,700 | $460 club coupe, $750. ‘41 SD (8) 2-dr., $370 
Krock avers. “Hence the new group, . k’ Y CHEVROLET—'49 FL Deluxe 2-dr., $1,- | -ARNICAG CITY '40 Deluxe 2-dr., $370, $330 
e em Buic S roun 550; 4-dr., $1,475, $1,410; SL Deluxe | KANSAS CITY FRAZER—'47 4-dr., $685 
if and when formed, would attempt ee } 
to fuse the opposition to these that ° club coupe, $1,460; 1-ton truck, $855. °48 (Kansas City Automobile Auction. Sale Ht DSON "48 Commodore (8) 4-dr $1 
. : ft f G t A D 1 FL aerosedan, $1,100; half-ton pickup, | every Wednesday. Prices are for sale of 220, $1,130. 47 Super (6) 4-dr., $625 
is now weakened by the refusal o 7 Ss riz. ea $875, $775, $700. ‘47 half-ton pickup, Dec. 7.) ge Super (6) 4-dr., $525 40 (6) 2-dr 
most Democratic conservatives to} . a $550, $625; FM 2-dr., $875; SM 2-dr., ; | eee. 
a for Republican candidates for | FLINT.—O. W. Young, who joined | $920. ‘46 FL aerosedan, $860; SM 4-dr., | eae ae y. Sold 136 units LINCOLN—'49 Cosmopolitan club coupe 
; * ® a , 7 2 . ¢ a7 e ° - > . é 
: on Buick 42 years ago as a lathe hand | $750. '42 FL aerosedan, $575 ro , : gs.) _ $1,770; 4-dr., $1,760 48 club coupe, 
national office. land » to the m high- | CHRYSLER—'49 Windsor conv., $2,175, '48 | BUICK—'50 Special 2-dr., $1,975. "49 Super | $1,000. oe" 

“In the current issue of News-|#"d rose to the company’s high-| Ors Gountry 4-dr.. $1,300. "47 Wind- | 2-dr., $1,565. '48 Super 2-dr., $1,227. '46 | MERCURY — "49 4-dr., $1,485. "47 club g | 
week, Dr. Raymond Moley discusses est manufacturing | gor 4-dr., $975 oral onal Bg | NASH’49 1600) 4-dr., $1,300, "47 (600 
the suggestion in some detail. After post, a tye DODGE—'49 Wayfarer roadster $1,450. '48 beg Og FL ee Sat. $1.- | rn erie d -dr., 300. i ) 

: : s ounce i s Cust “lub coupe, $1,150, °46 Custom| 515; SL Deiuxe conv., 532; Specia a8 ‘= 7¢ ‘ 
stating the objective, he outlines ee ; a ee Cee club coupe, $1,206. °48 FL 2-dr., $1,966, | “ar cease ar 6. 1tO. ete dee 
the problem as follows: —arenuaes SECU SO) ce 6e CD (8) sae, 01,000, 01.005, | $2517, G1.180: OM 4-de., 9008, Grek GT) Sack 15 “ctey acannstes, Q0Te: ar, 

“1, The Republican party is un- tive duty, and ato % Custom (8) j-dr., $1,350, $1,260, $1,-| _¥™M_ club coupe, $997, $980 $775. °41 (76) sedanette. $350; (66) 
able to organize the Fair Deal the same time! 995, $1,200, $1,080; conv., ‘$1,300; club | DeSOTO—'48 2-dr., $1,050. ay |» Azar, $510; club coupe, $245 

ositio on a national scale: revealed that he coupe, $1,330, $1,165; (8) half-ton | DODGE—'46 club coupe, $895; 4-dr., $637. | PACKARD — ‘47 (110) 4-dr., $780. ‘46 
opposition ’ will become a pickup, $1,210; Standard (8) 2-dr., $1.- | FORD— 19 Custom (8) 2-dr., $1,230. ‘48 (110) 2-dr., $615; Clipper (8) 2-dr 
therefore a new means must be : 120, $1,110, (8) half-ton pickup, $825,| SD (8) club coupe, $712; 4-dr., $677. '47| $705. °41 (120) club coupe, $760. 
found to combine the voting Buick dealer at| 47'sp (8) 2-dr., $957, $830, $800; conv., | | (8) 2-dr., $925, $815. '46 (8) 2-dr., $867. | PLYMOUTH —'49 SD 4-dr., $1,360, "47 
strength of conservative and mid- Tucson, Ariz. gore. '45 (8) half-ton pickup, $600, '41 can ee (8) 4-dr., $1,222. ‘47 (6) SD 2-dr., $775. ‘41 SD 2-dr., $340 

; i is} 2-dr., $500, $475, $460. '38 2-dr., $575. | 4-dr., $665. a Deluxe 4-dr., $200. 
dle-of-the-road elements in the Since early this HUDSON—'47 Super (6) club coupe, $725. | LINCOLN—'49 2-dr., $1,790. PONTIAC '49 (6) 2-dr., $1,775. '47 
North and South. What should be year Young has a oe. oe Nee pe, 9f*9 | OLDSMOBILE—'49 (88) 2-dr., $2,137, $2,-| Streamliner (8) 4-dr., 2 at $1,025. '46 | 
developed is a “national group” served as execu- ——" Cosmopolitan sport sedan, | 025. '48 (98) 4-dr., $1,250. '47 (76) 2-dr., Streamliner (8) 4-dr., $875. 

s " : : $1,725. $985. STUDEBAKER—'47 Chez 4-d S40 
help “suitable” candidates get elect- O. W. Tous tive assistant toO|yeRCURY—'50 sport sedan, $2,000. '49| PACKARD—'46 4-dr., $812 <aiken aio. "9045. 4h Saetaneaes 
ed to Congress the general manager. For the pre- 4-dr., $1,600. '47 2-dr., we 46 club) PLYMOUTH—'49 SD club coupe, $1,480; 4-dr., $670 

‘ : ious ars 2¢e one coupe, $900. '41 club coupe, $485 2-dr., $1,592, $1,570; 4-dr., $1,547, °'48 /ILLYS—'47 stat ag 160 

“'2, The CIO-PAC and the ADA|Y ONS bade i a a gs — OLDSMOBILE—'49 (76) sedanette, $1,975; | SD 4-ar.,’ $1,095 ‘ we 7 station wagon, $16 
have virtually supplanted the regu- manutacturing manager. O. ~Y al- (98) 4-dr., wate? 250. ‘48 (66) sedanette. | PONTIAC—'48 (8) 4-dr., $1,455. RALEIGH N c 
lar Democratic party in some areas, ler, general sales manager, said that $1,150, $1,270. '41 (66) sedanette, $405. | STUDEBAKER — ‘47 Land Cruiser 4-dr., sat ih, e Ye 
and i the the hold d exer- Young's appointment as Tucson PACKARD—4s Super club sedan, 51. 300. | $907. (Mann's Auto Auction Sales, Sale every 

n n others ey no an er : : ; : PLYMOUTH—'19 Deluxe 4-dr., $1,450; SD | WELLYS—'47 station wagon, $620 | Monday. Prices are for sale of Dec. 5.) 
cise the balance of power, as they dealer is effective immediately, al- conv., $1,625; 4-dr., $1,550, $1,540, $1,- " (Sold 40 units out of 200 offerings.) 
demonstrated recently in the con-| though Young probably will remain | 500, $1,487, $1,400; suburban, $1,550, | ALBANY. N. Y CHEVROLET—49 FL Deluxe 2-dr.. $1.- 
test for senator between John Fos-|in Flint until the first of the year.| $1,340. '48 SD 2-dr., $1,100, $1,185, $1,- : haar 635, $1,590; SL Deluxe 4-dr., $1,570 

.|His compan will be know a 050. ‘47 SD 4-dr., $840 (Tim Anspach's Dealer Auto Auction. $1,565; Special 2-dr., $1,480. ‘47 FM 
ter Dulles and Herbert H. Lehman c pany € nown 4S | ponTIAC—'49 (8) sedanette, $1,780; (6)|Sale every Monday, Prices are for sale conv., $1,000; 2-dr., $825; club coupe 
in New York. Young Buick, Inc., and will be| club coupe, $1,675. ‘48 (8) sedanette, | of Dec. 5.) $1,125. °41 2-ar., $425. 

“2 A ne ; ‘ Buick’s exclusive dealership in| $1,440, $1,420. '47 (8) sedanette, $890,| (Market reflected modest price gain. | CHRYSLER—'41 2-dr., $200 

3. A new national group, dis- Tucson $915, $1,110; (6) sedanette, $1,000. | Sold 62 units out of 89 offerings.) | FORD '49 Standard (6) 2-dr., $1,055; 
claiming any intent to form another cson. STUDEBAKER—'50 Champion 2-dr., $1,- | BUICK—'49 Super 4-dr., $1,525; RM 4-dr., Custom (8) club coupe, $1,495; conv.. 
political party, and abiding by that George R. Childress, assistant 650. '48 Commander club coupe $1,200; | $1,950; 2-dr., $2,575. ‘47 Super sedan- $1,360. ‘48 SD (8) club coupe, $1,100 
claim by not nominating candidates | manager of the Buick Atl t Champion 4-dr., $1,050. |} ette, $1,150; RM 4-dr., $1,035. '46 Super $1,010. ‘47 SD (8) club coupe, $1,065 

y & ca ee es oe Se ck Atlanta zone, | wiLLys—'49 Jeep station wagon, $1,090.| 4-dr., $900, $1,030. '40 Super 4-dr., $340.| 2-dr.. $1,230, $800: 4-dr.. $785. 46 SD 
for office, offers the means to meet/ will go to Tucson with Young as '48 Jeep station wagon, $950, $850, $800; | CADILLAC—'40 (62) club coupe, $500, '38 (8) 4-dr., $780; 2-dr., $600. ‘42 2-dr 
at : . ’ Ree awn 6 €n ; ) ’ ; , 
the pro-administration combine. It| general manager of the company. ane ano vase | cae ete Feb ot, teteen ent $1,430,| $575; $350. "41 2-dr., | $500, $355; 4-dr 
. . ( sta yagon, » Of20. | " eT—'49 SL Deluxe 4-dr., $1,430, $600, $420. ‘40 2-dr., $215, $175 
should withhold membership from Childress is a native of Rice, Ariz. | | $1,450, °47 SM 2-dr., $850, $750; FL| ~EINCOLN—'48 4-dr., $1,020 "4? Qedr 
— — =o re oe CONCORD MASS. aerosedan, $1,040, $940; FM conv., $935, $870. 
’ $875. '46 SD 4-dr., $600. '40 SD 4-dr., | MERCURY—'49 station wagon, $1,400 
(Concord Auto Auction, Inc, Sale every| $310. '39 MD 2-dr., $170, $85 PLYMOUTH—'46 SD 4-dr., $420 
Monday and Friday. Prices are for sales of | CHRYSLER—'1il Royal 4-dr., $400. PONTIAC '49 4-dr., $1,985. ‘48 conv 
| Dec 2-5.) DeSOTO—'37 Deluxe 4-dr., $60 $1,195. ‘41 4-dr., $320 
| (Sold 160 units out of 273 offerings.) DODGE—'47 Custom 4-dr., $820; Deluxe | STUDEBAKER—'4S Champion conv., $1, 
BUICK—'50 Special sedan, $1,780. ‘48 4-dr., $875; half-ton pickup, $515 240 '41 2-dr., $140 40 club- coupe 
| Super sedanette, $1,300 ‘41 Special | FORD—’'50 Deluxe (8) 2-dr., $1,510. ‘49 $165 
sedan, $500, $400. '40 Super sedan, $400; Custom (6) 2-dr., $1,125; (8) club 
| ‘40 RM sedan, $375. coupe, $1,270. '48 Deluxe (8) 2-dr., §1,- . AIC . 
| CADILLAC—'47 (62) sedanette, $1,800, '36 125. ‘46 SD (8) 4-dr., $720. "40 (8) EBENSBURG, PA. 
club coupe, $100. }__ conv., $250. '38 (8) 4-dr., $100 (Ebensburg Auto Auction Co, Sale every 
CHEVROLET—'49 FL Deluxe sedan, $1,- | HUDSON—’48 Super (6) 2-dr., $1,160. Thursday, Prices are for sale of Dec. 1.) 
475; SL Deluxe club coupe, $1,460. ‘48 | KAISER—'47 Custor 4-dr., $800. (Retail market is very good and whole- 
| FM station wagon, $1,000; FL 4-dr., $1,- | LINCOLN—'49 Cosmopolitan 4-dr., $1,860 sale market is firming. Sold 65 units 
|} 100; SM _ sedan, $1,015. ‘47 half-ton| MERCURY—'49 club coupe, $1,420. ‘46 out of 97 offerings.) 
| pickup, $775; SM _ sedan, $750; club 2-dr., $685. BUICK — ‘50 Special 2-dr., $2,050. ‘49 
coupe, $860. ‘46 half-ton pickup, $440. | NASH—’'47 (600) 4-dr., $770. Super 4-dr., $1,800. ‘47 RM 4-dr., $1,- 
‘42 half-ton pickup, $325. '41 SD sedan, | OLDSMOBILE—'49 (76) station wagon, 050. ‘41 Special 4-dr., $545, qoes. "40 
$425, $500, $300; club coupe, $325; MD 2,000. '48 (76) 4-dr., $1,150, "47 (66) Limited 4-dr., $200. ‘39 Special 4-dr 
club coupe, $435, $450; sedan, $510, '40| sedanette, $750; (98) 4-dr., $1,175. '46 $280. ’°38 Special 2-dr., $100 
SD sedan, $485, $275; club coupe, $425, (78) 4-dr., $980 CHEVROLET—'49 FL Deluxe 4-dr., 
$385. '39 sedan, $365, $235 PACKARD—'48 Deluxe 4-dr., $1,200, $1,-] 535, $1,450, $1,395; SL Deluxe ae 
CHRYSLER—'42 New Yorker sedan, $335. 210. ‘47 Clipper 4-dr., $1,060. $1,475, $1,460. '48 FL aerosedan, $1, 186 
‘38 Imperial sedan, $60. PLYMOUTH—'49 SD club coupe, $1,464; $1,170, $1,115; Suburban Carryall, 
DeSOTO — ‘41 Deluxe sedan, $475, '39 4-dr., $1,490, $1,495, $1,430. ‘48 SD 120. '47 FL aerosedan, $950, Pe 
| __ sedan, $110. 4-dr., $1,100, $975. ‘46 SD 4-dr., $730. business coupe, $780. ‘46 FL aerosedan, 
2 DODGE—'19 Wayfarer 2-dr., $1,500. °42| ‘40 Roadking 4-dr., $340 $765, $780, $750. ‘42 SD 2-dr., $300 
2-ton dump truck, $300. '40 sedan, $440, | PONTIAC — ‘46 Torpedo sedanette, $770; ’36 Standard 2-dr., $45. 
e $300, $485. Streamliner sedanette, $910 CHRYSLER—’'48 New Yorker 4-dr., $1,2 
FORD—'49 Custom (8) club coupe, $1,375; | STUDEBAKER — ‘41 Commander 4-dr., '46 Windsor 4-dr., $940 7 
e |} sedan, $1,150, $1,125. ‘47 SD (8) club $365, $100. '40 Commander 4-dr., $160. | pesoTo ‘48 Deluxe 4-dr.. $1,190. ‘46 
| coupe, $825, $890; (6) sedan, $660. '46| WILLYS—'49 station wagon, $1,110 Custom 4-dr., $955 : 
| SD station wagon, $680; sedan, $750, | (Continued on Page 29, Col, 1) 
| $650, $725, $685, $575. °41 sedan, $500, —_—_—$___—_— _—_— 
The SAN DIEGO $320, $435; half-ton pickup, $330; panel PHILADELPHIA 
| $140. ‘40 sedan, $310, $210, $300, $290 (Gilbert & Robinson Auction. Sales every 
$275 | Tuesday, Thursday and Friday. Prices are 
UNI N d RIBU NE U N ° ° | HU DSON—'47 Commodore (6) sedan, $445. | for scales of Dec. 1-9.) 
an = Sives national | KAISER—'50 4-dr., $1,755. '47 4-dr., $700.| (Prices steady. Sold 180 units out of 
d ° t h ° h : MERCURY—'41 club coupe, $450, $400 264 offerings.) 
ver ni concentr NASH—'47 (600) sedan, $735, $800, $590. | BUICK—’49 Super 4-dr., $1,850, $1,800. 

a € tise s c € opportu ty to e t ate c eir ‘46 (600) sedan, $535; Ambassador club | "48 RM 4-dr., $1,400, $1,380. '47 RM 

: ! ° coupe, $605. °33 coupe, $120 | 4-dr., $1,090, $1,030, $1,020. °42 Super 

advertising dollars! Less money does a bigger | OLDSMOBILE—'48 (66) sedan, $1,150. '47| 2-dr., $650. '41 Super 4-dr., $560. '40 

. . e : | (76) sedanette, $1,175. '46 (76) sedan- Limited 4-dr., $520 Super 4-dr., $525; 

selling job because ot dominant coverage of the ette, $875; sedan $800; (66) sedan,| club coupe, $435. '39 Special 4-dr., $165 

‘ | $820. '40 sedan, $395, $350 CADILLAC—'49 (61) 2-dr., $2,825. ‘40 

market. Local Department Stores know this fact. | PACKARD—'39 (119) conv., $79, | FL aerosedan, $1,199, $1,120; station 
‘ | Pas MOUTH—'49 Deluxe sedan, $1,375. 48 | wagon, $1,190; half-ton panel, $740 

: ’ q SD sedan, $1,100. '47 club coupe, $950.| pickup, $650; sedan delivery, $650, ‘47 

That S why 80.8% of their advertising goes into ‘46 SD sedan, $725. 40 sedan, $200. | FL aerosedan, $1,025; FM club 7 

° | PONTIAC—'47 Streamliner (8) sedanette, $910; SM club coupe, $900; business 

just one buy we the $1,125, '40 (3) sedan, $320, $475, 300: | coupe, $730 7 

S Di U e d h d STUDEBAKER — ‘47 Champion oe | OS ae are Royal club coupe, §$1,- l 

an 1e€ oO nion an a $875; Commander sedan, $905 810 '48 Windsor 4-dr., $1,500; conv., 

: s e: a T e UNION an TRIBUNE SUN wi S—'47 Jeep (with plow), $750 | $1,400; Royal club coupe, $1,460, ‘41 

od . e MISCELLANEOUS — ‘48 half-ton pickup New Yorker 4-dr., $350 , 

_ Tribune Sun. You will carried 4,768,579 lines of $700. '39 sedan, $90 DeSOTO—'17 Custom club coupe, $1,120 DETROIT’S OLDEST 
& . . D tm isi '45 Deluxe 4-dr., $890 

do well to make just re epeor ent Store advertising DETROIT DODGE—'47 Custom club coupe $1,080. | CHEVROLET DEALERSHIP 

. * 1. ¢ Di , in 1948 ...80.8%...a guide : | *41 4-dr., $385 : 

”7eé u in an 1eZ0 . (Apteo Auto Auction, Sale every Wed- | FORD—’50 Deluxe 4-dr., $1,460. '49 Co 

y § 7 to your spending. nesday, Prices are for sale of Dec, 7.)| tom (8) conv., $1,340; 2-dr., $1,325, | ™W 1-0600 

| (Sold 48 units out of 90 offerings.) $1,270; 4-dr., $1,310, 48 (6) 4-dr., $870. | 
A k h H d M ! BUICK—'49 4-dr., $2,050. ‘48 4-dr., §1,- ‘47 Sportsman conv., $770. '46 SD 4-dr., 
; | 375, $1,335, '47 2-dr., $1,025, $940. ‘41 $735. | 
W - ‘ | ’ 
s t e est olli ay an | 2-dr., $260. '40 4-dr., $230, FRAZER—'47 4-dr., $680. CONNELL Hee te 
= 3 - ne CADILLAC—'46 (61) 4-dr., $1,325. (62) | HUDSON—’'46 4-dr., $610 | 
All the News with Partiality to None 4-dr., $1,475. '41 (62) 4-dr., $850. MEROCURY—'46 4-dr., $810, ‘42 4-dr., HO ae 
CHEVROLET—'49 4-dr., $1,435, '48 club $385. 
9 Ps coupe, $1,085. '47 club coupe, $925. '46| NASH—'46 (600) 4-dr., $695, $660, $580 
4-dr., $825. '41 club coupe, $360. OLDSMOBILE—'49 (98) 4-dr., $2,260; (88) 
CHRYSLER—'41 club coupe, $270 conv., $2,185; 4-dr., $2,070. '47 (76) ™w 3-5100 
DODGE—'48 2-dr., $1,100. 2-dr., $990. '46 (76) 4-dr., $925, $880. 
N | 0 N yy 3 1 N FORD—'49 2-dr., $1,300, $1,225. '48 2-dr.,| PLYMOUTH—'49 SD 4-dr., $1,425. °48 | DETROIT'S VOLUME 
$925. °47 2-dr., $900. °46 2-dr., $700, SD 4-dr., $1,060. '47 SD 4-dr., $940, 

Tt rs | ft d T iM 3 TU aS $585. *41 2-dr.. $400, $325. 40 4-dr.,| $900; club coupe, $885; Deluxe 4-dr., CADILLAC DEALER 

ter aie PTT Pa 5 Di 12. Calif i $175. '39 2-dr., $160, $85. '36 4-dr., $55.| $870. '41 SD 4-dr., $410, $400, $395, '40 

nion Iribune Publishin ro an 1edao alitornia KAISER—'47 4-dr., $675 SD 4-dr., $290, '37 4-dr., $130. 

be , g d MERCURY—’46 4-dr., $740. '41 2-dr., $150. | PONTIAC—’47 Streamliner (6) 2-dr., $1,- FINE USED CARS 
'40 4-dr., $230. 050. '41 (6) club coupe, $510, $470; (8) 
REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., Inc. |Nasw —''49 d-ar., $1,150. °36 business| 4-dr., $470. 38. (6) 4-dr., $380. 
coupe, $185. STUDEBAKER—’'48 Champion conv., $1,-| 
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(Continued from Page 


»pODGE—'49 Coronet club coupe, $1,750; 


t-dr., $1,480, 47 Custom 4-dr., $1,040 


46 half-ton pickup, $525 ‘41 Deluxe 


club coupe, $370 


rORD—'49 Custom (8) 4-dr., $1,215, $1,- 
'46 Deluxe 


270. °47 SD (8) 2-dr., $915 
(S) 2-dr., $795. ‘41 Deluxe (8) 4-dr., 


$470, $270 '37 Deluxe 2-dr., $35. ‘'35 


hnalf-ton panel, $60. 
KAISER—’'47 Deluxe 4-dr., $630 


VWERCURY 49 4-dr., $1,430 ‘47 club 


coupe, $965. 41 4-dr., $240 

OLDSMOBILE—’46 (76) 4-dr., $910 ‘41 
(66) 4-dr., $280 

vACKARD—'42 Clipper (8) 4-dr., $500 
38 (S) 4-dr $40 

PLYMOUTH "49 SD 4-dr., $1,550, $1,525 


iS SD 2-dr., $1,100, $1,080, $1,060, ‘47 
SD 4-dr., $1,000, $915 41 SD 4-dr., 
$390 40 Deluxe 4-dr., $195. ‘39 Road 


King coupe, $60. ‘38 Deluxe 4-dr., $80 
37 Deluxe 2-dr., $100 
VONTIAC '47 Torpedo (8) 4-dr., $1,050 
40 Deluxe (6) 2-dr., $330. 
STUDEBAKER -'50 Champion 2-dr $1 


625 
QUINCY, ILL. 
(Quincey Auto Auction Sale every Fri 


day Prices are for sale of Dec, 9.) 
«Sold 105 units out of 134 offerings.) 


BUICK—'47 RM sedan, $950, ‘41 Super | 


sedan, $300, $435. '37 Limited sedan, $85. 
CHEVROLET—'49 SL sedan, $1,630; FL 


sedan, $1,510, $1,335, °'47 FM _ sedan, | 
$880, $935, $905, $975; SM sedan, $795, | 





$860. ‘46 SM sedan, $665, $730, $740, 
$680, $795; 1%%-ton truck, $650. 4 
sedan, 2 at $400, $340, $325, $450, $565; 
club coupe, $450. ‘39 sedan, $340, $265, 
$255; 1'4¢-ton pickup, $275 

DODGE—'42 sedan, $250 

FORD—'49 sedan, $1,290, ‘48 club coupe, 
$950; sedan, $1,030, $960 ‘47 sedan, 
$600, $810, $745. ‘46 sedan, $780, $725, 









$700, ‘41 sedan, $295, $355, $465, $250, | 


$490. '40 sedan, $455, $260, $320. ‘39 
sedan, $200, $255. 

MERCURY—'49 club coupe, $1,500. 

OLDSMOBILE—'4S sedan, $1,105 '47 se- 
dan, $850. 

PLYMOUTH—'48 sedan, $955, $1,010. ‘46 
sedan, $875, $775, $600; club coupe, $675 
38 sedan, $70. ‘37 sedan, $125, $170 

PONTIAC—'49 sedan, $1,655. station 
wagon, $750. 41 club coupe, 
conv., $190 "39 sedan, $220 


$135. 


Used-Car Notes 














Moore New President 
Of Miami Valley Assn. 


DAYTON, O.—Loren Moore, 
owner of Burg Motor Co., Miamis- 
burg, O., has been elected presi- 
dent of the Miami Valley Used 
Car Dealers Assn., succeeding Ken 
Smiley of Ken’s Used Cars. 

Other new officers for 1950 in- 
clude Pat Hamman, Hamman Mo- 
tor Sales, first vice-president; Al 
Bir, Findlay Motors, second vice- 
president; Ben Linsker, Linsker 
Auto Sales, treasurer, and Jerry 
Chatterton, Chatterton Motor Sales, 
secretary. 

+ * * 
Strict Filing Rule Invoked 
For Dealers in Texas 


AUSTIN, Tex.—-The court of civil 
appeals has ruled here that used- 
car dealers must file current regis- 
tration receipts and title papers 
within 10 days after receiving a 
vehicle. 

The court’s decision came on a 
case appealed to it which arose in 
Harris county to test the tax as- 
sessor-collector’s application of law 
on registering cars and trucks. 


Canadian Unit iia 


By Cleveland Graphite 
CLEVELAND.—Cleveland Graph- 


it Bronze Co. has formed a Cana- | 


dian subsidiary, Clevite, Ltd., which 


has purchased a factory at St./| 


Thomas, Ont., and will begin pro- 
duction of sleeve-type automotive 
engine bearings early in 1950. The 
subsidiary will inaugurate a new 


manufacturing industry for Canada | 


which has up to now imported all 
of its requirements for such bear- 
ings. 

John W. Dixon, vice-president 
and treasurer of Cleveland Graphite 
Bronze, is president of Clevite, Ltd., 
and William H, Martin, until now 
manager of the branch factory at 
Bridgeport, O., will go to St. 
Thomas as general manager. 

Following the purchase of Harris 
Products Co, and May and of Mon- | 
mouth Products Co. in August, the 
Canadian venture becomes the third 
move toward expansion undertaken 
by Graphite Bronze in_ recent 
months. 


St. Paul Ups Susag 


Mullin P. Susag has been named 
service manager of St. Paul Buick 
Co., Minneapolis, with Dave St. 
Martin as assistant, according to 
W. R. Stephens sr. 


28) PLYMOUTH 


STUDEBAKER 
sedan, $355. 
MISCELLANEOUS 
ton pickup, $605 


van, $710 


for sale of Dec. 6.) $1,800 
(Prices are steady to strong on clean 
merchandise, but off on rough units.) 


CHEVROLET ‘49 SL Deluxe 4-dr., $1,585, 
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| KAISER—'49 4-ar., $1,225 

MERCURY—'49 4-dr., ,600 ‘47 conv 
$1,015; 4-dr., $820 "41 4-dr., $445 

NASH —'42 4-dr., $160 

OLDSMOBILE—'49 Holiday coupe 2,660; 
(75) 4-dr., $1,740. ‘48 (68) club coupe, 
$1,135. °46 (76) 2-dr., $785 

'49 SD 4-dr., $1,565; Deluxe | 

2-dr., $1,465. °48 SD 4-dr., $1,050. °'46 

SD 4-dr., $690. ‘'39 2-dr., $195 





(Compiled by Automotive News) 


Model Dec. 1949 Nov. 
(to date) 1949 





49 club coupe, $1,235. '42 





PONTIAC—'49 Streamliner (8) 2-dr., $1,- 1949 $1,582 $1,608 
'48 International half- 715, ‘47 Streamliner 4-dr., $1,035. ‘46 

'47 International 1! Stveamliner conv., $880. ‘41 Deluxe (8) sae _ — 
$625. ‘46 International 114-ton i-dr., $575 947 981 
45 International 1'%-ton van, i a - 1946 826 837 
MASON CITY, IA. 1942 448 449 
DENVER (Lapiner’s Used Car Auction Sale every 1941 399 430 
“4 4 Wednesday. Prices are for sale of Dec. 7.) 1940 328 361 

Auto Auction, Inc. Sale every (Sold 83 units out of 119 offerings.) Overall 








at Englewood, Colo. Prices are | BUICK—'49 RM 4-dr., $1,925; Super 4-dr Dec. (to date) Nov. 


"4S Super 4-dr., $1,390 
CADILLAC—'48 (61) 4-dr., $2,350 
CHEVROLET—'49 FL Deluxe 4-dr., $1,585 






49 Super 2-dr., $2,175. °48 super $1,525; SL Deluxe 4-dr., $1,600, $1,580, 
Saree’ dede.. S606 "20 baker Ede | 92000. ‘46 SM S-ar., G1,108, Siem. 41 
; Ea7 Seociat Gane —_—" — FL aerosedan, $1,185, $1,030, $890. ‘46| PLYMOUTH—'49 SD 4-dr., $1,600, $1,590; Royal sedan, $405 
=) a= stiles ; MD 4-dr., $790, $660, $415. °'40 Deluxe Deluxe 2-dr., $1,565, $1,545, $1,510. 8 | DeSOTO—'46 Custom sedan, $845 





—'49 (61) 2-dr., $2,540, $3,000. | 2-dr., $495. Deluxe 2-dr.. $9 | DODGE—'39 sedan, $170 
2-dr., $1,600 CHRYSLER—'19 Royal 4-dr., $1,995, ‘46 | PONTIAC—'50 Streamliner (6) 2-dr., $2,- 


Royal 4-dr., $895 
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Save Time, Money and Effort with National Mechanized Accounting 


All duplication of record-keeping is eliminated. Summaries are proc. 
essed and balanced with speed, accuracy, and control . . . each line 
of posting is mechanically proved. Customer statements are always 
posted to date, and ready for mailing on the first day of each month. 
Sales journals are up to date and in balance. Figures on sales and cost 


YOUR KEY TO GREATER PROFITS. The National Cash Register 

Company has prepared an interesting and helpful booklet, National 
Complete Accounting Machine System for Auto Dealers. Ask 
your local National representative for your copy, FREE, and without 
obligation. Or, write to the Company, Dayton 9, Obio. 


of sales are always available. Daily operating figures are always at hand 

and ready for management. Month-end closings and resulting finan- 
ACCOUNTING MACHINES 

CASH REGISTERS e ADDING MACHINES 


cial statements accomplished with speed and accuracy. 





THE NATIONAL CASH REGISTER COMPANY 


Average Used-Car Prices 


Average $ 813 §$ 835 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 


| FORD—’50 Deluxe business coupe, 
125, $2,100 "49 Streamliner (S) 4-dr | ‘49 Custom (8) conv., $1,360 














Oct. 
1949 
$1,680 
1,228 
1,015 
393 
430 
459 
387 


$ 877 





$1,410 
‘47 SD 
40 


47 


$1,655; club coupe, $1,560; FL | : : 4 $1,855, $2,185 sedan, $875. ‘42 Deluxe sedan, $380 
2-dr., $1,590; half-ton pickup, me's ou Dalf-ton pickup, $960; Way- | sTUDEBAKER 50 Land Cruiser 4-dr.,| Deluxe sedan, $215. 
‘48 FL aerosedan, $1,225, $1,- | coe, 2-dr., $1,585 17 Deluxe 2-dr $2,255 | FRAZER—'48 Manhattan 4-dr., $920 
2-dr., $1,165; conv., $1,115. |..." — — | MERCURY—'49 sedan, $1,425, ,365, ‘48 
2-dr., 91 130 41 4-dr., $465; FORD 50 CD (8) club coupe, $1,685 i9 , j "Te $1,000 46 + in $925 
club coupe, $455. ‘39 2-dr., $325 cer Dat eae ee aiek can $1,110 AKRON OLDSMOBILE—'48 (98) sedan, 500, 46 
Caares ER-— '47 Windsor 4-dr., $1,050 oars “$685 $555, peos aN thetaes Gas ; (Akron Auto Auction, Sale every Thurs- (76) sedan, $900. 
'49 Coronet 4-dr., $1,900 46 | $250. ’ ’ . day. Prices are for sale of Dec. 8.) PLY MOL TH 49 Deluxe sedan, $1,400 
4-dr., $720. ‘41 4-dr., $360, RAM —'46 4-4r,, $760, 47 ¢-ar,, ote, | aR oe) CO ee Eee eetan habe 
‘50 CD (8) 4-dr., $1,900. '49 Cus-| $645. | BUICK ‘50 Special sedan, $1,955, '47 SD sedan, $35 #0 sedan, % 
7 (8) 2-dr., $1,415; club coupe, $1,225; | MERCURY—'50 4-dr., $2,300 '49 4-dr., Super sedan, $1,100, $1,080. ‘41 Special | PONTIAC—-'48 (8S) sedan, $1,350, ‘47 (8) 
» $1,225; business coupe, $1,100, $1,- | $1,655, $1,600, $1,555; 2-dr., $1,550, sedan, $470, $420. '40 Super sedan, $240. | sedan, $1,050. ‘41 (S) sedan, $225. 
'48 SD (8) 4-dr., $1,050, '47 SD] $1,455. | CHEVROLET—'49 FL Special sedan, $1,-| (8) Sedan, $270; club coupe, $240, 
coupe, $925. ‘46 Deluxe (8) | OLDSMOBILE—'49 (8S) club coupe, $2,005; | 290. °47 FL aerosedan, $950. '41 SD | STUDEBAKER —'50 Champion club coupe 
$735. 4-dr., $2 1235; (98) 2-dr., $1,795, $1,865. | sedan, $575; club coupe, $440. $1,580. ‘49 half-ton pickup, $990 
'47 4-dr., $720 | PACKARD— ‘48 Custom 4-dr., $1,335, CHRYSLER—'47 Royal sedan, $1,015. ‘'42' Champion sedan, $985. 


48 


"40 





30 





ANOTHER CHEVROLET TRUCK FEATURE— 
Improvements and refinements for added com- 
fort and safety of the driver are numerous in 
the 1950 line of Chevrolet trucks, the company 


AUTOMOTIVE NEWS, DECEMBER 


Increased Engine Power Cited . . . 


Chevrolet Introduces 


1950 Truck Models 


DETROIT.—-Improvement in road | engine and is delivered over a wide 
performance through increased| range of pulling speeds. 
engine power, plus added comfort! Increased power of the Load- 
and safety for the driver, are the| Master 105 engine, it is explained, 
features claimed for the 1950 line of |results from larger inlet, exhaust 
Chevrolet commercial cars and|and manifold passages so that 
trucks. , |greater quantities of fuel mixtures 

With a variety of models for all |can be admitted quickly and the 
types of hauling jobs, the Chevro- | burned gases exhausted easily. Inlet 
let line comprises 20 series on | valves are 39 percent larger in head 
nine wheelbases ranging from 115 | area; exhaust valves 4 percent 
inches on the sedan delivery |jarger in head area and are more 
model to 199 inches on the 54- 


pupil public school bus unit, the manifold passage assures an 


durable. The new level position of | 





The line is available in 12 colors: 
cape maroon, sun beige, white, jet 
black, swift red, armour yellow, 
cream medium, forester standard 
green, seacrest green, mariner blue, 
Windsor blue and Omaha val 


states. Typical is the newly designed seat in 
the all-steel, double-walled cab. Seat width 
has been increased to 56 inches and its 
heavier coils and extra cushioning provide 
new stability to the spring assembly. Cushion 
has a new latex hair pad to assure a greater 
measure of driving and riding ease under all 
road conditions. 


Krause Heads Up 


Service at Buick 


FLINT.— Appointment of E. J. 
Krause as Buick’s general service 
manager, succeeding the late C. W. 
Jacobs, has been 
announced by O. 
L. Waller, general 
sales manager. 

Krause, who 
since 1945 has 
been assistant 
general service 
manager, is a na- 
tive of Chicago 
and joined Buick 
as a mechanic in 
the Chicago 
branch in 1923. 

During the war he was an air- 
craft engine instructor in Buick’s 
Flint plant, and in charge of service 
and traihing on the M-18 Hellcat 


New models include a Carryall 
suburban unit with panel rear doors 
and a _ 16-passenger school bus. | 
Other models are: pickups, canopy 
express, panels, stakes, high-racks, 
platforms, chassis, and chassis and 
cab for special equipment, school 
bus chassis and the Forward-Con- 
trol chassis, 

Horsepower of Chevrolet's two 
valve-in-head engines—the Thrift- 
Master for light-and medium-duty 
trucks and the Load-Master for 
heavy-duty units— has been _ in- 
creased, resulting in greater power 
for all usable road speeds, it is 
said. 

Extensive tests by Chevrolet 
engineers under carefully con- 
trolled conditions reportedly dem- 
onstrated that the Load-Master 
engine provides greatly improved 
performance especially in climb- 
ing hills and maintaining faster 
road schedules. 

Chevrolet’s Load-Master engine 
now produces 105 horsepower, a 





E. J. Krause 


tank destroyer built by Buick.| gain of 12 over its former top of 93. 
Upon resumption of automotive/An even greater increase is pro- 
production he became assistant | yided in net horsepower which is 


Piston 


general service manager. 
‘ hl cubic 


vere ee |14%2 higher than _ before. 
ee | displacement remains at 235% 
Bock Rejoins Monts be sy , ? 

Harold J. Bock has returned to| The Load-Master now delivers 193 
Montz Chevrolet, Barberton, O., as | foot-pounds of gross torque and 189 
manager of used-car sales. Bock|foot-pounds of net torque. This 
held that position for four years|change in net torque is a gain of 
before the war. |}seven foot-pounds over the 1949 
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equalized distribution of fuel to all | 
cylinders, Chevrolet engineers say. 
A new power-jet down-draft 

carburetor, they state, adds im- 
portant advantages in low speed 
performance, faster warm up 
and improved operations on 
grades. The governor of the new 
engine has been set to increase 
the maximum engine speed from 
| 2,800 to 3,200 revolutions per 
minute. 

The Thrift-Master engine is also 
reported more powerful and now 
|delivers 92 gross horsepower as a 
|result of important refinements. 
Torque of the Thrift-Master has 
| been increased to 176 foot-pounds. 
|Full torque with utmost economy, 








the engineers add, is developed at | 
low usable engine and road speeds. | 
The Thrift-Master also has a new | 


| power-jet down-draft carburetor 


Every Car Make 


Due to Compete 


In Canyon Run 


LOS ANGELES.—Announcement 
|of early entries for the 
largest stock-car event, the Mobil- 
gas Grand Canyon Run indicates 
that practically every major U. S. 
auto manufacturer will be repre- 
sented in the contest to be staged 
jfrom Los Angeles to the Grand 
| Canyon, Feb. 15 and 16. 

To date the following cars have 
been entered in the event: two 
Cadillacs, sponsored by Riding’s 
|Motors, Long Beach, Calif.; Cadil- 
lac, Ronald E. Moran, Inc., Her- 
|mosa Beach, Calif.; Chrysler New 
Yorker, Lloyd Gregg, Inc., N. Hol- 
|lywood, Calif.; Chrysler Windsor, 
| Lysle Greenman, Inc., Los Angeles; 





| DeSoto, McNeil-Stanley, Inc., Los | 
| Angeles; Ford, Al Stuebing, Holly-| prices here are skidding rapidly |- 


| wood, Frazer, Kaiser-Frazer Corp., 
| Kaiser, Kaiser-Frazer Corp. 
Lincoln Cosmopolitan, Deaton 
Motor Co., Beverly Hills, Calif.; Lin- 
coln sport sedan, Bob Estes, Ingle- 
wood, Calif.; Mercury, Art Hall, 
|Inc., Long Beach; Nash Ambassa- 
|dor, Nash California Co., Los 
| Angeles; Nash 600, Nash California 


Co.; Nash Standard, Nash Cali- 
fornia Co, 

Oldsmobile 88, Oldsmobile divi- 
sion; Oldsmobile 98, Oldsmobile 


division; two Packard 8’s, Earle C. 
Anthony, Los Angeles; Plymouth, 
Paul Bobst Co., Los Angeles; Stude- 
baker Champion, Studebaker Com- 
mander, Studebaker Land Cruiser 
by Studebaker Metropolitan Dealers 
Assn., Los Angeles; three Willys 
Jeepsters by Willys Overland. 

Further entries for the event are 
anticipated before the 
further contestants on Jan. 16. 

The run will take the cars over 
a 751-mile course 
every type of driving conditions 
that the average 
expect to encounter in an average 
year of driving. 





MEDIUM-DUTY PICKUP—Powered by the 
vehicle weight of 5,800 pounds. 


tions. sign, individually cooled cylinders 

Better riding qualities feature blue flame combustion, four-way 
the new trucks, says Chevrolet. | Oiling system, rugged channel-type 
|Seats in all cab models are 2'| frames, recirculating-ball steering 


19, 1949 





CHEVROLET ‘50 TRUCK WITH 12-FOOT PLATFORM—This heavy-duty stake model has 5 


[61-inch wheelbase and accommodates a payload of more than five tons. Is widely used 


all types of hauling 


designed to provide exceptional per- | trucks are retained in the 1950 line 
formance under all operating condi- | including valve-in-head engine de 


inches wider, extending the width| exclusive brake linkage, three-and 
of the cab to 56 inches. Heavier|four-spaced Synchro-Mesh trans 


coils and extra cushioning provide | ™'Ssion 


new stability to the spring as-'| . 
| sembly, Ford Honors Andress 
Also new are heavier front} KR, T, Andress, Andress Motor Co. 


springs on cab-over engine 5400 and| New Orleans, has been awarded « 


5700 series trucks. These 11-leaf/ Ford Motor Co.'s four-letter award 
springs add 400 pounds to front!qG, 4, Weigand, assistant New Or- 


world’s | 


closing to| 


in a_ two-day | 
period, which will subject them to} 


motorist could | 





spring capacity. Auxiliary rear 
|springs are now a regular produc- 
tion option for one-ton trucks with 
single or dual wheels. Used with 
| two-stage mainsprings the auxiliary 
|springs give a total capacity of 
|6,800 pounds with no sacrifice of 
| riding qualities. 

A larger Hydrovac power brake 
for heavy-duty models is intro- 
duced in the 1950 line meaning, 
states Chevrolet, increased brak- 
ing force with no increase in 
pedal effort. 

A larger steering knuckle with a 
spindle 12 percent bigger at the 
|inner wheel bearing and 10 per- 
cent bigger at the outer is said to 
add strength to heavy-duty models. 
|Capacity of front wheel bearings 
has been upped 10 percent. 

The one piece, five-ply floor for 
panel and canopy models is another 
new development claimed for the 
1950 line. This floor reportedly 
offers owners better sealing against 
dust and dirt and increases floor 
rigidity. Steel skid strips protect the 
floor surface and make loading 
easier, it is said. 

Basic design and features of the 


U.C. Men Offer 
Gifts to Bolster 
‘Phila. Market 


PHILADELPHIA. 


Used - car 


|and dealers and finance companies 
jare extending liberal credit terms 
}in an effort to support the market. 

Aside from better credit terms 
}and lower prices, many dealers are 
|going so far as to offer gifts to 
| bolster the market. 

As a pre-Christmas holiday idea 
|Belcher Packard has offered a 25- 
;}pound turkey with the sale of 
|certain used cars. Swenson Motors 
| (Ford), is giving away $50 bills to 
|buyers of used cars offered in its 
advertisement, Frank Palumbo Mo- 
tors (Ford-Mercury) is giving an 
|added incentive of a $329 television 
set with each used-car sold. 
| Irving Silver of Equitable Con- 
;}sumer Discount Co. and an asso- 
ciate of Cyrus S. Gorson, president 
|of the Philadelphia Used Car Deal- 
lers Assn., claims that used-car 
prices have dropped at least 30 
percent in the last year. 

Many dealers believe that new 
models are still priced too high 
for most prospective purchasers, 


and that many buyers will trade in| 
their old cars for newer-model used 


‘New 1950 — 


—£ 


cars rather than purchase new au- 
tomobiles. 


Thrift-Master engine, it is one of the most 


popular models in the 1950 line of Chevrolet trucks. Has a 125!/2-inch wheelbase and a gross 


leans district sales manager, made 
the presentation. 









BUYING 
Burrrlap? 


Weel, it’s wise and 
thrifty to deal with 
folks who really know 
bur-r-rlap*...folks you 
know you can depend 
on. So for whatever 
grade you 
need...look 
to Bemis! 


| 
' 
| 
| 
| 
| 

| 

“Each year Bemis de- 
termines the grading 
of burlap from Indian 
jute mills. Bemis- grad- 
ing is accepted by 
producers and users 


alike as the standard 
for brniay» quality. 


Cleveland « 





AUTOMOBILE FREIGHT CAR UNLOAD- 


ING made easy. Special pulley and shaft 
used with your own one-half inch heavy- 
duty power drill lifts racks to ceiling of 
freight car in five minutes, Pulley and 
shaft, $15.65 postpaid. Send check or 
money order. 


| Brunette Tool Company, Inc. 
112 Stanley Street New Britain, Conn. 





| AUTO-TURNTABLE 
Hp 





Showmanship sells MORE cars! As- 
semble it yourself in ten minutes. 
Supports ten tons. Takes any model. 
Can be financed. Write today. 


BRUNNER INC. 
356 Gast Center Street Manchester, Cenn. 
cee 










BEMIS 


Detroit « Chicago « St. Louis 
Indianapolis 
and other principal cities. 
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Gorey | | 


“Well, how do you like that— 
combination screen and_ storm 
sash!” 





Heater, Def roster 
Inspection Urged 
By Van Halteren 


DETROIT. With winter now 
here, motorists should be advised | 
to have their heater and defroster 
systems checked, according’ to 
Frank E. Van Halteren, director of 
service for Chrysler division. 


To assure proper heating, all hose 
connections should be inspected for 
leakage and ducts’ should be 
checked to insure a proper volume 
of heat. Blower fans should also 
be inspected to be sure they are 
operating adequately, Van Halteren 
said, 

The Chrysler official then de- 
scribed the MoPar “comfort sys- 
tems” used in new Chryslers. He 
said they present an innovation in 
heaters because the entire unit, ex- 
cept controls and distribution ducts, 
is under the hood. 

The air intake and blower are 
located just to the right of the 
radiator. Recirculating hot water 
in the radiator warms the air as 
it passes through the heat ex- 
changer before it enters the dash- 
wide delivery duct. 


Florida Dealers Receive 


First Direct Austin Load 


JACKSONVILLE, Fla.—The first 
shipment of British Austins to 
Florida direct from England has 
arrived here aboard the 5S. 
Southport of the South Atlantic 
steamship lines. 

Ten Devon four-door sedans 
came in from Liverpool, having left 
there Nov. 17. Another shipment 
is due soon. Of the cars aboard 
the Southport, half are going to 
Waco Motors, Miami, and the other 
half to Import Motors, Ltd., At- 
lanta, dealer for the cars, 





WHITE-WALL TIRES 
REALLY CLEANED 
SPARKLING WHITE 


WITH °$.0.S.- 


o_o 


CAR OWNERS! 
Experts agree 
nothing cleans 
white-wall tires 
like S.0.5. 


S. | 
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Lawsuits Affecting Dealers ... 





Court Decisions 


By Leo T. Parker 


Attorney at Law 


ECENTLY a reader wrote: 


“We 


have a dispute with a purchaser 


of a used automobile. He 


| cla‘ms 
||that our salesman represented that 


the car was in good running condi- 


ithet 


condition when he got it from us, | 
|/and he 


contends it was not. 
can we settle this dispute? 

According to a recent higher 
court a dispute of this nature will 
be decided by a jury. In other 
words, the jury may believe or 
disbelieve testimony and render 
its opinion accordingly. 

For example, in Jones v. Deer 
shown that one 


ler automobile. The purchase price 
was $300 and a Plymouth car. Later 


He testified that the dealer repre- 
sented to him that the Chrysler 
was in gocd working condition and 
would give satisfactory transporta- 
tion. He said that soon after he 
| started driving the Chrysler he dis- 
| covered it was not in good running 
condition, The dealer vigorously 
denied this testimony but the jury 
held that Jones could recover $450 
damages from the dealer. 

* * aa 


Jury Settles Dispute 

HE higher court approved the 
| verdict, and said: “While the 
representations were in partial dis- 
pute between the parties, these do 
{not prevent the right of the plain- 
itiff (Jones) to have that dispute 
settled by the jury. The submis- 





sion was, therefore, proper and the | 


judgment is affirmed.” 
| The same law is applicable with 
j of colliding automobiles. 

For example, in Sonnenberg v. 


Casualty Co., 38 N. W. (2d) 491, | 


| it was shown that a collision of 
automobiles occurred on a con- 


F ord Promotes 


‘Holden, McLean 
In Truck Sales 


| DEARBORN.—J. D. Ball, man- 
|ager of Ford truck and fleet sales 
|department, has announced the 
appointment of Thomas H. Holden 
'as assistant manager of the depart- 
;}ment and John F. McLean jr. as 


| 
| 






qe" 


¥ 


T. H. Holden 





J. F. McLean jr. 


manager of the truck sales section. 
A native of Rutland, Vt., Holden 
joined Ford in 1933, serving in vari- 
ous truck and fleet sales capacities 
at Dearborn and Des Moines before 
World War II. During the war he 
was general foreman of 
bomber final assembly lines at Wil- 
low Run. 
| Subsequently, he rejoined Ford in 
ja sales capacity in the Cleveland 
'district, later being promoted to 








B-24 | 


tion and that he found that the car 


||/is not as represented. We contend | witnesses 


the automobile was in good | favor. 


How 


|Motors Co., 68 Atl. (2d) 337, it was | 
Jones purchased | 
from the Deer Motors Co. a Chrys- | 


| Jones sued the dealer for damages. | 


| respect to the liability of drivers | 


assistant district manager. Resign- | 


ing this position in 1947, he became 
general manager of Bob Ford, Inc., 

Dearborn Ford dealer 
In April 1949, he was named man- 
lager of the Ford division truck 
| sales section, which position he held 
until receiving his present promo- 
tion. 

McLean was formerly sales engi- 
neer of the truck and fleet sales 
department. 
itechnical advisor in the truck and 
| fleet sales department after being 
| discharged from the U. S. Navy in 


II as a radar maintenance officer 
with the rank of lieutenant, He is 


versity of Michigan. 

Holden succeeds W. E. Kim- 
brough, who has been promoted to 
manager of the Ford division dis- 
tribution department. 


‘ 





He joined Ford as a| 


| which he served during World War | 


an engineering graduate of the Uni- | 


| 


| 


crete highway 20 feet wide with 

a black center line and with 
shoulders about 10 feet wide on 
each side. 

In subsequent litigation there was 
a sharp conflict in the evidence, 
jas to which driver was at fault. 
The drivers of both cars produced 
who testified in their 


The jury considered all testimony 
and rendered a verdict that the 
|collision resulted from 75 percent 
‘negligence of one driver and 25 
|percent negligence of the other 
driver. The higher court approved 
the verdict, and said that damage 
awards may be assessed in the 


same percentage proportion. 
* * + 





Lien Is Forfeited 


ECENTLY a higher court was 

asked to decide this question: 
“If a serviceman presents an un- 
reasonable bill for repairs on an 
| automobile, does he thereby forfeit 
his lien on the car to secure pay- 
ment for repairs, parts and services 
rendered ?” 

For example, in Radley v. Ray- 
| mond, 209 Pac. (2d) 305, a ga- 
rageman presented a _ bill for 
installing a new motor in an 
automobile, In subsequent litiga- 
tion the automobile owner con- 
tended that the garageman had 
forfeited his right to a mechanic’s 
lien because his bill was incor- 
rect. The higher court held: 

“No mistake or error in the 
|statement of a claim of lien will 
|invalidate it unless the court finds 
|that such mistake or error was 
|made with intent to defraud or in 
| bad faith.” 

For comparison, see Knibb v. 
| Mortensen, 154 P. 1109. This court 
held that a serviceman automati- 
| cally loses his lien because of the 
ibad faith in claiming a lien for 
items to which he knew he was 
| not entitled. 
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#800 INTERCHANGEABLE 
FOR 1949 

#802 FRONT — /803 
REAR FOR 1950 
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CELLO- YOUR GUARD ox 





EASTERN L-M DEALERS SEE NEW MODEL—Top executives of Lincoln-Mercury, headed 
by Benson Ford, vice-president and general manager, met with 700 eastern region dealers 
and their associates in Washington recently to discuss and preview the 1950 Mercury. Ford 


| is seated sixth from the left at the speakers’ table. At his right is Joseph G. Lewis, eastern 


regional sales manager. Other division officials and district sales managers who participated 
in the meeting were, from left to right: Ted Longenecker, national service manager: E. A. 
Erickson, parts and accessories manager; Ray P. Powers, quality control manager; R. F. G. 
Copeland, advertising and sales promotion manager; J. E. Bayne, sales manager: S. W. 
Ostrander, operations manager; A. H. Crowley, assistant sales manager; H. M. Cunningham, 
Washington district sales manager; James D. Platt, New York district sales manager; W. 
A. Toms, Jacksonville (Fia.) district sales manager; R. S. Boutelle, Chester (Pa.) district 
sales manager, and J. F. Abely, Boston district sales manager. 


K-F Appoints 19 


C. Aeder, Douglas H. Miller, Rich- 
ard W. Dayne, Sam _  Kolman. 
| Thomas S. Coulson, Gerald Roche- 
| leau and Calvin Hones. 


ae 


FORD FENDER GUARDS 


To Speed Sales 
Of 1950 Models 


Insurance Cut Saves 


WILLOW RUN. — Kaiser-Frazer| N. C. Drivers $2 Million 


Corp. has expanded its field staff 
with the appointment of 19 credit 
and distribution supervisors for as- 
signment to the K-F regional sales 
areas. 

Dean B. Wartchow, administra- 
tive manager of sales, said the men 
will concentrate on expediting the 
even flow of new models to be 
introduced by the company during 
the coming year. They are: 

Robert A. Sturdevant, Otto Kind- 
shoven, James J. Cavanaugh, Har- 
old Mathisen, Laverne R. Barlow, 
John J. Canning, Lynn B. Wheater, 
William E. Frackelton, Herman J. 
Steeb, Marvin M. Haerbig, Thomas 


RALEIGH, N. C.—Reductions in 
automobile liability insurance have 
been announced by Insurance Com- 
missioner Waldo C. Cheek after a 
public hearing. Savings will amount 
to an estimated $2,211,000 under the 
new schedule. 

Reductions apply to privately 
owned and commercial vehicles ef- 
fecting property damage and bodily 
injury. The new rates become 
effective Jan. 6. 

Reif Names Thompson 

H. S. Reifschneider, owner of 
Reif Motors (Ford), Irving, Tex., 
has named Glen Thompson as sales 
manager. 


G. Geiger, Wilfred E. Green, Lester 


CELLO GRILLE GUARD 


* 


CELLO LICENSE 
PLATE FRAMES 


Life 


Some dealers 
are looking 
througha pair 
of binoculars 


for a red-hot accessory item. Other 
dealers, and there are hundreds of 
them, are finding “diamonds in 
their own back yard” — easy sales 
of Cello grille and trunk guards. 
“A few dollars spent on Cello 
guards may save you many times the 
cost of repairing damage” — this 
bit of selling wins many a sale. Try 
it on owners of cars both new and 
old.. 


Custom Styled for 1949-50 Cars; Similar 

Styles for 1946-48 Cars; Alluring Beauty; 
Looks 
Super-Chrome Finish; Installed in 5 to 8 
Minutes; Order From Your Nearest Jobber 
or Direct From Factory; Specify Car Make 
and Year When Ordering. 


. and convince yourself. 


Like a Million’; Guaranteed 


‘THE PRODUCTS CO. 


EAST BOSTON 28, MASS. 
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With Price Cut, New Plant, Improved Hydra-Matic . . . 


Olds Set for Higher ’50 Output 


By Bob Finlay price cut on the 88, special sig- | be geared to an annual output of 

Managing Editor | nificance is seen in the dropping | 450,000 cars in a matter of a few 
I ANSING.—With a price cut on| of the Hydra-Matic as standard | weeks if market conditions justi 
A 


its 88 models, a new assembly! equipment on the 88 and 98 se- | fied this volume. - e 





¢ 


lant and an improved and less-| ries. (For new Olds prices, see of 
capenstve Hydra Matic, Oldsmo-| “Current Prices” on page 24.) a. while the Hydra-Matic is nc 
bile is prepared to top in 1950 the| These factors and the elimina-|** longer standard equipment on 
record-smashing 288,586 cars built|tion of other standard equipment | the 88s and 98s, Skinner said Olds- 
this year. | will permit Oldsmobile dealers to| Mobile hopes to be able to sell the 
The big push will be on the Olds| advertise base prices on 88s and| device on 90 percent of the cars 
88, which is scheduled to take up| 98s some $200 and more lower than|it builds in 1950, compared with 
- lin 1949. |92 percent in 1949. 

a | Hydra-Matic will be $26.50 
S E. SKINNER, general man-| cheaper than it was in 1949, in 
Je ager, and G. R. Jones, sales| addition to being improved. Mod- 
manager, showed newspapermen| ulation of the line pressure is 
here last week the newly-styled| said to permit smoother operation 
line, including the 98, which has| of the Hydra-Matic, and locking- 
}an entirely new body design. | out of low gives a smoother start. 


Jones pointed out that Oldsmo- | In effect, the car starts in sec- 
| bile smashed in 1949 all the rec- | ond, with it being possible to select 








ALASKA DEALER HOSTED BY BENSON FORD—Ford (left), general manager of Lincoin- | 
Mercury, greets four visitors from Sunset Motor Co. (Lincoln-Mercury) in Anchorage, 
Alaska, at 1950 preview showings of Mercurys in Los Angeles. Making the more than 3.000- 
mile trip, the longest one to be made by any visiting dealers to the Los Angeles showings 
from the I] western states were (from left to right from Ford) Ivan L. Felton, owner of Sun- 
set Motor; Mrs. R. J. Wells; R. J. Wells, Sunset’s sales manager, and Larry Goodell, general | 
manager of the dealership. Alaskan visitors were specially introduced to more than 700 | 
western region dealers present at luncheon by Western Regional Sales Manager Henry B. | 
Daniels during a welcoming speech. | 





ords in its 52-year history. Now, | low through the lever. Skinner 
| the new assembly plant, with |claimed that only through the 
many innovations to speed up | power of the Rocket engine was 


in Anderson from 1931 to 1946, He | 
is one of six brothers, all of whom | 





Munson Opens Hudson Deal 








e, Ind. eng 
gator [ee Co (Hudson) has |have made their careers in the | * & Ce a material handling, “permits step- | it possible to make this improve- } 
been opened at 1819 S, Calhoun St., | 2Utomotive field. L. B. (Red) Wil-| 53 percent of Oldsmobile produc-| ped-up production to a minimum | ment. 

Fort Wayne, Ind., according to |!iamson is general service manager | tion in comparison with 37 percent | Of 350,000 cars in 1950.” Skinner also attributed the price 
President Al ‘Munson. of the new firm and Phil Hunger-| this year. In addition, Skinner announced | cut on the 88 to increased produc- 

Munson was an automobile dealer | ford, office manager. In addition to the $55 to $65 |that the Oldsmobile plants could| tion of the Rocket engine, through 
et — a ee en ge ee = —oee —_ — —— -| increased sales of the 8& and 98 


|models in 1949. 
It was inferred from this that 
: | Oldsmobile’s price cut was thus its 
own, and did not necessarily indi- 
cate that other GM divisions would 
cut prices. 





* * & 


eo oo N 1949, Oldsmobile production 


REACH © 


was divided this way: 33 percent 
76s, 37 percent 88s and 30 percent 
98s. Next year’s schedules call for 
|20 percent 76s, 53 percent 88s and 
27 percent 98s. 

The public will see Oldsmobile’s 
new 1950 “Futuramic Fleet” for the 
|first time on Jan. 4, Skinner 
| said. Oldsmobile’s 3,800 dealers are 
|completing plans now for local in- 


|troductions and the presentation of 
MT i | Hi | os F | complete details through newspaper 
| advertising. 

In addition, Skinner announced 
accessories price decreases and 
boosts in dealer handling and de- 

|livery charges. The new and old 
| preparation charges are: Series 76, 
|$25 from $22; Series 88, $30 from 
$22, and Series 98, $30 from $25. 
7 + * 


Gainer based his prediction for 
good business on continued high 
employment and spending as well 


as a strong desire on the part of 
the public for new and better 
things of life. 

“Twenty million automobiles 
now on the nation’s highways are 
| seven years old or older,” said 
| Skinner, “and this alone suggests 
a tremendous replacement 
| market. In 1941, approximately 
| 58 percent of American families 
owned cars while figures released 


early this year showed only 56 
percent of these families owned 
automobiles.” 
| In the line for 1950 are 19 body 
| styles, including an entirely new 


7 y 
ih S wh 2 ia. | Series 98 with a new body design, 
es y/ rr |the lowest and widest Fisher Body 

x y / F ' }ever offered by Oldsmobile. Holi- 

|day coupe body types will be in 


|all three series. 
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0 DOES IT in Seattle! 
The average Seattle family has a spendable in The SEATTLE TIMES. It can’t miss. It’s 
income of $5,102 a year (second highest of any succeeding for hundreds of advertisers. In this 
major U. S. market). The TIMES reaches 8 out way you concentrate your selling power in reaching 


of 10 Seattle homes. So the advertising success 8 out of 10 Seattle buying dollars. Remember: 


formula is simple: Concentrate frequent advertising “ONE DOES IT” in Seattle! 


What could be simpler for 
station attendant and motorist 
alike than filling a gas tank 
equipped with VENTALARM* 
fill signal? 

Fast, easy, sure fills with 
never a spill. The car with the 
tank whistle is the car we like 
to see coming...the car we 


talk about! 
*Reg. U.S. Pat. Off. 


Manufactured by 


SCULLY SIGNAL CO. 
92 First Street Cambridge 4/1, Mass. 
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(Continued from Page 1) 








‘Too Reasonable?’ 


Early Day Dallas Used-Car Transaction 
Contains Timely, Appropriate Moral 


program may be expected shortly, 
it was revealed. 
* * * 


HE Executive committee is also 


ut 
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output of | or 
' of a few DALLAS.—A little story in the|elated. He got his car up to the| §) 
ions justi bulletin of the Authorized New Car | curb and proceeded to get the cob- | — t aoa : ; ae approves | © 
Dealers Assn. of Dallas holds a big | webs, dirt and trash out of it. cae abies the eupereian oa 
iis tes te — for automobile dealers every- | “In the midst of this happy | Industry Relations committee. A. 
where. activity, a friend, another colored moderate-sized questionnaire al- 
ipment on Here’s the way J. N. White- boy, came along and the follow- ready has been prepared and will 
said Olds- hurst, general manager of the ing conversation ensued: be i i i 
to sell the association, tells the tale under “Hello there, Henr What cha ao nm ae eMac g 
the eare the title “Too meena?” | doing?” ’ y: a questionnaire, according to 
— vo “Soon after the first World War; “‘O, I’se jes cleaning up my cah poy aa ce ame aes 
an early day pioneer in the auto-|a little bit.’ HOWARD ZINK CORP. SALESMEN HOLD SALES SESSION—Forty-eight salesmen from| 9US Pertinent questions regarding 
ve $26.50 mobile business in Dallas discov- | wey at ow 6 : ra every section of the country, with executives from the main office in Fremont, O., and all | dealer activities, including manu- 
1949, in ened Gah ie mew eeutine te selling | aa o cah! ow come yo cah? ,| branch plant managers were on hand for the 1950 sales convention at Long Beach, Calif., facturer relations. To encourage 
ed. Mod- ; ; jes bought it from Mr. ————..’ | home of the company's West Coast plant. Dale Zink, manager of the Long Beach plant,| frank answers, dealers will not be 
. cars, that of frequently trading in| «-wej) I sho does want me a/ was in charge of arrangements. The group from Fremont included President Howard E. | k ee td 
essure Is an old car when a new one WAS|cah m self but I’se havin’ troubl , | Zink, C..M. Werling, Warren A. Zink, Jack D. Zink and Ray Beeker. W. B. Gavitt. manager | asked to sign their statements. 
pperation delivered, had absorbed his cash in with the ‘down.’ How'd we aa, ie the Passaic (N. J.) plant, played a prominent role, announcing important 1950 plans With the approval of the Execu- 
hea 9 the bank and had filled his base- age?’ ? ’ j for his division. Penns Soe , ; |tive committee, the Industry Rela- 
ers rt. ment with the assets which had| “9 J jes gave Mr my / ; | tions committee, it was also learned, 
ts in sec- eaten the cash up, namely, used | note for it.’ | the repossessions that obviously Horgan Aids Blind | has commended Ford Motor Co. for 
> to select cars. “s ‘Well, boy, yo sho did buy this | and inescapably result in losses. Ralph T. Horgan, president of its recent action in restoring the 
Skinner “At that time techniques for mer-|car reasonable.’ ; “To sell a car on an unprofitable | Ralph Horgan, Inc., New York | full dealer discount one Ford — 
ugh the chandising used cars had not been “The record ends there... | and unsound basis simply forces a| Ford dealer, has accepted the|#"d also for setting up its 1950 
gine was developed and this dealer was one| whether this sale resulted in a | Premature sale and ruins a cus-|chairmanship of the Automotive Ford dealer councils on an elective 
Te i of the first to discover a ‘used-car| repossession is not known. But |tomer who at a later time can/ division of the Lighthouse Men's | ?@S!S, 4s suggested by NADA. 
. problem.’ there are sufficient other records |and will come naturally into the committee, the chairman, Freder- a ne 
the price “His efforts to move his used | to prove that cars, without buyer | market and make a purchase on a|ick S, Moseley jr., announced at|_ William Ullman, Washington correspon- 
i produc- cars were unsuccessful. Nobody | equity in them, are the cars that | basis that will produce a normal | the Lighthouse of the New York: |So"t, Gace on political and coonemie tremens 
| ‘ean te seemed anxious to exchange cash | 4Fre repossessed. And these are | profit and a sound transaction.” Assn. for the Blind. in the nation’s capital every week. = 
—-s for an old car, Offers to sell on ena ise ceeded cai 
. the installment plan with a small 
this that down-payment went unheeded. 
s thus its The dealer was even unable to 
rily indi- exchange these used cars for any- 
ns would thing of value—such as second 
lien notes, livestock, hay, feed, 
5 etc. 
duction “In the same block with the deal- 
3 percent er’s establishment there was a col- 
) Percent ored boy, who really wanted an 
call for automobile. He had approached the 
88s and dealer many times, but had never 
been able to produce the ‘down.’ 
smobile’s Finally, the dealer reasoned that 
” for the the boy was worthy of special con- 
Skinner sideration because he was a steady 
ilers are worker and had held his job a long 
local in- time and was close enough tc 
‘ation of watch. So he let him select a car 
wspaper and sold it to him without any 
down-payment—just a slow note. 
nounced “Of course the colored boy was 
es and — Serene 


and de- as -~ 7 
and old =6| ~=©69 Ford Plant Nears 


eries 76, 


. . 
__ Completion in 
. 
‘tion for Middle East 
ed high NEW YORK.—The Middle East’s 
as well largest and most modern automo- 
part of bile assembly plant is nearing com- 
better pletion in Egypt and will be pro- 
‘ ducing and servicing various types 
nobiles of Ford automotive and agricul- 
y nia tural equipment by early spring of 
1950. 
— Simultaneous announcement of 
nately the project was made here by Ford 
milies International and in Alexandria by 
leased F. S. Thornhill Cooper, managing 
nly 56 director of Ford Motor Co. (Egypt) 
owned S.A.E. 
The new Egyptian plant is in 
9 body Smouha, a suburb within a 10- 
y new minute drive of the center of 
design, Alexandria, near the present prem- 
r Body ises which have been occupied since 
_ Holi- Ford of Egypt was incorporated in | 
be in 1932. 


Facilities of the new plant will 
be used to do the complete assem- 
bly of trucks shipped from Ford 
manufacturing plants in the U. S., 
England and France and to do the 
final assembly work on passenger 
cars manufactured in the U. S.,| 
England and France and shipped to 
Egypt partially assembled. 

The new plant will make it pos- 

4 sible for Ford of Egypt to handle 
a total of approximately 2,500 ve- e ; . ; 
hicles annually in the various types 
of assembly and service operations From “One Man” to “One Finger” Top 
to be carried on. 

The Ford International an- 

»ment also disclosed’ the ; , 7 7 - 
Saar opening of a new dealer's Probably the greatest single contribution to the increased The same Hydro-Lectric power unit which operates 











assembly plant in Pakistan to as-| ainins : 7 ac he a , > > Scho Sake said Raat 
canis “ediiins chmaed ty Weed popularity of the open car has been the improv ement of the top furnishes sufficient energy . to motivate door 
Motor Co. of Canada, Ltd. convertible top design and top operating mechanisms. windows, quarter windows, rear windows, deck lifts, 
ve The Hydro-Lectric system, developed and perfected by hood, driver’s seat. 
lll Windfall Detroit Harvester, provides smooth, positive action, and * * * 
Salesman Writes That Order | trouble-free operation. This is the “no problem” system. Hydro-Lectric Top, Window, and Seat Control Systems 
Even in Hospital The long time bug-a-boo of automatic top lift mechanisms Convertible Tops * Automobile Body Hardware 
TOPEKA, Kans. — This note are 7 ae Manual Window Regulators « Window Glass Channels 
proves just how intensively motor —binding due to uneven lift rates—has been eliminated by Power Take-Offs ¢ Contract Production Parts 
car salesmen have returned to the perfect equalization of hydraulic effort on both sides. Farm Mowers © Power Sweepers 


selling. 
John H. Booth, car salesman, who 


was in a hospital here for a heart 
il t, sold hi urse a w car | 
and is working on two other aond DETROIT HARVESTER COMPANY 
ts—o i bulance driv 
and the other is the doctor. SRERUTINS BIPHENT: 
PLANTS: «© DETROIT «© YPSILANTI + TOLEDO + ZANESVILLE 


2550 GUARDIAN BUILDING, DETROIT, MICHIGAN 
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|the Sunday afternoon, 5:30-6 p.m., 
EST, time period. 

The program has been the reci- 
pient of more awards for general 
excellence than any other radio 
| program, AEC states. 


oa | Kudner Agency, Inc., 
results of a poll taken jointly by | agency. 
the BBB and Duquesne university. | é * * * 
These indicated that 71.5 percent | . . 
of those queried would believe and | Reminder to S. Claus” , 
be interested in an advertised re-| Van Auken, Inc., subsidiary of 
duction of 20 percent. The percent- | Penn-Ohio Steel Corp., is using a| 
age of interest dropped sharply |¢@mpaign to popularize the use of | 
holiday gift certificates for its line | 


with higher reductions. : : 
.- a & of automobile grille guards. 
Using the theme, “Gift Certificate 


a 


Affecting Factories and Dealers... 
Auto Advertising 


| 
‘ is the 
By George Deery 


Associate Editor 


Cooperation of all branches of 
retail advertising to obtain volun- 
tary agreement on curbing extreme 
price comparisons is being sought 
by the Better Business Bureau of 
New York City, according to Hugh 
R. Jackson, president. / 7 

It was pointed out that price | Auto Section 





‘ for Van Auken Protection,” the) s+ ameniCan ASSN. OF NEWSPAPER REPRESENTATIVES SESSION—Welloce Be? (left) si 
comparisons in advertising are Its first postwar auto section | company is employing a new drive | , : , : —Watace Gates (le 
such statements as those _ in was recently published by the |to carry the story of Van Aukens Forquton- Weller — Fran Tork, the oti conta a Ul sae, aa We cokeeeee, we 
which a retailer declares that an Niles Daily Times in Niles, O. | the public. | D. J. Worthington of Williams and Cresmer, Chicego ec 
article has a value of 20 percent | The issue carried a large volume | ee ee e apr in natio " etal and dbusinces a tee re. 
or more over the price quoted. | of — advertising and articles | Nash Splash for 5 a ee eee —— of ieee aia ts cowie a hoes co 

Although attributing the devel-| 0” ¢ = history of dealerships in | Nash and its dealers are util- Newspaper and magazine for 1950, according to Joseph T. O’ 
opment to a natural effort by re-| hat city. | izing an aggressive advertising | schedules are supplemented by = Dorgan, manager of financial ad- " 
tailers to stimulate sagging sales ° . ‘ campaign in national magazines, | outdoor posters on more than vertising. ine 
by offering greater values, the bu- GS S newspapers, radio, road signs | 6,500 billboards covering the same * © «@ tio 
reau noted that one aspect of this reatest tory | and outdoor posters in introduc- communities from coast to coast. ‘ ’ de} 
normal procedure was “the in- Seed R ing and supporting sales efforts | Geyer, Newell and Ganger, Inc. Browder in Top Spot ing 
creasing tendency on the part of | rvooayear Nenews of its 1950 models, N. F. Lawler, is the agency. Appointment of George R. Brow- tio 
all too many retailers to use com- Bible Program director of advertising and sales | ' 2. © \der as director of advertising and col 
parative price claims, or percentage; The award-winning Sunday, Promotion, said. | Business Review merchandising for Hudson was an- the 
savings claims that tax the credul-| broadcasts of The Greatest Story) The 1949-50 schedule is carried Come Jan. 3, the Chicago Daily | nounced last week Se 
ity of the potential customer and | fyer Told will continue to be pre-| in large-size space in more than | News will again publish its an- | by N. K. VanDer- Ur 


undermine the confidence of the| sented over the ABC network for| 


public in all advertising.” 


the 


fourth successive 


year by 


Cited in this connection were the' Goodyear Tire & Rubber. It is in| 


Before Any Other 
Consideration 


1,100 major city and smaller town 
newspapers across the nation and 
in Canada, Color pages and two- 


This sec- 
tion will contain a complete re- 
capitulation of important finan- 


nual Business Review. 





sales vice- 
| president. Brow- 
|}der succeeds M. 


| zee, 


|M. Roberts, who 
is retiring after 15 
| years of service. 
Browder has 
been engaged in 
the automotive 
business for 30 
years. His execu- 
tive experience in- 
| cludes positions as assistant general 
|sales manager, a member of the 
executive staff in charge of dealer 


G,. R. Browder 

































{ 
| developments, sales promotion man- pr 
|ager and zone manager for various su 
|divisions of General Motors. He ap 
e e © | joined Hudson in October as assis- er 
ltant director of advertising and of 
merchandising. Ar 
. bu 
n 
ets tl 
Auto Deal tl 
F THE several factors that enter into the use values and a definition for paid circulation, just as rie pealers 
of published media, the distribution of the ad- there are standards of weight and measure for pur- cat gwnets | ) 
. . ° ° ° > | hz 
vertisers’ sales messages, as governed by the chasing agents to use in selecting merchandise and EL os 
selection of media, can of itself decide the success or equipment. In other words, A.B.C. is a bureau of “y . ‘ AGN a 
failure of the advertising investment. That is why in- standards for the advertising and publishing industry. by! ter 
: , ae . ; ' re 
tegrity of circulation is the first consideration with ex- A.B.C. maintains a staff of specially trained aud- ) 
i ; ' ' th 
perienced space buyers. itors who make annual audits of the circulations of Al 
The emblem shown above stands forthe FACTS __ the publisher members. Information thus obtained is cis 
that make it possible for advertisers to select the right issued in A.B.C. reports for use in buying and selling 4 
media and to know what they get for their money space. Alladvertisingin printed media should be bought I 
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vertising have established standards for circulation facts. Ask for a copy and then study it. : 
h 
s 
is 
t 
SOME OF THE AUDITED INFORMATION a 
IN A.B.C. BUSINESS PAPER REPORTS th 
SEND THE RIGHT MESSAGE tina . ot 
TO THE RIGHT PEOPLE How much paid circulation. : a 
me How much unpaid circulation. as 
Paid subscriptions and renewals, i s : iin “" 
as defined by A.B.C. standards, Prices paid by ae ecresers. : 

indicate a reader audience that How the circulation was obtained. - - - " 
has responded to a publication’s Whether or not premiums were used as vi 
editorial appeal. With the interests circulation inducements. pc 
of readers thus identified, it be- Where the circulation goes. 
comes possible to reach specialized A breakdown of subscribers by occupation = 
groups effectively with specialized or business. a 

advertising appeals. F / jNAME PLATES 
How many subscribers renewed. * PRECISION CAST... ” 
How many are in arrears. See ais 08 C00 se 
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Tax Relief. 


Loan Plan 


Urged for Small Firms 


By William Ullman 


Washington Correspondent 


1 RELIEF and a government-sponsored insurance sys- | 


tem for loans of private capital were proposed to Con- 


gress last week as foremost among the needs of small | 
business firms. The views were outlined to a House-Senate | 
economic subcommittee as it open 


relating to investments. The 
committee is headed by Sen. 
O’Mahoney, Wyoming. 

The main features of the tax 
incentives proposed were: Elimina- 
tion of double taxation on divi- 
dends, more flexibility in calculat- 
ing tax deductions from deprecia- 
tion, a reduced tax rate for small 
corporations and a clarification of 
the Treasury's interpretation of 
Section 102 of the Revenue code. 


Under this section, corporations 
are supposed to pay out in divi- 
dends certain 


percentages of 
their earnings. 

The _ proposals 
were made by 
the Small Busi- 
ness Advisory 
committee of the 
Department of 
Commerce. Mem- 
bers of this 
group, headed by 
Harry L. Miller, 
president and 
principal stockholder of a dairy 
supply company at Chester, Pa., 
appeared before the congressional 
group for a round-table discussion 
of the apparent reluctance of 
Americans to risk their savings in 
business investments. 

The business men who sub- 
mitted these suggestions showed 
themselves to be in agreement 
that the present tax rate and 
methods make it difficult for 
them to operate. 


They agreed further that they 
have difficulty in obtaining ade- 
quate credit facilities, and recom- 
mended a plan for small business 
loans modeled after the FHA sys- 
tem for insuring loans for housing 
repairs and maintenance. 

Walter M. Bimson, president of 
the Valley National bank, Phoenix, 
Ariz., acted as principal spokes- 
man for the business men on finan 
cial issues, 


Ullman 


Wm, 


Asks Lighter Load 
H= INDICATED clearly that he 
believes small business men 
require a lessening of their tax 
load and that he thinks govern- 
ment expenditures also should be 
reduced. 
Senator O’Mahoney commented 
that the country was still deal- 
ing with a tax system which was 


devised largely to raise large 
amounts of money quickly to 
help finance the war. What 


should be sought now, he said, 
is a tax system which will con- 
tribute to national production 
and well-being in peacetime. 

O’Mahoney had remarked earlier 
that a tax increase now would be 
a mistake and a “practical impos- 
sibility.” President Truman has 
asserted that the only way to bal- 
ance the federal budget seemed to 
be to raise taxes. 

Bimson told O’Mahoney’s com- 
mittee that the Small Business Ad- 
visory committee repeatedly has 
pointed out in its recommendations 
to Secretary of Commerce Sawyer 
that there are certain factors 
which now operate as a “definite 
handicap” to small business. 

“One of the most discouraging 
factors affecting small business, we 
believe, is the rate and method of 
taxation that has been devised by 
Congress to finance the heavy ex- 
penditures of the government,” 
Bimson said. 

“We are quite aware of the 
necessity of recovering from in- 
come taxes and other sources 
sufficient money to meet current- 
ly the cost of government. But 
we believe in some instances the 
rate and method of levying the 
tax acts as a deterrent to busi- 


ness and in the long run does 

more harm than good.” 

Bimson made these suggestions: 

1. Elimination of double taxation 
on corporation dividends. 

2. Revision of tax laws applying 
to small business and newly estab- 
lished firms, so that they may re- 
tain the first portion of their earn- 
ings without tax or at a reduced 


rate, and thus increase their capi- | 


tal. 


3. Clarification of the Treasury 
department’s attitude toward the 
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TOBACCO FESTIVAL PARADE—Garner Motor Co. (Studebaker), Shelbyville, Ky., took first 
prize with this float. Riding in the old-time buggy is Ann Cottongim. With her are Janet 
Garner, left, the Studebaker dealer's daughter, and Sandra Bell. 


provisions of the tax law dealing 
with the accumulating of working 
capital. 

4. More flexibility as to rates of 
depreciation, for tax purposes, on 
equipment and tools. 

5. Additional facilities for obtain- 
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| share in taxes. Since it was short 
of capital it paid dividends of 60 
|cents a share and retained $1.76. 

The bank’s stockholders paid a 
personal tax on their dividends 
| ranging from 25 to 75 percent, he 
continued. Assuming an average of 
50 percent, this would amount to 
30 cents a share, he noted. 

“So far as the stockholder was 
concerned,” the banker remarked, 
“his business and he_ personally 
paid $2.30 in taxes in order to get 
30 cents to spend or reinvest. At 
current market prices for the 
stock, he got a net return after 
taxes of 2 percent. Is it any won- 
der that our stock is selling at a 
price that represents about 50 per- 
cent of the liquidating value of 
the business?” 

A committee official observed 
that the Treasury has estimated 
that elimination of double taxa- 
tion provisions on corporation di- 
vidends would mean a $1,000,000,- 
000 revenue loss, He asked Bim- 
son what he would do about that. 
‘ “I would reduce the expenses of 
ing long and short-term credits. | the government by $1,000,000,000,” 
ve Se replied the banker. 

Cites Double Levy | “Increased business will give you 
2 ILLUSTRATE his first point,| more taxes and more money,” in- 

on double taxation of dividends, | terposed Ross Stewart, manager of 
Bimson said his bank last year|a wholesale automotive equipment 
earned $4.36 a share. It paid $2 a!company at Houston. 
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AKRON. —It’s the “follow- 
through” that wins for the golfer, 
the boxer or the baseball slugger. 
The same thing holds good in the 
auto business. 

E. John Lehman, secretary-man- 
ager of the Akron Automobile 
Dealers Assn., realized this when 
“Know Your Automobile Dealer 
Week” arrived. He figured that in 
itself, the program wasn’t enough 
to stir up public interest. There 
had to be something else — the 
“follow through.” 

Acting on this theory, Lehman 
took advantage of the NADA- 
sponsored “man-to-man” and 
“dad-to-daughter” safety agree- 
ment plan. The purpose of this 
program is to encourage safety 
measures among teen-age drivers. 

Agreement certificates providing 

for the signature of the teen-ager 
and his parent were obtained from 
NADA and distributed to schools 
and dealers in Summit county. 

These certificates, outlining eight 
points of safety to be observed 
while driving, constituted mutual 
pacts between father and son as 
to the use of the family car. 

As “Know Your Automobile Deal- 
er Week” came to a close, a full- 
page advertisement was run in the 
Akron Beacon Journal, sponsored 
by the dealers. It reminded read- 
ers that their automobile insurance 
rates were the second highest in 
the state because of the high acci- 
dent frequency rate in this com- 
munity. 

Tied in with this theme was a 
message advising teen-agers to 
sign the agreements with their 
parents. 

As an added incentive, the ad 
announced a contest for boys and 
girls between 16 and 19. The con- 
test was to run a two-week period 
with prizes ranging from $100 to 
$10. 

To be eligible for a prize, the 
contestant had to first obtain an 
agreement certificate and have it 
co-signed by his parent. 

He then had to present this cer- 
tificate to any local new-car dealer. 
The dealer in turn filled out a card 
stating that the teen-ager had 
complied with program rules, 
stamped the card with his dealer- 
ship name, and forwarded it to the 
association office. These cards were 
to be then used in a drawing after 
the contest ended. 

The program caught on imme- 
diately. High schools responded 
eagerly. Local radio _ stations 
boosted the campaign. Insurance 
groups and night school teachers, 
missed in the original distribu- 
tion of certificates, acquired 
them from the association office. 
Even parents, accompanied by 
their children, called at the office 
to inquire about the contest. 

As the deadline approached, the 


Utah Assn. Favors 
Territory Security, 


Easy-Credit Curb 


SALT LAKE CITY.—At its an- 
nual convention Dec. 1, the Utah 
Automobile Dealers Assn. adopted 
resolutions favoring retention of 
territorial security and the use of 
one-third down on sales of all pas- 
senger cars. 

The resolution said it is a poor 
business practice to have any car 
down payment less than one-third 
and with more than 24 months to 





pay. 

It therefore advocated the fol- 
lowing months to pay: new cars, 
24 months; used models from 1948 
to’ 1949, 21 months; 1946 to 1947, 
18 months; 1941 to 1942, 15 months; 
1940 and older, 12 months. 

Recommended truck terms are 
as follows: new commercials, one- 
third down, 24 months; new trucks, 
40 percent down, 18 months; used 
trucks, 40 percent down, 12 months. 


Adopting the territorial security 
resolution, the association said, 
“the only consideration for a deal- 
er’s investment is the right to sell 
a particular make of car or 
Sruck..*. .” 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry ... an esti- 
mated more than 100,000 cover-to-cover 
readers weekly! 








Beacon Journal, which had sup- 
ported the program from the start, 
pointed out that the campaign was 
“going over big—why not exténd 
it?” 
Extended 


it was for 15 days| 


more. By this time dealer associa- | °" the corner of Mound and Nine Mile roads just outside of the city. 


~Regional and dis- 


field force 


tions from larger cities had sent | Pe a 
requests for more _ information 2 
about the program. 125 Field Men 

When the new deadline rolled| /¥ ° 
around, several hundred certificate Gather to View 
cards had been sent to the asso- | 
ciation’s office. Winners were then| New Chryslers 
notified and sent their prizes. 

The contest did at least three | DETROIT. 
things, explains Lehman. It 
brought the public into the deal- | tire 
ers’ showrooms, it afforded the | 
dealer an opportunity to meet (day conference last week at the 
new friends and future custom- | company’s executive offices here. 
ers, and perhaps most of all, it | 
showed the community that the | mately 125 men, was called to the 
dealers were vitally interested in | home office by Joseph A. O'Malley, 
highway safety as well as selling 
cars, 


| pose of acquiring full information 


The association plans to sponsor|on the 1950 Chrysler line, to be|sales promotion, and other execu- | 
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Akron ‘Follows Through’ 


When ‘Dealer Week’ Ended, Driving Agreements 
Were Pushed to Complete Program 





|trict managers comprising the en- | 
of Chrysler divi- | 


| sion’s 28 regions completed a three- | 
|assistant general 


The group, comprising approxi- | 


| general sales manager, for the pur-| 


NEW FOR CHRYSLER IN DETROIT—Chrysier Corp.'s new 415,000 square-foot press plant 





after the first of the year. Sales 
and service policies were exten- 
sively discussed during the _ ses- 
sions of the conference and the 
campaign to launch the 1950 line 
was worked out in detail. 

In addition to O’Malley, who pre- 
sided over many of the sessions, 


the group was addressed by David | 


A. Wallace, president of the Chrys- 
ler division; 
sales manager; 
John T. Condon and John M. 
Osborne, sales executives; Frank 
E. Van Halteren, director of serv- 
ice; John R. Maxey, assistant di- 
rector of service; Joseph G. Rhein, 
director of distribution; John H. 
Caron, director of advertising and 


Roy H. Appleman, | 


'|Stamping Capacity 


Upped by Chrysler 
With New Plant 


DETROIT. — In preparation for 
new-model production, Chrysler 
Corp. has recently increased its 
metal stamping capacity by some 
25 percent according to a letter 
President K. T. Keller sent to Com- 
pany stockholders last week. 

“This new factory, named the 
Nine Mile press plant,” Keller 
| wrote, “incorporates the very latest 
developments in press plant con- 
struction and will ably augment the 
other fine metal forming facilities 
in our Dodge, DeSoto and Highland 
| Park plants.” 

Keller described the two largest 
machines now being used at the 
|new plant. He said they weigh 440 
tons each. 

In operation they utilize dies 
weighing 75 tons and exert a pres- 
sure of 900 tons on the metal being 
processed. They each occupy a floor 
area of 12 by 24 feet and stand 15 
feet above the floor level and 18 
feet below it. 





Others are profiting from AUTOMOTIVE 





a similar promotion next year. 





MALAYAN...ursus matayanus, 
coat short, fine black hair, eats ants, 
weighs 60 lbs. 





HIMALAYAN BLACK 


---ursus forquatus, often seen 
én zoos, dances, weighs 250 lbs. 


AMERICAN BLACK...ursus 
Americanus, found in forested regions, 
climbs trees easily, about 600 lbs. 


|introduced to the public shortly | tives of the division. 


We'll assume that bears are no big burning 
interest in your life. Unless you're a naturalist, 
or work in a menagerie, you probably don’t 
know much about bears. 

But somebody says “bear” ...and what do 
you think of? Teddy bear, which isn’t a real 
bear at all? The sort of medium size bears 
which do tricks in circuses? The large, dopey 
creatures you sce in the zoo, usually asleep? 
Or the white rug once in grandma's parlor? 

““Bear’’ doesn’t mean very much, unless 
you know its address . . . for instance, ursus 
malayanus, is forty inches long, weighs sixty 
pounds, lives in trees and will eat ants. Some 
species in India weigh two-fifty. The black 
American is a five-foot, six hundred pounder, 
The Brown and Grizzly grow to more than 
eight feet, and half a ton. 

The biggest thing in bears, however, is the 
Kodiak ...almost ten feet tall when standing 
upright, tops twelve hundred pounds; with a 
five-foot chest measurement, head three feet 
in circumference, paws eight inches wide, an 


ox-like body, heavily furred; short-legged but 


POLAR...ursus maritimus, Arctic and sub- 
Arctic, white fur, strong swimmer, about 700 lbs. 


It’s a bear... not 


NEWS want ads. Why not you? 





fast and shifty on his feet, ugly and unafraid. 

His habitat is the Kodiak archipelago, an 
island to the south of Alaska, almost treeless, 
rich in grasses, good grazing land. The bear 
gets a long winter of sleep, undisturbed by 
hunters, tourists, automobile traffic . . . has a 
diet of grasses, leaves, berries, small game. 
But his favorite fare comes from the Karluk 
River, one of the world’s great salmon streams, 
exclusive to Kodiak Indians and bears. His 
outsize proportions are accounted for by fish 
oil vitamins, and favorable environment! 


- Bopy says “farmer”’...and what do 
you think of? A rural relative? Or the man 
you see working on a farm when you go for 
a drive in the country? 

Like the bear, the farmer is no better than 
his address ...and the country he farms. Too 
far North, the short season checks production. 
Too far South, staple crops won’t grow—and 
the temperature takes too much out of him. 
Wornout soil anywhere gives a low yield. 

National farm circulation pays off for the 





ALASKA BROWN... ursus gyas, the great 


brown bear, sometimes reaches 1,000 lbs. 
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Most U. S. Producers to Get Orders .. . 


$148 Million for ECA Vehicles 





AT IDAHO AUTOMOBILE DEALERS ASSN. CONVENTION—The affair in Boise was attended 
by 278 dealers, the ee number in the association's history. Reading left to right along 


the table are—Robert 


ibb, athletic director, Boise public schools; Melvin Ballard, 


Ballard 


Motor Co., Salt Lake City; Calvin Bosse, Bosse-Nash, Boise; H. C. Seeber, Seeber Motor Co., 


Kellogg, new President; E. A. 
director; J. C. Ashworth, Ashworth Motor Co., 
Chas. C. Haight, 


Burley, Haight Motor Sales, 


Bogert, Intermountain Chevrolet Co., Pocatello, NADA Idaho 


Twin Falls, chairman, convention committee; 


immediate past president; C. A. Robins, 


governor of Idaho; Fisher Ellsworth, Ellsworth Brothers, Idaho Falls, Charies Freed, Freed 
Motor Co., NADA vice-president, Salt Lake City; Harry E. Carleson, Fread A. Carleson Co., 


Salt Lake City. 


Winn in New Home 


Winn Motors, Inc, (Ford), held a 
formal opening of its new building 
at 707 W. Court St., Winnfield, La. | 
The building contains 11,800 square | 
feet, with a 60 by 70-foot show | 
room. Winn Motors is headed by 


specified 


politicians, not for advertisers. Every voter 
isn’t a customer. If you want big bears, or big 
farm markets...you have to go where they 
are. Kodiak furnishes the biggest bear, the 
Heart States the biggest farm customers. 
The fifteen Heart States are a balanced 
combination—the best soil, adequate 
temperate climate, long growing season, and 
largest crops...SuccessFUL FarMinc’s million 
subscribers in the Heart States alone—earn 
an average income that is at least 50% more 


than the national farm average! 


SF circulation is selective, concentrated 
among the best farmers...with the country’s 


best soil, the largest individual inve 


in land and machinery, and the highest yields. 
No advertising program today is properly 


balanced, unless it includes this huge 
new wealth and buying power—and 


media do not! SuccessFuL Farmine, reaching 


automotive advertiser’s most profitat 


in a single medium! . . . For the full facts, call 


the nearest SF office! 





GRIZZLY ...ursus horribilis, most to be feared, 
large species weigh 1,000 lbs. 


UCCESSFUL | { 


Robert C. Byrnes, president, his 
father, E. J. Byrnes, vice-president, 
and Alma Byrnes Trahan, secre- 
tary-treasurer. 


AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 
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WASHINGTON.—Up until Nov. 1 
—the latest date for which statistics 
are available—the Economic Co- 
Operation Committee had staked 
ECA countries to approximately 
$148,000,000 with which to buy 
American motor vehicles, including 
trucks, parts and tires, according 
to Charles Baker, spokesman for 
the agency’s industry section. 

Following is a list of the sums 
of American cash provided the 

various countries: Belgium and 

Luxembourg, $59,600,000; The Ne- 

therlands, $40,300,000; France, 

$13,800,000; Greece, $7,000,000; 

Western Germany, $6,100,000; Ire- 

land, $4,100,000. 

Also, United Kingdom, $2,700,000; 
Turkey, $2,100,000; Denmark, $2,- 
700,000; Sweden, $1,800,000; Iceland, 
$1,700,000; Austria, $1,300,000; Italy, 
$1,200,000; Norway, $1,100,000. 

All makes of cars involved, and 
a breakdown between cars, trucks, 


|parts and tires was not possible, it 


was said, because ECA does not 
attempt to tell the assisted coun- 
tries just what they should buy 





KODIAK. .ursus middendorffi, specimens exceed 
in size any other Lears, weigh 1,200 lbs, 





after the need has been demon- 
strated and approved. 

This much was learned, however, 
because the details were outlined 
in the original application and the 
general idea outlined: 

Belgium was recently allotted 
$14,800,000 to buy approximately 


Nebraska Assn. 
Meets March 30 


LINCOLN, Neb.—President Els- 
worth Du Teau of the Nebraska 
New Car Dealers Assn. announced 
that the group’s annual convention 
would be held at the Fontenelle 
hotel in Omaha March 30. The pro- 
gram for the two-day meeting will 
be announced later. 

Meantime, Harold Galloway was 
elected president of the Lincoln 
New Car Dealers Assn., succeeding 
John Morrow. Cart Junge was 
made vice-president and Cecil F. 
Kirk was elected secretary-treas- 
urer. 
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| 14,800 Fords and Chevrolets at an 
| average price of about $1,000 each. 

The Netherlands, the next largest 
receiver of funds, will turn to 

Chryslers and Plymouths, it was 
said. 
Terminal for the delivery date of 
these grants, it was stated, is July 
31, 1950. 

In other ECA countries, getting 
about $48,000,000 of the total $148,- 
000,000, the expenditures have been 
spread among various U. S. car 
makers, so far as ECA officials have 
knowledge, with about one-fourth 
going for parts and tires. 

The Netherlands and Belgium 
preponderance of aid in the pic- 
ture, it was explained, is because 
these countries have assembly 
plants and the cars are shipped 
in knocked-down condition to 
provide employment. 

That, Baker said, is a main objec- 
tive of ECA: to aid the countries 
by giving them an opportunity to 
create work for their people. The 
Belgians, he stated, supply window 
glass and upholstery from their 
own factories. 

Both General Motors and Ford 
have assembly plants in Antwerp. 

Jeeps, Buicks, Packards, Stude- 
bakers, Hudsons and other Ameri- 
can makes are being purchased by 
the various countries, Baker said. 








Power-Wagon Put 
Through Paces in 


South by Dodge 


ATLANTA, — The Dodge four- 
wheel Power Wagon was _ put 
through maneuvers here last week 
with farm implements and equip- 
ment designed for use with it. Sim- 
ilar tests will be held in Texas and 
California during January. 

Attending the demonstration here 
were editors of farm publications, 
truck magazines, radio men and 
farm editors from various states. 

Supervising the activity were: 
L. F. Van Nortwick, director of 
Dodge truck sales; Frenchy Raes, 
chief experimental engineer for 
Chrysler Corp.; Joe Berr, Dodge 
truck plant supervisor of special 
equipment and others, including 200 
dealers from Dodge's Atlanta 
region. 

The Power-Wagon was demon- 
strated with a new hydraulic lift 
which is said to increase the work 
output of farm implements. Dodge 
officials said it performed with 
“great ease” such farm operations 
as plowing, discing, harrowing and 
others. 

Tests were held on the McIntyre 
farm, which is owned by officials of 
Monroe Auto Equipment Co. 


7,500 Nuffield Cars 


Ordered for Canada 


TORONTO.—Nuffield Exports, 
Ltd., Toronto, Canadian distributor 
for Morris, Riley and MG cars, has 
placed an order with the parent 
company in England for 7,500 cars. 

It is understood this is the larg- 
est order ever placed from Canada 
with this company. 
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38 
Chicago Selected 
For Meeting by 


Truck Leasers 


CHICAGO.—The National Truck | “I 
Leasing System will hold its fifth| 
annual meeting here in the Drake | 9% 
hotel Jan, 23-25, it is announced by | | | 
Martha Dunlap, executive secre-| 
tary of the system. 

The program will emphasize dis- | 
cussions on problems of leasing | 
concerns covering operations, 
standards of service and selling 
programs, she said. 

At a November meeting of the 
system’s executive committee, plans | 
were made to expand membership 
representation to include transpor- 
tation companies located in smaller 
cities where truck leasing facili- 
ties are not now available. 


N.C.'s Amount 
Auto Industry Aids State 


With $447 Million 


RALEIGH, N. C.—The automo- | 
bile industry 
amounts to $447,000,000 a year, ac- | 
cording to Bessie B. Ballentine, | 
executive secretary, North Carolina 
Automobile Dealers Assn. 

Mrs. Ballentine’s figures were ob- 
_tained from answers to a question- | 
naire of association members, 

Approximately 1,075 new-car deal- 
ers had estimated gross sales last 
year of $447,621,830. They employed 
19,350 persons at an annual payroll | W@aS announced last w 
of $58,050,000. |Duncan, Glidden 

Capital investment is 


parts an 
Bonnell Motors, 
division. 


Winchester, Mass.; 


Boyer, Boyer and Gilfillan Motor Co.. 


sories, Ford division; J. 


business management; E. B. Rickard, 





pendent upon the new-car industry,| service with the firm. 


the survey revealed. 


Quantity 


PRODUCTION 


oI 
IRON CASTINGS 


GREY 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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FOUNDRY DIVISION 


eee AND MANUFACTURING PLANTS 
CHATTANOOGA 2, TENNESSEE 


OFFICE 
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B. A. Fortier, Hub City Motors, Lafayette, La.: George J. Crimmins, 
Minneapolis; L. 


Auto Personnel 


Appointment of George S. Forbes | in 1904 and was named manager of 
as manager of the Glidden Co.’s | the division in 1929, after serving 
Cleveland Industrial Sales division |i" important accounting and sales 
eek by A. D.| Promotion positions. 


vice - president. | 
approxi-| Forbes succeeds Edward C. Shurt- 
mately $97,650,067, with 76,725 de- leff, who has retired after 46 years 

Shurtleff | 
| began his sales career with Glidden | (pa ) 











PROFITABLE! - EASY! - FAST! 


furnished for 


{ ¢¢ tere 
Everything key- 
making business in parts dept., 
gas stations, used car lots or 
locksmith shops. Precision made 

for easy operation. Guaran- 

teed accuracy. Keys easily 
duplicated or made by code 


number. 


SATISFACTION GUARANTEED 





Immediate Delivery. 
Send Check or M.O. to 


Armstead Industries 


724 N. Mitehell St., Cadillac, Mich. 


Key Machine $39.50. ~~ 
Motor, belt and pulley, $11.50. 
Code books, master keys $9.00. 
Key board, files a 25 dozen 
- assorted key bianks $16.00. Total 
cost, $80.00. F.0.B. CADILLAC 
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NATIONAL FORD DEALER COUNCIL MEETS IN DEARBORN—Executives and dealers discussed all phases of dealer and company | 
operations at the recent National Ford Dealers' Council in Dearborn. 
discussed current and future company programs. 
of 6400. Left to right: Dale Stichler, guest relations: A. F. 
partment: W. E. Kimbrough, manager, distribution; B. C. Reuter, Kenmore Motor Co., Inc., 
accessories sales; Ben Sergey. Ses eet Motors, Los Angeles; F. L. McGinnis, ma 
ran . Kent, 


Kenmore, N. Y.: H. M. Strout, 


Paul Freed, Paul Freed, Inc., Waynesboro, Va. Eari Ward, manager, parts and acces 


Inc., Austin. Minn.: H. Hubbs, 


Bergen and Greener, Chicago. 
> * 7 


Valpey, McIntyre Named 
By Standard Products 


board of directors of 


A graduate of Ohio university, 
| Forbes joined Glidden in 1939, serv- 
i as a technical correspondent 
and later as assistant sales man- 
of the company’s Reading 
division. After more than 
three years service in the Navy,| @ 
he was named industrial salesman | © 
in the Detroit territory. He has/| § 
been serving as Shurtleff’s assistant 
since July. 





‘ae 


| ager 


* + * 


Timken’s Sauer Heads Up 


Overseas Automotive Club 


Howard C. Sauer, general man- | F. R. Valpey 
ager, export division, Timken |jdent are announced by Harry D. 
Bearing Co., Canton, O., has been | Myers, president of the Cleveland 
elected the 16th company. 
president of the Valpey is vice-president in 
Overseas Automo- charge of the company’s sales with 
tive club. offices in Detroit. He joined Stand- 

Ele ected first ard Products in 1940. 
vice - president, | McIntyre came to Standard 
which customar- | Products seven years ago and has 
ily m eans the |}been treasurer for the past two 
presidency in two |years. Before joining Standard 
years, was Paul Products he was with Chevrolet. 
E. Moss of Paul = 


* 
E. Moss & Se. Goodrich Promotes Two 
ew York. Sec- : ore 
- = |In Foreign Division 


R. E. McIntyre 





H. ©, Sauer 


ond vice - presi- 

dent is James E. Burke, export; Bernard M. Costello has been 
manager, Stewart-Warner Corp.,| named manufacturing vice-presi- 
Chicago. | dent and William E. Ireland, 


sales vice-president for the Inter- 
national B. F. Goodrich Co., it is 
announced by W. C. Gulick, presi- 
dent. The Company is the foreign 
trade division of The B. F, Good- 
rich Co. 

Costello comes to his new post 
after serving as_ vice-president 
and factory manager of B. F. 
Goodrich Rubber Co. of Canada, 
Ltd. He joined the company in 
1926. Ireland has been with Good- 


A new office for 1950 is that of | 
third vice-president, Elected to fill | 
it for the first time was Gerald | 
LeVino, Guiterman & Co., Inc., New | 
York. Treasurer will be P. F. Bail- 
let, New York. 

Secretary is George E. Quisen- 
berry, McGraw-Hill International 
Corp., and assistant secretary-treas- 
urer is A. F. Houghton, also of | 
McGraw-Hill International. 

” * - 


5 rich 15 years and had been 

Parts Rebuilders Move merchandise manager of Inter- 
Offices. Elect ~ ‘ national B. F. Goodrich since 

ffi . Officers oe? 

J. W. Boulton, newly-elected * * * 
president of Automotive Parts Re- | i 
builders Assn., announces that the | meymotds Names Meier 
group’s national offices have been| Detroit Area Outlet 
moved from Los Angeles to 1414 S.| Milton A, Meier Co., 816 New 
Michigan Ave., Chicago, with Exe-|Center Bldg., Detroit 2, has been 


cutive-Secretary Jack O’Sullivan in| appointed distributor for Reynolds 
charge. jaluminum pig and ingot products, 


president, A. J. Woodruff, John | 
Wilmer Co., Atlanta; second vice- 
president, John W. McGuire, Auto- 
|motive Armature Co., Mooresville, | 
|Ind.; third vice-president, E. A.| company 


olds, vice-president and 
General Sales division, 
Metals Co., Louisville. 


manager, 
Reynolds 


covers the Detroit area, 








SUTTER PUSHES USED-CAR PROGRAM—Sutter Pontiac Co., Grand Rapids, Mich., has 
launched a progressive used-car merchandising program. Complete reconditioning facilities, 
lot location on a main downtown street, attractive lighting and advertising keep turnover 
rate high, the firm reports. 


| 


. Crusoe, vice-president and general manager, Ford division: Walker A. Wil- 
liams, sales manager, Ford division; E. R. Breech, executive vice-president; G. M. Holtsinger, Holtsinger Motor Co., Tampa, Fia.; L 
Smead, assistant sales manager, Ford division; 
P. Hoek, Kelly Motors, Inc., Springfield, O.; 
Bomgardner, Bomgardner Motor Co., Scotts Bluff, Neb.; Louis Harpole, Tri-State Motors, Evansville, Ind.; C 
controller, Ford division: William D. Todd, Bill Todd, 
manager, parts and accessories; R. R. Nadal, manager, used cars and trucks; Thomas Holden, assistant manager, truck and fleet sales; 
in North Carolina | John L. Roberts, assistant manager, sales administrative department 


Victor Lottmann, assistant to the executive vice-president; Henry jland, Ore.; 


jtary, C. E. Monteith, Monteith 
|Brothers, Elkhart, Ind., and treas- | 
jurer, George W. Marquardt, Van 





Other new officers are: first vice-|it is announced by David P. Reyn- | 


The territory served by the Meier | 


| Riser, Rayloc Co., Atlanta; secre-'including the southern half of | 





Michigan, as well as Fulton, Wi 
liams, Ottawa and Lucas countic 


in northern Ohio. 
* * + 


Green Retires at Champion 


Champion Spark Plug Co. ha 
announced the retirement of Robert 
Warren Green, director of pur 
chases and traffic in the Cerami 
division, Detroit. Green is a veteran 
| of the automobile business, having 
been with Jeffery-Dewitt Co. when 
it was founded in 1906 in San Fran 
cisco. Jeffery-Dewitt and Cham 


pion were consolidated in 1915. 
* * * 


Nine New Sales Reps 


| Named for Gumout 
Gumont division of Pennsylvania 


Company officials heard recommendations from the dealers and| Refining Co., Cleveland 4, has ap 
The 12 dealers attending the council represented the nationwide dealer organization 
Remington, advertising; William Morarity, manager, sales administrative de- 
manager, 

nager, sales promotion; Ralph H. Bonnell, 
Frank Kent Motor Co., Fort Worth, Tex.: J. 3 Wright, administrative assistant, Ford Minneapolis; 


|pointed nine new sales representa 

tives for Penn Drake Gumout. 
They are: L. H. Cox Associates 

F, Somers Peterson 


director, business management, sales and advertising; E. W. Co., San Francisco; James H. Page 


| Denver; Winkenweder & Ladd, Chi- 
|}cago; Rice Bros., Seattle and Port- 
E. M. Arnold, Pitts- 


Bowie, manager, sales | burgh; Lew Brown & Co., Roches- 
parts 


jter, N. Y.; Schade Sales Co., 
|Moorestown, N. J., and Saunders 
|Co., Greensboro, N. C. 

* * * 


Krueger Named 


Appointment of Clarence J. Krue- 


ger as production manager for the 


|paint division of Pittsburgh Plate 
|Glass Co. has been announced by 
| E. D. Griffin, vice-president. 
Election of F. R. Valpey to the! ~ ae a 

Standard 
Products Co. and promotion of R. 
E. McIntyre to financial vice-pres- 






WHITE-WALL TIRES 


REALLY CLEANED 
SPARKLING WHITE 


WITH °S.0.8. 


CAR OWNERS! 
Experts agree 
nothing cleans 
white-wall tires 
like S.O.S. 


\ 






LICENSE PLATE 
FASTENERS 


2: ' errs 
On or Off With a Quarter Turn 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each 
Packed 12 to Box—Order 
Any Quantity 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 
Order Direct from... 
HOUSER ENGINEERING 


& MFG., INC. 
Bluffton, Indiana 
Money-Back Guarantee 
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ton, Wi * 
ia ‘Unfinished Business’ | Evasion of Taxes 
am 
; ; Jails Dealer 
impion Benson Ford Sees Many Areas of Opportunity 
Co. has For Young Americans For 6 Months 
of Robert > 
of pur- EAST LANSING, Mich.—“Unfin- , equal to those achieved in the field | ST. LOUIS.—John D. i. aan 
Cerami: ished business” offers great)/of machine technology.” | 47- el oy ee er oc 
a veteran opportunity to today’s young Amer- | Unfinished business in the field i ge gy Sas ‘aie a 
3, having icans, oe | of distribution offers a challenge | i | Moore following his plea of = 
- ore a meee | to the best in any of America’s |contest to charges that he evaded 
A Aes = Lincoln - Mer - young people, Ford declared. | payment of $39,332 in federal in- 
1915 cury. He reminded his listeners that | ;come taxes for the years 1934 to 
In an address about 35 to 60 percent of the cost| 1945. 
here before the of things we buy represents cost McDaniel’s former partner, Earl 
department of of distribution. He pointed out that |C. LaCroix, had previously re- 
business adminis- the distribution of automobiles | 'ceived a similar sentence but also 
isylvania tration, Michigan alone in this country requires the) Hyring FILMING OF NASH MOVIES—S. W. Williamson, Nash director of sales training, | WAS fined $7,500 by U. S. Judge 
has ap State college, informed and well-organized effort is shown during filming of 1950 full-color movie shorts for use by Nash dealers in local) Ruby M. Hulen. 
yresenta Ford’s topic was of tens of thousands of salesmen. theaters. Thirteen movie won os ~ 1908, Nash “a and wash dealer porte were The government charged that 
n enver, in in suc u : s 
out. “Some Unfinished Semen Ged Ford asked his audience whether | as the Garden “'l, Gch tor Coaneds trees. ene Ps | McDaniel had filed income tax re- 
ssociates Business for 3 “business and industry—essential to turns showing a net income of $6,- 
Peterson boar aggenee dean =? een cae our way of life—American as apple . 0 a oe — Sy his 
: : a e automobile industry alone|,. ,. : ; “ome . ‘ 
Wrage | (hat fnecsdeep im unfinished bust [Behave succeeded beyond al CA tegoo Show Devotes 90% iss: 
nd Port- ness. eae EE e e It also was charged that McDan- 
. 4 tanding... iel paid a tax of $869 instead of 
i, Pitts- The broad areas of unfinished | ""G°'S / QO S f EK h b L p 
Roches- business and opportunity cited by| “I don’t know any other field in pace O ey L l Ss | $13,830. ; 
les Co., Ford were: Labor-management re-|Which you are more likely to find | MeDaniel’s attorney tried to 
Saunders lations, distribution, public under-|™ore unfinished business or greater! (CICAGO.—Plans are well ad-;has been allotted for exhibits of | Place all the blame on LaCroix, 
standing, encouragement of | need for leadership. vanced for the first Chicago Auto- | passenger cars, trucks and automo- | Stating that his client had only one 
enterprise, inspiration, stability of He stressed that business and |mobile Show in 10 years. The ex- | bile parts and accessories. ane = achooling —. had an 
employment and good management.| industry today “must not only do | position, which will be the 42nd oan hea space oF mens. so Ra ge | Sarin in every possible way by 
EB All of these fields and more, good, they must be known to do | annual renewal, will be held Feb. there is every in ication that we) : ; 
gay Ford contended, are rife with ood. They must not only be a | 18-26 at the International Amphi-|will have a waiting list of appli-| He also asserted that McDaniel 
for the , good, y 3 on ‘ ” said the chai “It looks | today is worth slightly more than 
+h Plate unsolved problems and unex- | strong constructive force, but theater. It is sponsored by the | cants,” said the chairman. “It loo S| ¢14 0. inctaiing oO taein Gee 
: loited opportunities : , |Chicago Automobile Trade Assn. like the revived show will set a ee ge | : 
nced by P : they must be understood by ; , new alltime record in this and|tY home, while LaCroix has a mo- 
In the field of labor-management| people—otherwise they may be James F. McManus jr., chairman | many other respects |tor sales agency “worth a quarter 
relations it is the thinking at Ford, damaged.” of the committee, reports that more | “We attribute the demand for|°f_4_ million dollars.” 
he explained, that there is still a vat than 90 percent of the floor space | : ; : sy | Judge Moore termed McDaniel 
vast. unexplored field Encouragement of enterprise and aad space to the fact that many new | ,, cewd tsadee” we aa 
: P : inspiration are closely related auto fitment firms have embarked| 2 Srewd trader who was n 





tires 
















r Turn 


T-head 
tens li- 
ce, Will 





Pointing out that for the past 
several years individual productiv- 


areas, Ford declared. In connection 
with the former, he observed that 


Ronan Elected 


in the industry since the last show 
in 1940.” 





| altogether illiterate. 


“He knew what he was doing 


ity has increased 2 to 3 percent | what makes the world go round | ° He said that more than 40,000 | land admitted it to government 
annually, the L-M executive de-| is ambition, plus an opportunity tor President of square feet have been allotted on pe al won d tion for MeD: gs 
clared: ” the main floor to truck manufac-|'efused probation for ceDania 


“We at Ford would at least like 
to work on the assumption that 
sound techniques in the field of 
human relations in industry may 
be capable of giving — us results 


ambition to operate. 

Keeping all workers advised on 
the course of the competitive 
battle, and finding more ways to 
develop more enterprisers consti- 
tute the “dynamic road away from 
a sterile, controlled economy,” Ford 
said. 


Phila. Dealers 


PHILADELPHIA. — E. J. Ronan 
was elected president of the Phil- 
|adelphia Automobile Trade Assn., 
succeeding A. A. Martin, at the 
group’s annual meeting and dinner 
here. 


turers, the largest ever taken by 
power-wagon producers for 
Chicago show. More 


ond floor. 
“It will be the only major auto 


the | 
than 80,000 | 
square feet have been assigned to} 
passenger-car makers on the sec- | 


| 
Prices 


(Continued from Page 1) 
tag put on Hydra-Matic. List 
prices of Series 88 standard cars 
were sliced $65. 


Do D js —" s |show in the country to be held Oldsmobile also slashed the prices 
dge ealers The need for inspiration and Other officers elected vig Es ‘ino before the cao eine the only | of three low-volume models, Base 
for more consideration of the |B. White, vice-president; illiam »| price of the Series 76 deluxe sta- 


Preview 750s; 


Showing Jan. 4 


DETROIT. — New Dodge models 
are being previewed by more than 
4,000 dealers in 24 key cities prior 


aspirations of men finds impell- 
ing argument, Ford said, in the 
phrase “Man does not live by 
bread alone.” 

Ford exposed the area of oppor- 
tunity in the field of stability of 


T. Plachter, secretary, and M. B. |} 


Janes, treasurer. 

Plachter was also reelected to a 
three-year term as a 
Others elected to three-year terms 
as directors were: J. E. Henry, G. S. 


director. | 


show to house all makes of cars, 
said Cleary. 

The International Amphitheater 
contains 225,000 square feet of floor 
space, and seats around the central 
arena for 9,000 persons. On the 
show grounds are free facilities for 





|tion wagon fell $300; Series 88 de- 
| luxe station wagon, $355, and Series 
|98 deluxe Holiday coupe, $125. 

Also affecting the auto price situ- 
|ation was the expected announce- 
|ment Friday of price adjustments 


$ , ) ) | Keeley, Dave Reese and Raymond | by U.S. Steel Corp. Higher costs 
to the public showing on Jan. 4, it}employment by saying “No one , ‘lle 8,000 cars. 2 ee ne 
is announced by L. L. Colbert,| associated with the automobile | oo Son eee Oa coins Theme The Meee See ee 


president of Dodge. 

The meetings started in Kansas 
City on Dec. 15 and will run 
through Dec. 23. Colbert and E. C. 
Quinn, general sales manager, were 
scheduled to conduct meetings in 


industry can _ possibly 
stability of employment as any- 
thing but a difficult problem” be- 
cause of the strong “cyclical 
influences at work” in the business. 


look upon) 


elected to a one-year term. 


|sented the PATA’s distinguished 
|service citation to the 
| president and to the four directors 
retiring from the board—E. H. 


Toastmaster J. H. Fassitt pre- | 


retiring | 


Blast at Visors 


Exterior Model Blamed 
| In Pedestrian Death 





sion plan was to result in higher 

prices on some items and lower 

|prices on others. 

| * * * 

| EALER delivery and handling 
charges on 1950 Oldsmobiles 


, > “The problem, of course, is that|Bauer, M. H. Bury, L. C. Krisher|) TORONTO, Ont.—The Ontario | , : o ae 
Chicago, New York and Detroit. stability has to be bought,” he said. | and J. Eustace Wolfington. | safety league joined with a coroner | were increased =. follows: Series 
Production of new models got| If it is to be more than a political! Speakers at the conclave included |in condemning exterior automobile | 76, from $22 to $25; Series 88, from 
under way Dec. 5, after a one-| slogan, it has got to be earned. I George F. Ziesmer, NADA presi-|sun visors as a hazard to safe| $22 to $30; Series 98, from $25 


month shutdown caused by the 
steel shortage. 

Colbert said he expects to have 
eight to 20 cars on display at each 
meeting and to have new models 
in every showroom by the introduc- 
tory date, Jan. 4. 

“Dodge’s production and retail 


deliveries this year have been the | 


highest in Dodge history,’ Colbert 
said. “We are 
will do even better with our new, 
improved automobiles. They will 
have a fresh styling appeal, with 


lower body lines and with many | V! , 
| tion of management and opportuni- 


refinements in design. 
“They will continue to have those 


confident that we| 





features which have proved so pop- | 


think there is plenty of evidence | 
that progress will be made.” 

All of the factors he enumer- 
ated in his talk, Ford said, indi- 
cate that there is a vast amount 
of unfinished business in good 
management, and yet, good man- 
agement may be considered as a 
field in itself. 

Business management is a young | 
and growing profession, Ford said, 
which will offer greater opportun- 
ity as a consequence of industry’s 
very great interest in decentraliza- 


ties. 


Opportunity is great in all these | 


ident, and William K. Braasch, 


president of the American Institute | 


| for Applied Salesmanship. 


‘Turnpike Gas Bids 
To Op Open Jan. 4 


HARRISBURG, Pa. — (UTPS) 
Gasoline companies are showing an 
avid interest in the gas concession 
\for the Pennsylvania Turnpike ex- 
;tensions—one for the _ exclusive 
| right to sell gasoline at eight sta- 
tions planned on the 100-mile Phila- 
delphia extension, and another for 
seven places on the 67-mile western 





driving. 


jager, agreed with Dr. J. P. F. Wil- 


liams that the accessory should be} 


|banned. The coroner offered this | 
| view at an inquest into the death | 
|of Rowan Kertland, who died Nov. 
|18 after being hit by a car. 

Dr. Williams said high overhead 
street lighting 
bines with visors to throw a sha- 
dow across car windshields. 


$1 Million for Ford Shop 
One of the largest Ford service 


buildings on a single floor in the 
nation has been opened in Akron 


R. W. Byers, league general man- | 


in Toronto com-| 


to $30. 

Pontiac made no change in its 
$23 delivery and handling charge 
in introducing 1950 models last 
month. The price of the factory- 
installed Pontiac radio was cut 
$12.05; windshield sun visor, $4.40; 
| spotlight, $3.50; heater, 50 cents, 
and directional signals, 35 cents. 

Buick’s_ factory-installed radio 
was lopped $9.50 and the heater, 
$6.90-—affecting all three series. The 
Series 40 steering wheel was pared 
$6.70; the Chrometex cushion on 
the Special sedan, $4.45, and the 
| directional signal device, $5.20. 

A Buick spokesman said Dyna- 
| flow will remain standard on Road- 


ular—generous headroom, shoulder | fields, Ford said, because the| extension. by Market Motors, Inc. The brick masters and optional on Supers 
room, legroom and knee-level seats.|answers are hard. And even if| The turnpike commission last | building has 45,000 square feet of (and Specials. _ ; 

We have gone even further in de-| America’s youth can supply the|week announced that bids for the floor space, enough to service 60 Pontiac officials said dealers 
signing features which hold repair| answers to the problems, Ford |operation of the gas and food con-| Cars at a time. Cost of the struc- were given an increased markup 
and replacement costs at a mini-| cautioned that they might have to | cessions on both extensions will be| ture, including equipment, was (on 1950 parts despite the price 
mum.” | do so “in the face of opposition.” lreceived Jan, 4, Keen competitive nearly $1,000,000, Perry H. Bondy, | reduction. 

—— — - <a ——--- - |bidding for the exclusive rights is| President, said. Mac Gorvon 





seen as competitors are out to 
crack the monopoly one oil com- 
pany now holds on the 160-mile | 


| Middlesex-Irwin super toll road. 


|Only 6 Canada Dealers 


'Fold in 9 Months 

| OTTAWA.—There was a decline 
|in the number of commercial fail- 
ures in the automobile trade across 
Canada during the first three quar- 





Pay) af ral 


FYE} PN EN 






RUST ters of 1949, the Canadian govern-| 
.-$ .20 ment announces, revealing that| 
jer such bankruptcies numbered six in | 
this period compared with eight in| 
the corresponding period last year. 
RY In the third quarter of 1949, only | 
irnish FORD PARTS AND ACCESSORIES MANAGERS HOLD CONCLAVE—Representing the|}two bankruptcies were reported 
western, midwestern and southwestern sales regions, the entire western half of the U. S., they| for the automobile trade through-| OFFICERS OF AUTOMOTIVE BOOSTER CLUB INTERNATIONAL MEET—Aft its 26th annual 
met in San Francisco. Complete 1950 plans and objectives were sketched by Henry Strout t Cz da. both i . On meeting, the board of governors of Automotive Booster Club International elected Henry 
ING (standing, third from left), manager, parts and accessories sales department, Ford division, | OUl Canada, bo occurring In OM-|¢ Clark (center), of Atlanta, as president. Others chosen (left to right) are Herbert M 
and his nine-man Detroit staff, including (standing) D. C. Burdette (second from left) tario. The number of garage fail- | Cree, Dallas, secretary; Arthur F. Snyder, Minneapolis, first vice-president; Clark; Walter 
assistant manager; B. R. Lenhart (left), parts sales manager, and J. B. Langley (fifth from | yres increased sharply in the first | J. Sullivan, Boston, second vice-president. and Wesley E. Cratty, Chicago, treasurer. The 





left), accessories sales manager. 


left), western region sales manager, 


D. R. Matthews (next to Langley) discussed the depart- | 
ment's new advertising and sales promotion ideas. Arthur S. Hatch, (standing, fourth from | 
was host to the I8 district P & A sales managers. 


three quarters of 1949, rising to 34 


|}as against only 23 last year. 





group had first unanimously elected Daniel 


J. Hartnett, Los Angeles, as president, but 


because of his position as western field representative for Motor and Equipment Whole- 


salers Assn., he felt it inadvisable to serve. 
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Advice to Both Sides 


| Tennessee Dealer Offers Tips to Improve 
Relations with Factories 
NASHVILLE.—A recent bulletin | 


of the Tennessee Automotive Assn. | 
reprinted a letter from an un- 


McClellan, 49, Killed 


As Plane Cracks Up 

AMARILLO, Tex.—(UTPS)—Bill 
McClellan, 49, manager and joint | 
owner of McClellan Chevrolet Co., 
Spearman, and partner in Gruver 


or deflation is here. The customer 
is now the boss! 
“2. And that the law of demand 





(Tex.) Motor Co., was killed in- 
stantly in a pre-dawn crackup of identified dealer which embodied | with its scarcities—high prices—nc 
his plane on Dec. 10, xs numerous suggestions for the im-| inventories, will be replaced by the 7 
In addition 7 Penge | provement of factory-dealer|law of supply for the next decade 
ae seek as a. oe one | relations. | with its averages of production- 

> ranc we areas. > In reprinting the letter, TAA’s | lower prices—high stocks — more 

was a civic leader in his commu- bulletin commented that “it is os gga _ expensive used - car a 
stocks. 3 


nity, was a past president and past believed that TAA members will 


“Nothing the economic planners 


director of the Lions club of Spear- fi : ad 
eh a nd his (the dealer’s) opinion ns ; 

— = ee es very interesting.” The letter |—the political wise guy leaders can " 

as a dir r Ss follows: do, can change the law of supply | 


and demand—and overexpanded 
plant capacity in the auto industry 
—with higher cost levels and 
higher prices—excessive receivables 


will suffer because of a lack of 


commerce and was a director of the 
Boy Scouts council of his region. 
* * * 


Conover, Lapeer Dealer, 


| “It occurs to me that someone 
| should tell the factories to: 

“1. Build better quality products. 
| Some cars are below prewar stand- 



























Plunges to Death START OF CHEVROLET-PONTIAC PARTS WAREHOUSE—Breaking ground for a new, 113,000. 2Tds. h am oO 
' a aes : : customers, who have the money 
FLINT.—Neil Conover, 36, Lapeer oe — Ps one ene, E. iioh, general sales = gf Og turns the “2. Increase the dealers’ policy with which to buy. The 24-month Ww 
; ade °o wt. evroie? officials wi im are, rom tert: ° ° wards, assistan s > sas ° 
Chevrolet dealer, _ plunged to his maneger of warehousing department for the eastern half of the U. S.; J. P. Hopkins, adjustment $25 to condition new terms won’t help much. People buy Cc 
death from the ninth floor of the! manager, warehousing department; and F. V. Seely, manager, warehouse layout. The building Cars. out of income—taxes kill demand 
Hurley hospital here Dec. 14. is on Decatur near Tireman, Detroit. It will provide space for storage and distribution of “3. Begin curtailin arts ship- “3 Build h iti . . 
Mr. Conover had entered the hos- | approximately 12,000 Chevrolet and Pontiac parts and accessories, and oifice space for . i & parts ship sae u up cash position, 
, : ‘ Chevrolet zone sa'es personnel. ments for inventory and to gear 4. Get out of debt. 
pital the day before his death for parts shipments more closely with “5. Set a limit on accounts re- ‘ 
iat dealer ie hon a ° Faia ae A parts sales. ceivable and adhere to it. It is | 
ee . 2s ae A hree M Divisions opt “4, Begin projecting more practi-| 8°img to be harder to collect | 
George S, Hamel > |cal new-car shipments—so that ae in eat —— of 1949 : 
WORCESTER, Mass. George Simeon Ne P t P k |models and colors as requested by| —#nd especially in b : 
Hamel, ident of Worcester Motor Co. | : yee ; “6 R inve les. 
ame eta aries” LVCW £arls Packaging customers can more nearly: meet| 78 Reduce part inventories, TOO | 
+ + * > . . ‘ 
| —. oe asia i, | DETROIT. An entirely new/bile and Pontiac car divisions of oan’ aun = a ee acim. asta un ie 1 
who formerly operated a Ford dealership| Package design for automotive General Motors Corp. for distribu- | Goaiers for the more osuneah jakare The dealer should OK. Buy in small 
here, died in a Utica hospital Dec. 9 after | service replacement parts has been |tion of such parts to over 12,000) ket. ith i i quantities more often 
an illness of several weeks. The firm now adopted by the Chevrolet, Oldsmo- id 1 ti ll markets—with territory security— “3 d . tai e! 
is operated by his —— Cleo Hughes. | - en ak a - ealers nationally. sons-of-dealer schools, and dealer ‘ 5 tart will main ain a = w 
“ These parts are distributed to (councils on new —and ia}| tomer ‘goodwill’ campaign — an 
: se parts are ed to | i ! cars—and specia ; ; 
John L. O — —_— Safety | dealers for these three car manu- | council meetings monthly in zones| Welcome everyone who calls or li 
COOKEVILLE, Tenn.—Jenn LL. ” comes into the dealership—and be . 
“. . had = a ig age (Continued from Page 3) facturers through the General ae may os — sincere, too!” " e) 
e usiness or a num ro years, aied | ? —— > > - . . 
Dec. 10 after a long illness. | though efforts to now have had | Motors Parts division warehouses. steel rt ecnsnoal eer ae jibe rl —————— s| 
Eddi L. Cc sili | good results, Johnson said that of The new designs, it is said, have|;,. : Parts a 
KILGORE, ‘Tex—Eddie L. Coltins, 50,| the 15,500,000 accidents on our | been styled to meet modern trends! “1, Wake up to the fact that (Continued from Page 1) is 
service manager for Collins Motor Co., died| roads this year, 85 percent were |in packaging, to provide greater! inflation is past and dis-inflation, : si 
6G toeei Renpheal Mev. 25. preventable. legibility in identification legend — — | ee ee en ee Oe 
ilies oe “It’s a challenge to dealers,” he | at ‘ a t , ers and distributors on those GM 
R. D. Rabon jr. said. an O CEOS GrCaer CUnCr PI mouth Plans parts which they sell at whole- 
ealOUSTON, ‘Tex —R. D. Rabon ir, 40. | Ty discussing high school driver-| attraction of packaged parts as|1 EY ? sale. 
1517 Austin St., was found dead in his|training as the best way to boost |they appear on dealers’ shelves or S . l P ° . All GM parts, both slow and fast- 7 
car Nov, 30, following a minor accident. | cafe driving among youths, both | displays. pecia review moving items, will be covered, ex- Pp 
cept for those parts in the lines - 


It is believed he suffered a heart attack. 
- * * 


Dunman and Darlington pointed 


| “We felt that the previous design, 



















In 38 Cities 


carried by the United Motors Serv- 


a" pa pg f Paul aa aes Current programs Sr°/ adopted in 1996, hed served ite pur- ice, AC Spark Plug and Packard 
EXINGTON, Tex. I ° aul | inadequate. : ‘ : haat . > 
qaxina IN, ae ae ee tee om i a 4.600 | POS well, and that it was time for} DETROIT.—The new Plymouth Electric divisions. 0) 
Motor Co. here, was found on his ranch high cain oan elier uahindthe- ja change in order that we might| Will be shown to Plymouth dealers * * * el 
oe se a Soe aad and class-room instruction, | remain in the forefront of competi- | throughout the country in a series | “ E ARE confident that our re- cl 
ee and Dunman said that of the 2,000,. | tive trends in that respect as we | 0 ee eee next; YY vised parts distribution plan s 
Rolland U. mer gs, |000 youngsters who reach driving | always have with respect to the| pany Pe Ah oe com-/ will enhance the service we are ic 
nis detgerbip band here, ‘died at his | age each year, less than one in four | quality of our products,” said I, W. | a : re. providing GM car _ truck users > 
home following a heart attack. He is said| receives such education. |Thompson, general manager of the}. ; group of seven executives who/in every section of the country, h: 
to have held the first Ford franchise on . “-. | GM Parts division will conduct the previews will also} Hufstader said. 
— "ss ¢ « HIS is in spite of the fact that | s : : discuss general trends in the auto-| “It should increase the distribu- he 
William M. Johnson “such training will reduce acci- The package for folding cartons | mobile market, selling methods and|tion of General Motors factory- d 
GRANITE FALLS, 8. C.—William M.|dent frequencies among teen-agers and paper bags is printed with 4) advertising and merchandising| engineered parts to the indepen- me 
Johnson, 49, automobile dealer here, died/py at least 50 percent,” said Dun- one-color plate using glossy black | meetings are being held today|dent garages who repair a consid- . 
recently. a i man. He said that if $30 was spent | nk on It Perea lee (Dee. 19). The cars will be shown] erable number of GM vehicles by } 
H. Dudley Braun on each youth to turn them into —— he eo e . == the public Jan, 12. providing an incentive for the GM a 
RT LAUDERDALE Fia_-H, Dudiey|safe drivers, it would amount to/.¢™ ich includes the words! Conducting the meetings will be| dealers to increase their wholesale h 
Braun former Albany (N. Y.) auto dealer, | $60,000,000. Peve L Sateen, wae the | R. C. Somerville, general sales man- | >USiness with these outlets.” 
d h Dec. 5. H yas owner and presi- > > ‘ > ; : ; 
died mere Des. 5. oo —— and presi “But compare that —— words “Genuine Parts” in the lower | 28°" of Plymouth; H. B. Heberling, puis extra wholesaling discount 
sold his interest in the firm more than a — ee ee cos portion, ee — yew id of is in addition to the realigned c 
oe oe OF cnlore wer aso called upon to| Complete part identification | sistant general sales manancr vg| Parts Price structure that was t 
ealers were also called upon to! | oa nails aaa i genera’ sales manager Of! established by the corporation two i 
J. J. Creekmore lend further support to driver train-| 'esend appears on both end panel | field organization; W. B. Rice. di- ; : : 
TEXARKANA, Tex. — J. J. Creekmore, | ; ‘ 9° “ | flaps of most of the folding oe : e ©, years ago, In the intervening time c 
Texarkana automobile dealer and|ing and “Man-to-Man” and “Dad- | : : ene rector of service; C. W. Bishop,|}, nly a 
ieee teeder, died Dec. 7 after six months’ | to-Daughter” agreements. Johnson| ¢@rtons in legible size printing. | assistant to the vice-president, ae oe ee ree ee a 
illness. He had been a dealer here for suggested that automen contact | This double end printing is ex- Chrysler Corp.; A. B. Dowd, mer. ments made on the basic discounts r 
ene Meters Ser St veers. lodges, school groups, American, Pected to contribute greatly to |chandising manager, and B, E sctup. As time 900s om and trade . 
SS ae Legion posts and other groups to| Quicker identification for material | Fjechtner, director of regions. __ conditions change there will no . 
dames T. Andersen sr. | aid the safet ocean handlers and parts managers. te Pee doubt be other adjustments made. 
Anderson | ai e safety movement. Meetings will be held in the fol- It is believed, however, that pr 


MARIETTA, Ga. — James T. P 
sr., 83, who was for many years president 
of Anderson Motor Co., now owned by his 


son, James T. Anderson jr., died Dec. 9. no! 0 y 
7 es 2 Manufacturers Assn., were William |aged in the new folding cartons] goles: bas Bae aoe | ae ane 7 
Cliff D. Whitman F. Hufstader, distribution vice-|/alone. In addition, both Pontiac = eee oe endl accent omer i 
FARGO, N. D. cliff >. ee, oe president of General Motors; and Oldsmobile will package in the | janta: Milwaukee: Philadelphia; wholesale parts ioienen and in 
many P nay A Dec. 10 after an extended|G@eorge Ziesmer, president of|same basic design of carton many Pittsburgh; San Francisco; Hous-| this manner rewards the dealer 
illness. | NADA; Robert Deo, managing di- | parts peculiar to their vehicles. ton; Indianapolis; New Orleans;| for the extra effort expended in 
a i rector of NADA; William Kiplin-| )}) three car divisions use several| Baltimore; St. Louis: ease; | promoting wholesale replacement 

Richard Doty ger, business manager of NADA; other types of containers for pack-| Phoenix: Wichita; Kansas City:| parts sales. 


ROCHESTER, N. Y Richard Doty, 48, 
prominent in Rochester automotive circles, 
diec of a heart attack Dec. 8 in his office | 


ing, sponsored by the Automobile 


K. B. Elliott, sales vice-president 
of Studebaker; Frank McGinnis, 





here at Doyle Main Motors, Inc. He was | 
sales manager of the firm. He was born | 
in Syracuse and entered the automotive | 


field with Associates Discount Corp oe re a eee —. already or soon will bear a family | Washington; Des Moines; Jackson-| volved or expensive bookkeeping 
ie. | rester, Greneral Motors, J. J. Ne€W-| characteristic of design employing | ville, Fla., and Richmond. Va | program 
William B. Plato __|man, vice-president of Goodrich; |the use of the “GM” emblem onesies hnignoneaieseti aphasia tial Bris 
TAFT, Fla.—William B, Plato, 73, for-| Harry Tompkins, vice-president of : 
mer Watertown (N. Y.) automobile dealer, | Finoctone. and William J. Cronin The yellow and _ 0black color! 
died at his winter home here. He entered | ’ ; *|! scheme was selected not only be- | 


the automobile business in 1921 





sales promotion manager of Ford; 
Charles Bishop, of the Chrysler 


managing director of AMA. 


Among those attending the meet- | 


There are approximately 5,000 
| Chevrolet parts which will be pack- 


aging parts such as paper bags, 
corrugated cartons, shipping tubes, 
flexible corrugated wrapping, 
wooden boxes, etc., many of which 


cause of its greater legibility and 
|eye-catching appeal, but also be- 
| cause the black helps reduce soiling 
in handling, Thompson said. 


| More legibility was gained by the | 
use of the larger and bolder type | 


|}on the parts identification panels. 








this is the first time that a vehi- 
cle manufacturer in the automo- 


Charleston, W, Va.; 
Los An- 


lowing cities: 
Columbia, S. C.; Dallas; 





Detroit; Salt Lake City; Oklahoma | Procedures have been set up that 
City; Portland, Ore.; Birmingham, | permit the dealer to be paid these 
Ala.; Harrisburg, Pa.; Omaha; Spo- functional discounts on his monthly 
kane; Syracuse; Boston; Seattle; reportings and without any in- 














° i 

Pass leg Body Engineers | 
Meet Jan. 18 | a 
DETROIT.—The American So-| ; r $i 
| ciety of Body Engineers announces | ——~ By San 
it will hold its annual dinner meet- * +i gw whil 
|ing on Jan. 18 at the Detroit Le- LS a 
| land hotel. - oie ing 
GM PARTS START 1950 IN NEW DRESS—The old overall design (left) has been discarded | j i é PONTIAC OVER M ae i ; : ' Exh 
in favor of the distinctive treatment on the new packages, featuring the ''GM" in large | At this meeting officers and over eee oe tar eee tr ae na gma etd oe Mites Ae 
at 


letters and adding the assurance that the parts inside are ‘'Genuine Parts.’ The constrasting 
black and yellow color scheme of the new cartons makes for greater eye-appeal. 


| Eeeeees for the coming year will 
| be chosen. 


seven hours each evening as part of Pontiac's announcement campaign. The Pontiac letters 


| are 27 feet high. 
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ower Silhouettes Among Improvements .. . 
CO nena naa REET SSD 


Chrysler ’50s Cost $23 Million 


(Continued from Page 1) 
ally the same interior and over- 
ill sizes. 

Included are new grilles, a new 
treatment of front-fender mold- 
ings, longer rear fenders carried 
to full height, and a new group- 


gun-metal finish is also used on 
the radio grille screen. There are 
larger rotary switch knobs which 
may be more easily controlled. 


ing of taillights and stoplights. The six-cylinder, 97-horsepower 
Interior changes feature new up-| engine has a 7-to-1 compression 
holstery fabrics and improved in- ratio. 


strument panels and interior fit- ' * 


tings. 
DeSoto, Dodge and Chrysler each Dodge 4 ‘ 
have added an entirely new model HE DODGE line will consist of | 
a hard-top convertible. 10 body styles, including one en- 
2 tirely new model, the Diplomat. 
Seating six persons, it has the low 


,,ACH of the four lines has been : ‘ 
sporty lines of a convertible but 


given individual characteristics 
that make it easy to distinguish | W! rmi : 
one from another, This is true also| Diplomat is in the Coronet series, 
with the sixes and eights in the| Which also includes a four-door 
Chrysler line. : sedan, club coupe, convertible, 


Larger rear windows, with up eight-passenger sedan and station 


to 33 percent greater glass area, 
have been generally adopted. An- 
other safety feature is the adop- 
tion of 12-inch brakes on the 
DeSoto and Chrysler six-cylinder 
models, with 15 percent more lin- 
ing contact, instead of the 1I1- 
inch type formerly used. Rear 
tread has been increased approx- 
imately 2% inches in six-cylinder 
models, adding to the low-swung 
effect of the cars. 

Other mechanical changes, gen- 
erally speaking, have been in the 
way of refinements. 

Leading body-styles 


brook 4-door, Wayfarer 


Wayfarer Sports Roadster. 


Dodge cars are longer and 
lower in appearance as a result 
of styling modifications, although 
substantially unchanged in ex- 
terior dimensions. Rear fenders 
are larger and longer and rear 
tread is two inches wider. The 
rear window area in Coronet and 
Meadowbrook models is one-third 
greater. A new heavy-duty, paral- 
lel bar-type grille, of separate 
piece construction to minimize 


in all four 


| QIEwW 


parent gun-metal on spun alum-|each rear fender, new wide-spaced 
inum for the gauge dials, speed-| circular parking lights, and an im- 
ometer, radio dial and clock. The| proved backup light. 


Among the important changes 
in interior styling are a new in- 
strument panel in new metallic 
enamel; wool floor carpeting; 
new harmonizing upho!stery, and 
choice of custom steer'ng wheels 
in marbleized plastic in match- 
ing colors, 

The new brake is 12 inches in 
diameter, is said to require less 
pedal pressure, has greater reserve, | 
and more brake lining contact. 


| The brake has longer-lasting cycle- 
| bonded 
| SP jis now 2 9/16 inches wider, giving 
with a permanent steel roof. The} added stability. 


lining. Rear wheel tread 


The DeSoto line includes 


models—Custom and Deluxe 4-door 
sedans; 
| coupes; Custom and Deluxe 8-pas- 
| wagon, Other models are Meadow- | senger sedans; 9-passenger Subur- 
2-door,| ban: Carry-All sedan; station wa- 
| Wayfarer business coupe and the} gon: 


Custom and Deluxe club 


convertible coupe, and the 


| new Sportsman. 


* * 


Chrysler 


styling features the 1950 
Chrysler line. Among the im- 


|portant improvements are a new 
|grille, longer rear fenders carried 
|to their full height almost to the 
| rear of the car; a new and artistic 
| grouping of taillight, stoplight and 
turn signal flush mounted in each 
jrear fender; 


new upholstery fab- 


: : . | ries d patterns; a new rear win- 

lines will be in the hands of deal-| Teplacement costs, new large | "CS and : 
ers throughout the country very bumper guards, new exterior | dow _with 27 percent more glass 
shortly after the first of the year,, chrome trim, a restyled instru- |4Tea: changes in the instrument 
r ment panel and new taillights P@nel; larger brakes on the six- 


with the first public announcement 
(Dodge) scheduled for Jan. 4. Here 
is a summary of changes by divi- 
sions: 


are among the improvements. 


The new Coronet station wagon 
has four doors to make it easy for | 


» passengers to enter or leave on} 
either side. Its all-around useful- 
Plymouth ness has been increased by a new | 


HERE are new lines in the sil-| type of rear seat which folds down 

houette which give the neW/to form a level floor more than| 
Plymouth a longer, lower, more! eight feet long. 
streamlined appearance. | Wheelbases are unchanged—123'4 | 

Rear fenders, which are bolted! inches for Coronets and Meadow- | 
on, have been restyled and length-| brook, 115 inches for Wayfarers. | 
ened. A larger rear window on the | Fjuid Drive is standard equipment 
club coupes and four-door sedans,/on all models. Gyro-Matic trans- 
greater overall width, and altera-| mission, to free the driver from 
tions on the rear deck provide 4 shifting, is available on Coronets 
longer, heavier, road-hugging ap- | only. 
pearance for all models. The grille | es & 
has been simplified and made more 
massive. It consists of two large 
horizontal bars with a _ curved- 


DeSoto 
MAN? design changes, inside | 

down top member and a single | and outside; important me- 
vertical bar at the center. Above | chanical improvements, including a 
the grille, the Plymouth nameplate | new, larger brake, and scores of 
appears in larger block letters, and| changes adding more safety, com- 
a bigger, more colorful medallion! fort, convenience and economy of 
has been placed over the name-|operation and maintenance, have 
plate. been incorporated in the new De- 
The rear tread has been in- | Soto line. The Sportsman, a hard-| 
creased about 2% inches, a fac- | top convertible, has been added to} 
tor which is said to increase sta- | the line. 
bility, ease tire loading stress on | Major exterior styling changes 
curves, and enhance the car’s (include a rear window 33 percent 
general appearance. Thirty-two (larger, longer peak-crowned rear 
percent larger than on previous | fenders; lower, more massive grille; 
models, the new rear window in- | deeper, wider, more protective rear | 
ereases visibility. bumper, new sculptured hood orna- 


The redesigned instrument panel| ment; combined taillight, stoplight | 
provides new backgrounds of trans-'and directional signal mounted on 











THIS DISPLAY BUILDS GOODWILL—In the salesroom of Williams Motor Sales, Nash 


dealer in Detroit, this miniature railroad layout is attracting hundreds of visitors daily. 


Lorene Williams, owner of the dealership, was assisted by her employes in assemblying the 
25-foot-long layout of 10 separate lines of track, miniature cities, factories and a replica of 
San Francisco's Golden Gate bridge. Miss Williams says that the miniature train display, | 
while filling a childhood interest, is a tremendous business goodwill builder. Three salesmen | 
are kept busy on the salesroom floor as a result of the traffic by adults who come from all 
sections of the Detroit area to see the exhibit. Large department stores in the city are send- 
ing miniature train enthusiasts and customers to the Nash dealership to see the display. | 
Exhibit equipment includes 10 engines, more than 150 railroad cars, 36 automatic switches, | 
operating cranes, water tower, gatemen, remote control bridges and platform loaders. Toy | 
flatcars are loaded with miniature replicas of the Nash Airflyte 


evlinder models and an 
booster on the brakes of the eichts. 


increased 2 9/16 inches. 
body styles are offered. 


{Interior dimensions remain un-| 
| changed. 
One entirely new model, the 


| stated: 


improved 


Rear tread on the sixes has been 
Nineteen 


There is a slight increase in ex- 


| terior width. length and height. 


“Newport,” has been introduced 
in the line. This is known as a 
special club coupe, but in effect 
it is a hard-top convertible avail- 
able on both six and eight-cylin- 
der chassis, 

Different styling features have 
been incorporated in the sixes and | 


|in the eights, so that one is readily 


distinguishable from the other at 
first glance. Among the points of 


| difference between the two lines | 


| 


are the parking lights, the leneth | 
of the molding on the front fender, | 
the nameplate on the front of the | 
radiator, and the wheel cover. 

Upholstery options have been in- | 
creased and finer fabrics are) 
offered. 

The new 12-inch brakes adopted 
for the sixes have 15 percent more 
lining contact area than the 11- 
inch type formerly used. 

* * * 

N DISCUSSING the general trend 

of automobile design, Keller 
“When we introduced our 
last models, some eyebrows were 
raised because we dared to reject 
what seemed to some people to 


| be the accepted trend design. But 


what really had happened was that 
we had pioneered again. 


“The fact that more _ people 
bought our cars in 1949 than in 
any other year in our history 


seems pretty good proof to us that 
people like what we are doing. It 
seems clear evidence that they 
want cars built to serve them con- 
veniently and comfortably and at 
low cost to maintain; that they 
want cars that are easy tc get into 
and out of; that they want cars 
you can sit in naturally; that you 
can handle and maneuver easily 
with that minimum of effort which 
in itself is such an important ele- 
ment in safe driving. 

Keller said that the automatic 
transmissions available on the new 
Dodges, DeSotos and Chryslers are 
the lowest priced of any automatic 
transmissions in the field except- 
ing plain overdrives, “that they 
are the only automatic transmis- 
sions offered in the automobile in- 
dustry which contribute to rather 
than detract from gasoline mile- 
age, and that they are the least 
costly to maintain.” 

He then pointed out that Chrys- 


ler Corp. has sold more than 2% 
million fluid drives since they were 
first introduced 
it has sold more than a million 
two hundred thousand of its auto- 
matic transmissions. 


in 1939, and that 
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Mass.; 
11 | manager. 


BOSTON OLDS DEALERS GET PRE-PEEK AT '50 MODEL—More than 300 dealers met in 


that city last week to see the new series. Left to right: B. N. Barker, Atlantic regional 
manager: Barney Hoffman, Hoffman Motor Co., East Hartford, Conn.; G. R. Jones, general 
sales manager, Oldsmobile; R. C. Gilmer, William A. Dolan, Dolan Oldsmobile, Worcester, 

S. E Skinner, Oldsmobile's general manager, and F. Q. Murphy, Boston zone 


Kaiser Attorneys Assail 
Eaton in Stock Suit 


| Judge Frank A, Picard to rule that 
ithe contemplated payment of $879,- 
|000 for the tools be disregarded as 
any consideration in the proposed 
| settlement. 

He charged that inasmuch as 
|Kaiser Metal Products had been 
| negotiating a loan and planned to 
| use the tools as ccllateral, the firm 
|had intended to buy them from 
K-F anyway. 

Rockwell T. Gust, attorney for 
|K-F, admitted Kaiser Metal Prod- 
ucts had borrowed $4,000,000, but 
added that part of it had been set 
aside to compensate K-F for the 
|tools. He said that no payment 
| would be made until the court so 


DETROIT. Feb. 9, 1948, was 
cited as a “day of infamy” in the 
career of Kaiser-Frazer Corp. by 
attorneys for Henry J. Kaiser in- 
terests last week as hearings con- 
tinued here on a proposed settle- | 
ment of a stockholder’s suit against 
K-F. 

That was the day when James 
F. Masterson filed a stockholder 
action which ultimately led to Otis 
& Co. backing out of a $10,000,000 
K-F stock offering. 

George E. Brand, Detroit at- 
torney for Permanente Metals 
Corp., a Kaiser firm, charged that 
Cyrus Eaton, head of Otis & Co., 
has since been directing a cam- 
paign against Henry Kaiser. | approved. 

Brand charged that Eaton insti-| It appeared likely at presstime 
tuted the Masterson suit and im-| Thursday that Judge Picard would 





|plied that subsequent stockholder | request K-F representatives to send 


suits were filed with the same|out new notices to stockholders on 


| ulterior motives. 


A flurry of excitement entered the | 


case when attorneys for plaintiffs | 


opposing the proposed settlement | 


the proposed settlement. 





Home Builders Eye More 


brought out that Kaiser Metal 
Products had furnished certain | Of Consumer Dollar 
tools as collateral for a loan it 


recently negotiated from the Metro- 


politan Life Insurance Co. 


The tools at issue constitute one | 
cause of action in the stockholders’ | 


/complaint. As part of the proposed | 
settlement, Henry J. Kaiser, Kaiser 


Metal Products and his associates | 


have agreed to pay $879,000 into 


the K-F treasury for the tools. 

These tools, originally owned by 
K-F, had been leased to Kaiser 
Metal Products for the manufac- 
ture of doors and deck lids for 
K-F cars. 


| 


| 
| 


Attorney Lemuel B. Scofield, rep- | 


| resenting Masterson, asked Federal 


DAYTON, O. — Automobile 
dealers can expect greater com- 
petition for the consumer dollar, 
according to comments made at 
the convention here of the Ohio 
Assn. of Home Builders. 

Frank Cortright, executive 
vice-president of the National 
Assn. of Home Builders, criti- 
cized builders for letting the 
automobile industry get a “fatter 
slice of the American spending 
dollar.” For every American who 
bought a home last year, five 
bought new automobiles, he said. 
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* 
Car, Truck Output Estimates 
e 
By Automotive News 
PASSENGER CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week Jan. 1 dan. 1 
Ended Same Ended Dec., to to 
Dec. 17, Week, Dec. 10, 1949 Dec. 18, Dee. 17, 
1949 1912 1949* to Date 1948* 1949* 

CHRYSLER 11,947 20,835 7,897 21,199 793,930 1,078,983 

PE: sécdsdduiexs 1,251 3,026 924 2,180 114,802 136,926) 

DeSoto 939 2,491 718 1,661 89,405 102,488 

Dodge 2,913 5,741 2,041 4,977 229,999 284,663 | 

Plymouth 6,844 9,577 4,214 12,381 359,724 554,906 
ie 20,644 20,801 21,224 50,999 713,799 1,035,443 | 

A Seeks cease ou: 15,913 16,033 16,442 40,272 522,911 808,540 

I Sair'y Bocas ease ®. ° gthenilace 1,611 ceo 836 .wee 41,444 32,372 

Ee 4,731 3,157 4,782 10,727 149,444 194,531 
GENERAL MOTORS 11,057 31,003 3,718 18,124 1,528,173 2,122,479 | 

oso ha6 is .. 4,723 6,429 3,668 9,187 263,303 379, 420 | 

Cadillac ....... ae. veces deat 62,692 $1,149 

CE shies weee-s “qaaiae 14,200 8s. cue 2,008 768,093 1,066,675 | 

Oldsmobile 2,005 3,166 31 2,562 187,183 274,121 

Pontiac .... 1,329 5,520 19 4,367 246,902 321,114 
KAISER- FRAZER 3,290 179,082 57,982 | 

Frazer ...... 1226... 58,388 6,461 | 

eee ‘ 2,064 (ewe Tr 120,694 51,521 | 
CROSLEY 138 426 127 285 27,505 8,855 
HUDSON 2,720 4,805 2,855 6,711 142,732 140,167) 
NASH ... 2, 2,716 415 2,586 112,422 138,629 
PACKARD ... 938 2,691 1,831 2,769 93,453 104,593 
STUDEBAKER 4,764 3,372 920 5,684 159,695 217,405) 
WILLYS* 1,005 1,173 1,086 2,091 30,532 32,870 | 

Total Cars, U. S.. 55,222 91,112 40,073 110, 448 3, ,781,32 23 4,937, 406 

+Station wagons and Jeepsters. *Revised. 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 








Week Week dan. 1 dan. 1 
Ended Same Ended Dec., to to 
Dec. 17, Week, Dec. 10, 1949 Dec. 18, Dee. 17, 
1949 1948 1949* to Date 1948* 1949* 

CHEVROLET 6,588 7,707 ii 6,588 383,127 367,204 
CROSLEY 5 29 13 21 2,608 363 | 
DIVCO 42 50 44 ill 6,312 3,474 
DODGE .. 2,627 1,234 2,614 5,241 164,221 145,363 
FEDERAL ......... 35 45 45 94 3,874 
ae 4,079 4,625 4,094 10,280 294,525 
GMC .. 1,222 1,846 17 1,239 90,911 80,496 
IN TERNATIC N AL 578 3,265 1,030 1,952 160,269 108,737 
ee 249 141 191 486 11,810 7,125 
a ih daa ws 74 145 54 159 11,302 8,525 
STU DEBAKER | 1,004 1,624 odin 1,004 65,044 61,270 | 
WHITE 200 235 193 436 12,068 8,284 
EEPEUD vce eovvescese 1,527 1,579 1,435 2.962 101,727 49,555 
MISCELLANEOUS 286 323 303 657 18,866 18,646 

Total Trucks, U. S..18,516 25,848 10,033 31,230 1,326,664 1,091,503 

Total Cars, Trucks 

U. 8. pases 73,738 116,960 50,106 141,678 5,107,987 6,028,909 
~ Total Cars, Trucks 

CE asc ccce vs 7,044 6,117 5,840 14,610 250,023 278,549 

Grand Total, 

Total Cars, Trucks 

U. 8. and Cc anada ... 80,782 123, O77 55,946 156,288 5,358, 010 6,307, 458 | 


*Revised, 
Drive, Sterting, Nash, Diamond T, ete. 


Only Slight Decline Seen 
In Dee. Ruste Sales 


(Continued from Page 1) 


cember business. New-car sales in| month's total, a final figure of 
Detroit during November were | slightly more than 395,000 new-car 
only 9,713, the lowest monthly total) registrations is indicated for the 
since February. | month. 

: Such a figure would be about | 
70,000 units—or approximately 15|> 
percent—below the October total | 
| of 465,765 new-car registrations. 


The October figure, incident- 


* * 


HILE November new-car reg- | 
istrations may have fallen 
slightly short of 400,000, it is vir- 
tually certain that more new — 
the | 


mobiles were sold during 
: wesleumes _| ally, was the second highest 
=. ne te ay ee monthly total of the postwar 
Until this year, the greatest period, and the fifth highest sell- 


ing month in history. 
| A clean sweep of monthly sales 
|records for the last half of the 


number of new cars delivered 
during the month of November 
was the 313,230 sold in Novem- 


ber, 1948. | year seerns assured for the final 
Perhaps the most accurate ba-| Six months of 1949. 

rometer of November new -car * * * 

sales was an announcement by 


Tee highest new-car sales total 
ever achieved for the months of 
July, August, September and Oc- 
tober were reached during those 
months this year. 

As pointed out previously, No- 
vember’s total probably surpassed 
|the record of 313,230 for that} 
month, set last year. 

If new-car sales thi< month do 
set a record for the 12th month 
of the year, it will mean that 
monthly sales records will be di- 
vided equally between 1941 and 


Chevrolet announcing that the di- 
vision’s new-car sales during the 
month totaled 85,312. 

Chevrolet sales had been running 
over 100,000 since March, and the 
division’s share of the market in 
the first 10 months of this year 
was 21.59 percent. 

* o ++ 
ASSUMING that the 85,312 new 
Chevrolets sold in November 
constituted 21 59 percent of that 
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49 Output Passes 6 Million Units 


(Continued from Page 1) 


Ford, no plant could any longer 


report a serious steel problem 
Ford, not having taken a pro- 
longed shutdown for model 
changeover, last week was still 
having trouble getting supply 
channels back to normal, 


Meanwhile, however, other plants, 
P | coe of steel shortages. However, 


situation 


excluding Packard, anticipate early 
benefit from recent “convalescent” 
idleness and closedowns for model 
changeovers. 

High-level car production, once 
considered a dim prospect until 
February, will likely be obtained in | 
January. A consensus of plant fore- 


| operations still in midst of change- 
| over program. 


All of the divisions have a ca- 
pacity of 7,100 units. By Wednes- 


day of last week they had already | 


| attained a rate of 3,700 units a day. 
+ * . 


FroRD: Only partial Friday opera- 


tions scheduled last week be- 


is expected to be solved 


| soon. 


LINCOLN: Expected to resume 


production on new models today 


| ¢ 


Dec. 19). Plan calls for 180 cars 


a". oes rate as before shutdown | 
| Nov. 


casts promises a 1950 first-quarter | 
turnout of more than 1,500,000 pas- | 


senger cars alone. 


| 


Following is a resume of produc- | 


|mentum progressively. 


iinisiaens Output continuing 
steady at about 950 units daily. 
Division should end year having 
turned out more than 200,000 cars. 
Buick: Schedules gaining mo- 
Should be 


| building about 1,600 cars daily be- 
fore Christmas. 


tion activity in U. S. plants last) 
week: 
* * * 
‘YHRYSLER: Engineers working | 


4 feverishly to iron out kinks in 
producing 1950 models. Installing 
of window trim said to be major 
problem. Dealers are scheduled to 
get 5,029 of the new jobs before 
Jan. 1. 

DeSoto: Similar production 
troubles holding back production 
of 1950 cars. 

Dopce: Production kinks pretty 


well ironed out. Assembly pace ex- | 


pected to increase steadily and hit | 
high point about middle of January. 
Truck output being maintained at! 
recent levels. 
PLYMOUTH: 
appreciable 


output after 


Evansville, 


_ind., 


( 


( 


¥ & * 


YADILLAC: Expected to resume 


Dec. 19). Foundry, machine shop 


and other preparation work was 


Cc 


oncluded last week. 

Chevrolet: Resumed truck pro- 
duction last week, but car pro- 
duction delayed until today (Dee. 


Gas Hits 20 Cts. 
In Milwaukee 


Gradually obtetuing | 
solving | gasoline were selling for less than 

1,591 | various production problems simi-/|20 cents a gallon here last week 
235,870 | lar to those of DeSoto and Chrysler.|as the result of another round of| pany will 
and West Coast! competitive price-slashing. 


MILWAUKEE.—Some grades of 


19). High volume anticipated 
right from start. Automatic trans- 
missions said to be planned on 
about one of every three cars. 

O.LpsMoBILE: Building 1950 models 
exclusively. Production expected to 
rise appreciably this week. 


Pontiac: Built new cars in home 


| plant last week. Outstate assembly 
|units expected to join in this week 


Hydra-Matic drive planned for in- 
stallation on about 60 percent of 
total output. 
* * * 
KK AIsER- FRAZER: Still no pro- 
duction since Oct. 24 and none 
expected until early January. Re- 


| ports indicate plenty of activity in 


| plant, however, 


4 production of new models today | 


in tooling for pro- 
duction of new car. Indications are 
that about 7,000 more of present 
models remain to be built. 

Hupson: Heading toward another 
annual postwar production record. 
|Total of more than 145,000 cars 
| likely. However, more than 300,000 
| Hudsons were built in 1929. 


Nash: Main Wisconsin plants 
resumed output last week after 
being down since Nov. 18. Produc- 
tion geared to about 60 percent 
of previous levels, 

Packarp: Closed down last Wed- 
nesday until Jan. 3, according to 
|union sources. Factory explanation: 


| “Inventory.” 


StupeEBAKER: Resumed full-scale 


|production again last week. Com- 


pany in midst of greatest model run 
since 1935. 

Wittys: Back in production last 
week for second week in row. No 


|indication, however, whether com- 


produce continuously 
through balance of year. 
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Kindly Adutedaiies 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








_HELP WANTED 

Ageressive, 
experienced sales manager, general man- 
agerial ability, between 35-45 to assume 
full responsibility new and used car de- 
partments large 





dealer, Applicant should be well edu- 
cated; married and have interest in 
permanent position with excellent op- 
portunity for advancement, Only those 
with actual sales managerial experience 
in buyers’ market of new and used cars, 
with thorough knowledge volume opera- 
tion need apply. In submitting applica- 
tion, include photograph and give full 
outline past experience, Replies held 


strictly confidential. Box 3628, c/o 


motive News, Detroit 26. 


SALES MANAGER WANTED for medium 


size Chevrolet dealership in midwest. 
Established over 28 years Must have 
proven executive ability. Must be an 


excellent closer and efficient appraiser of 
used cars and trucks. We prefer one 
who is capable of hiring, directing 


supervising a small sales organization. In 


midwest General Motors | 


and | 


Auto- | - 


estimated 90,000 readers engaged 
PER WORD for 
half-rates 
as one word. Ads may be 
ol Mules 
forwarded, 


AUTOMOTIVE 


SALES MANAGER WANTED for one of | SERVICE MANAGER, Ten years’ 


N 





reply, state qualifications, experience, 
age All inquiries will be treated confi- | 
dentially Box 3643 c/o Automotive 
News, Detroit 26 


FIELD SERVICE 
REPRESENTATIVES 


2 Service Representatives. Age limit, 25 to 
patna! Bhan lta ood first six months of 1941 set | 40 Furnish complete history, including 
Attention Dealers! individual new-car sales records as oy = tae = ee 
” follows: January, 297,558; Febru- ; : 

-, |and statement of height and weight. 
___ WE WHOLESALE EVERYTHING ary, 299,701; March, 419,396; April, Secotient eppertunlty 
Our tremendous volume will 488,460; May, 515,034, and June, | Bo 3638 
give you a large selection of 443,470. z otk ia 
eee Sony wen Hp In the first 10 months of this “2 cai 28 

year, 4,014,061 new cars were regis-| ) some 

ashe ddd tered. This was 133,855 more new TRUCK MANAGER for a large metropoli- 


cars than were registered in all 
of 1929, the best previous | 


hel. 


sales year. 





tan Chevrolet dealer. The man who can 
qualify can earn $7,500 to $15,000 yearly. 
Salary and bonus offered. Box 3622, 
c/o Automotive News, Detroit 26. 


Body manufacturing plant requires Field 










JISED CAR MANAGER, married, 


in all branches of the automotive 


one insertion or two insertions of 


to encourage this classification for 


News, Detroit 26, Mich 


day received 


BUILDING 


the same 


PENOBSCOT 


unopened 


laa 


HELP Ww ANTE D 


the largest Chevrolet dealerships in| 
Metropolitan Washington, D. C., estab- 
lished for twenty-six years. Must have | 
proven executive ability. Must be excel- | 
lent closer and efficient appraiser of 
used cars and trucks. Must be volume | 
conscious with thorough knowledge of | 
merchandising used cars and trucks. Must 
be capable of hiring, directing and super- 
vising very large sales force. Top salary 
for top man. Housing made available, In 
reply, furnish recent snap shot, state 
qualifications, experience and age. All 
inquiries will be treated confidentially. 
Box 3582, c/o Automotive News, De- 
troit 26. 
EW CAR SALES MANAGER for 500 car | 
Dodge-Plymouth dealership located in the 
midwest. The man who will qualify must 
have proven sales management ability 
Should have pre-war sales experience in 
selling passenger cars and trucks, He 
must be an excellent closer and appraiser 
of used cars. Must be able to assist, 
direct and train the necessary crew of 
car and truck salesmen. Earnings com- 
mensurate with ability. Will include sal- 
ary and pre-determined bonus. Send 
complete information including recent 
snapshot and past records to Box 
3607, c/o Automotive News, Detroit 26. 
All replies confidential. 








to 


M. DEALER DESIRES turn active 
management over to a young general 
manager. Located in a metropolitan 
southeastern city of 400,000. Volume 


over million dollars past few years; must 
be increased in 1950 as our allotment of 
ears is from 700 to 800. Must have 
executive ability, be volume conscious 
with thorough knowledge of merchandis- | 
ing used cars and supervision of service | 
and parts departments Compensation 
extremely attractive—-good salary and | 
liberal percentage of profits. Would like 
this man by January Ist, if possible. | 
Answer by hand giving experience, age | 
and personal references Replies held 
strictly confidential Address Box 3645, 


Automotive News, Detroit 26 


c/o 


| 







POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7!/, cents per word for one 
insertion or two insertions of the same 
copy at 12'/, cents per word. Cash in 
advance. 









well edu- 
dependable 
de- 
sires connection with new car dealer who 


good health, sober, 
years of diversified experience, 


cated, 
with 


Prefer the mid- | 
consider other. 
Write Box 3629, 


has volume operation. 
west, however would 
Available January Ist. 
c/o Automotive News, 


the 


signed with your full name and address 
add One Dollor ($1) 
Display Ads 





Detroit 26. | 


al 


SAL ES MANAGER. “Thirteen | years’ 


industry from Maine to California. Low 


same co for 25¢. Cash in advance 
Py 


benefit of our employing reader 
y 

ot requilar rates 

per insertion for address 

Yt ta) 


nyse 
26 


per inch, per 


DETROIT hala 


POSITION w ANTED 


experi- 
ence as service manager with a large 
direct factory dealer, cars and trucks in 
Metropolitan Chicago, Ill, Twenty-five 
years’ automotive experience. Service and 
volume minded. Employed as wholesale 
truck manager and available on two 
weeks’ notice to my employer. Want to 
relocate in a smaller town in Northern 
Ill. or Wis. Married and can furnish ex- 
cellent business and character references 


Box 3609, c/o Automotive News, De- 
troit 26. 
SERVICE MANAGER. 30 years’ experi- 


reliable, now with Buick 
and Pontiac dealer. Acquainted with 
services of all makes of cars. Box 3630, 
c/o Automotive News, Detroit 26. 


ence, competent, 


experi 
ence, thorough knowledge of wholesale 
and retail merchandising of new and used 


cars, Sober, trustworthy, with ability to 
really produce, 31 years old, married 
excellent health. Can give finest refer 
ences, Box 3631, c/o Automotive News 


Detroit 26. 





| TRUCK MANAGER 


BU SINESS MANAGER - COMPTROLLER 

‘‘Big Three’’ experience, including Ford 
Volume merchandiser. Can control bud- 
gets, costs, personnel, daily operating 
control, financial statement and coordin- 
ate departments. Qualified by 10 years 
experience to assume responsibility and 
handle all administrative and internal 
operations of a dealership, Want position 
with large volume dealer where there is 
a future. Box 3632, c/o Automotive 
News, Detroit 26. 


AUTOMOTIVE EXECUTIVE. " Experienced 
Ford, Chrysler, other systems, parts op- 
erations; management, accounting, con- 
trols; sales-service minded; reliable, am- 
bitious, Interested manufacturer business 
management field work or permanent 
executive connection established, con- 
genial dealership in hospitable commun- 
ity. Local family housing essential. Salary 
$100, profit incentive welcome. Please 
address AE, 2037 E. Firth St., Phila- 
delphia 25, Pa. 





‘AVAILABLE. Seven- 
teen years’ of successful truck merchan- 
dising with a leading manufacturer 
Aggressive Organizer. Complete program 
for new and used truck sales. Interested 
in joining dealer in large potential 
market. Commensurate salary and in- 
centive basis. Box 3608, c/o Automotive 
News, Detroit 26. 
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POSITION WANTED 


ERVICE MANAGER with several years’ 
experience with large volume Ford and 
Chevrolet dealers and factory § back- 
ground, desires change Prefer south- 
east Can furnish sterling references as 
o ability, character and accomplish- 
ments. Availability--30-day notice. Box 
3644, c/o Automotive News, Detroit 26 


ERVICE MANAGER or service superin- 
tendent. GM factory experience, capable, 
energetic, sober, family man in early 
10's Now in New York area but will 
relocate. Can handle all phases of service 
operation including promotion and me- 
chanical training. Box 3639, c/ Automo- 
tive News, Detroit 26 


DEALERSHIP AVAILABLE 


SOUTHEAST “BIG THREE’’ DEALER- 
SHIP. 275 unit contract. Town of 95,000 
Gross sales for 11 months of '49—§S55,- 
542. Will sell for inventory value. Can 
negotiate purchasing financial arrange- 
ments. Property not for sale, but will 
lease most modern shop and showroom 
(15,000 square feet) and used car facili- 
ties (31,500 square feet) in the south 
Locaied in the most outstanding city in 
the southeast and is the leading purchas- 
ing center per capita in the nation. Part- 
ners undertaking larger joint venture 
Details will toliow confidential inquiries 
Box 4642, c/o Automotive News, De- 
troit 26. 

FOK SALE. Medium size protitable dealer- 
ship in Southeastern Wisconsin, handling 
largest selling independent line, Old es- 
tablished firm in prosperous city of 25,- 
000. Sixty-five percent of county rich 
agricultural and dairying. Modern equip- 
ment and buildings; buildings can be 
leased. Must quality with factory. wrice 
Box 3635, c/o Automotive News, Detroit 
26, giving bank and financial references 
together with a brief resume of your past 
and present connections. We are inter- 


ested in talking only to principals who 
are financialiy able to handie this deal 
Health requires change to dry climate 


Communications trom responsible inter- 
ested parties will receive immediate reply 


DEALERSHIP FOR SALE. Due to the 
death of owner the most successtui 
dealership, now handling Kaiser-rrazer, 
is for sale. Led the entire country in 
sales. Located in Illinois 40 miles trom 
Chicago in a town of 47,000. Long estab- 
lished and well known Only actua: 
inventory of parts, office and shop equip- 
ment need be purchased An unusuai 
protitable, well established business for 
the right party. Box 5640, c/o Au.omo- 


uve News, Detroit 26. 


WELL ESTABLISHED DEALERSHIP. One 
of the ‘Big 3’ line with compie.ie toca: 
coverage. Located in one of Michigan 5 
largest cities, a very proutable business 
One-half or all ot the stock in tthe 
vompany can be purchased at big values 
96u,vuu will handie one-halt, box SJzo, 
c/v Autlonotve News, Detroit 26. 


3AN DIEGO, CALIFORNIA key dealerstp 
for sale, now handling GMC. Exciusive 
truck “‘A’’ dealership (dist.), Housed in 
building with modern sales and service 
facilities all owned by one man. Will be 
leased, Only actual inventory of parts, 
omce and shop equipment need be pur- 
chased, No payment for good will, $4U,- 
000 to $60,000 will handle. Sale subject to 


factory approval truck = experience 
Owner retiring trom business January 
ist. Write or wire Andy Woods, 504 12th 


S.u., San Diego, Calif. 


QIEALEKSHIP FOR SALE. Central riorida 
Now handling Kaiser-rrazer tranchise 
150 unit contract. First time otmered tor 
saie. Town popuiation 12,00. mest .own 
in state. Best tocation in town. No reai 
estate to buy. Nice used car iot joining 
building. Owner in ill health. Be sure to 
check into this deal before you buy. Box 
sova, c/o Automotive News, Detroit 26 

DBALE now handiing Pontiac, wants to 
sell, Location—Eastern Okiahoma town 
around 20,000. Plenty of industry and 
trade territory. New modern buiiding cos. 
$55,000. Sell for $45,000 Parts and 
equipment at cost will inventory near 
$25,000. 100-car contract, have solid about 

units this year, $50,000 wiil handle 

must quality with factory, iliness 
for seliing. Box 3633, c/o Auto- 

Detroit 26 








a 
Buyer 
reason 
motive News, 


‘OR BALE, Dealership now 
Cnrysier-Plymouth, Modern building ana 
eyuipment, Hverything $52,uvuU or bDusi- 
fess and equipment $27,00U, Rent $275 
month, Plenty product. For details write 
c, L, Jordan, Box 426, Waycross, Ga. 
WISCUNSIN GARAGES. Now handles 
Fords, 400 car potential. Sell or lease at 
net worth, new building. Garage, 
handles Pontiac, Case tarm machinery 
Garage, now sells Nash, sold 290 last 
year large city. Ed lhienfeldt, 3314 W 
Lisbon, Milwaukee s, Wis. 


MIDWEST old, well established dealership 
handling popular GM car. City 10,000, 
excellent farming area. Finest sales and 
service building in city, 100 car deal. 
$25,000 will swing business with long 
term lease or will consider sale of 
estate also, Write Box 3634, c/o Auto- 
motive News, Detroit 26, 

SOUTH CENTRAL PA. ‘Big 3'' agency 
Prosperous trade area of 40,000. Uwner 
will lease new building or will take in 
partner, Liberal terms. Box 3626, c/o 
Automotive News, Detroit 26. 


DEALERSHIP WANTED 
50 TO 150 CAR CONTRACT. Interested in 
purchase outright or will consider part 
nership should owner wish to retire. Suc- 
cessful dealer, prewar; and sales man- 
ager large Chrysler dealership, post war 


Box 3613, c/o Automotive News, De- 
_troit 26. 
CHEVROLET-FORD. South-midwest. Size 


contract 200 up. Now managing volume 
operation. 14 years’ successful prewar 
manzgement. All or would discuss possi- 
bility of partnership. Box 3620, c/o Auto- 
motive News, Detroit 26. 

SMALL TO MEDIUM SIZE. ‘‘Big Three 
only without real estate. East or mid- 
west. Box 3641, c/o Automotive News, 
Detroit 26. 

CHEVKULKT or other GM preferred. Size 
contract 150 up. GM factory approval 
assured. Confidential negotiation if de- 
sired. Box 3619, c/o Automotive News, 
Detroit 26. 
al BUSINESS OPPORTUNITIES 

BUSINESS BUILDING FOR SALE, _in- 
cludes 6 room apartment in good farm- 
ing community in Illinois. Box 3636, c 
Avtomotive News, Detroit 26 











BUSINESS OPPORTUNITIES 





FOR SALE. In thriving county seat town 


in Western Minnesota a new garage 
74’ x 100’ of brick and tile construction, 
together with all tools and equipment 


and business. To close an estate. At the 
present time being operated as the Buick 
agency. Kenneth Young, Ortonville, Minn. 





selling low price car; sell gas; attractive 
building 4,800 square feet; equipped for 
all type service; paint room, parts de- 
partment, large sales room; city 10,000; 
excellent location ; priced reasonable. 
Apple Co., Brokers, Cleveland, Ohio 
AUTO AGENCY. Sales $250,000 
year; glazed tile building 50’ x 90’, mod- 
ern equipped for all type service; sales 


department; employ eight; Indiana city 
42,000; busy highway intersection; sell 
with property; low price Apple Co., 


Brokers, Cleveland, Ohio 

BIG THREE DISTRIBUTORSHIP FOR 
SALE at inventory price. Located in mid- 
western city of 85,000. Modern showroom 
and large service department in a build- 
ing that can be leased. Must be sold soon 
due to other business interests, Box 3614, 
c/o Automotive News, Detroit 26. 


DEALER SERVICES 
iNVENTORY SPECIALISTS. Parts and ac- 
cessories inventories taken accurately. 
economically and quickly in Michigan, 
Illinois, Indiana, Ohio, Pennsylvania and 
New York. Talbot's Automobile Dealers 
Inventory Service, 4690 Newport, Detroit 


13. Mich. Phone VAlley 2-9377 
NEW CARS WANTED 
1949 CADILLAC WANTED. New or very 
low mileage 62 sedan fully equipped 
State particulars and price. Risley Motor 
Co. 356 § Broadway, Denver, Colo 


PEarl 9141 
USED CARS FOR SALE 


Cars - Trucks 
WHOLESALE 


Tremendous Discounts on 
Some Models 





Large Selections 


Roosevelt Motors, Inc. 


4156 W. Roosevelt Road 
CHICAGO, ILLINOIS 


Established 25 Years 
Wire or Phone Sacramento 2-7850 


AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 


ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 








AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
Ya Mile East of Illinois State Line 
On Route 30 
EVERY FRIDAY... 11 A.M. 
175-CAR AVERAGE 


Year's Percentage Sold Above 63% 
Dealers Buy - - - Dealers Sell 


DUTCH STUART, Auctioneer 
Dyer Auto Auction 


Phone 4111-4051 DYER, IND. 


Res.: Lansing, Ill. 730 and 
Lansing, Ill. 107R 





handling | 


now | 


real | 


43rd & Locust Sts. 


PHONE 348 


BALTIMORE'S DEALER AUCTION 


o | 915 N. Illinois St. 








ATTENTION DEALERSIII 
1947 PACKARD CLIPPER 6-CYL. 
4-DOOR SEDANS 
Also .. . AT GREATLY REDUCED PRICES 
1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 
Excellent Bodies -:- Good Motors 


All Cars Formerly Used for 
Cab Service in Phila 
Phone or Write: 


THE R. A. COMPANY 


@ = PHILA., PENNA. 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 








—WHEELING— 
AUTO AUCTION 


Every THURSDAY Noon 
Rt. 45—25 miles N. of Chicago 


John Corrigan—Auctioneer 


WHEELING, ILLINOIS 
Dealers are ''Wheeling to Wheeling" 





Every | 
Wednesday 12 noon. 4423 Belair Road, 
Baltimore. Plenty of cars and buyers. 
Six minutes to downtown. Held in heated 
building. Phone CL. 4110 and 4114 





KEN SCHWHAEPER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Col. R. V. Martin, Auctioneer 
Phone Lincoln 5383 | 





GEO. LAWSON—Owners—BUD FENNEMA | 


USED CARS FOR SALE 


=A¥TO— 
AUCTION 


a 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


DANVILLE, PENNA 
EVERY WEDNESDAY 


You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


Jos. E. Johnson 
Auctioneers 


Tex Rickard 


LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 
Located 6 miles North of Lancaster, Pa. 


MANHEIM AUTO SALES 
& AUCTION, INC. 


Phone 202-W4 








Philadelphia’s 3 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY FRIDAY 
12 NOON 12 NOON 8 P.M. 


GILBERT — ROBINSON 
Automobile Auctioneers 
6600 N. Broad St. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 


ENTIRELY INDOORS, INCLUDING 
ENTRIES 


Boston Auto Auction 
On Route 138, 14 miles south of Boston 


Dealers Only 
Phone CA 6-0125 


Every Thursday 
CANTON, MASS. 


USED CARS WANTED 

buys and sells more Cadillacs than any- 
one. Write or wire if you have a Cadillac 
or one hundred Cadillacs for sale. 21 
years in the Cadillac business. Joe Newell 
‘King of the Cadillacs,’’ 6145 Hollywood 
Blivd., Hollywood 28, California, Phone: 
Hollywood 9-3607. 

CADILLAC V-16, 
1937-38; Stutz, 
pertant than price 
own, N. J. 


1936. Condition more im- 
Asher Brynes, Hights- 


BUSES FOR SALE 

2% TON R. 8. 
senger Oneida adult bus body, can be 
converted to 53-55 or 60 passenger school 
bus. No reasonable offer refused. Terry 
Brothers, 430 West Main Street, Patcho- 
gue, N. Y 


TRUCKS FOR SALE a 
FOR SALE. Holmes wrecker W-45 heavy 


duty complete with service body and 
towing cradle. Mounted on 1948 GMC 
14s-ton truck, 9,491 miles. All in A-1 


condition, Cash or trade John Bean front 
end alignment machine, Celina Auto Co., 
225-231 S. Main St., Celina, Ohio. 


FOR SALE. 1947 Ford 122” WB Vanette 
senior body, 8 cylinder, with complete 
parts bin suitable for parts panel opera- 
tions, Write Ballentine Motor Co., An- 
derson, 8S. C. 


FOR SALE. 2 new 1949 BIF-128” Dodge 
with 11 foot inside length Montpelier 
Urban panel delivery. Price $2,250 each. 
Bailey-Gragg Motors, Brunswick, Ga. 

~ PARTS FOR SALE 


USED PARTS 


For all tractors, cars and trucks. 


Rebuilders! What do you need and 


what are you stuck with? We may be 
the buyers you are looking for. 


FULLER AUTO SALVAGE 


Box 628 
SALINA, KANSAS 








Phila, Pa. 





1938-40; Pierce Arrow, | 


229 DODGE with 31 pas- 


| 
| 
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PARTS FOR SALE 


43 


MISCELLANEOUS 


|RADIATORS, RADIATORS. Rebuilt with|E NGINE REBUILDING — Crankshaft 


new copper cores. One or a carload, All 
makes, models. Chevrolet 36-41—$12.98, 
42-48—$13.98. Ford 42-48—$19.98. F.O.B. 
exchange. J. A. Bares & Associates, 1121 
E. 185th St., Cleveland, Ohio. 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We Are Quantity 
Shippers of All General Motors’ 


Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 
“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 











PARTS WANTED 

WANTED. Wrecked or junked 
Diesel DOOB; DOOC or DOOD, used in 
Ford and Chevrolet Diesel conversions, 
Clehac, Any condition, Accessories un- 
necessary. Write Box 3637, c/o Automo- 
tive News, Detroit 26, 

SHOP EQUIPMENT FOR SALE 

VAN NORMAN 777-S Boring Bar—$575. 
Atlas lathe and motor No. 000400-——$450. 
This equipment is practically new and 
has been used very little. Bridges Motor 
Co., 303 E. Central Ave., Valdosta, Ga. 

PARTS BINS. 35 sections 7’x3’x1’. Eight 
front panels and complete overhead 
panels covered with ‘‘plastic leather."’ 
35 foot counter with glass show cases 
to match. Very little use. Like new, Best 
offer. Fidler Motor Sales, Inc., 56-58 
S. LaSalle St., Aurora, III. 


SHOP EQUIP v 


Hercules 














NT WANTED 

USED BEAR or equivalent pit type front 
end equipment. Frame correction not 
necessary. Donohoe Chevrolet Sales, 
Brooklyn, Mich. 


__ MISCELLANEOUS _ 














Headquarters For Complete 


AUTO DRIVING SCHOOL SUPPLIES 
Dual steering wheels, dual safety controls, 
textbooks, records, classroom supplies, etc. 


ALBRIGHT MOTORS 
119 Snow St. Providence, R. |. 





| 
| 


| 


Seltzer's 
American Automobile Industry" 


DE 2-0700 - AN 3-8888 
40 SO. CLINTON ST., 
Denver: KE 2323 


grinding and metalizing. John P. 
Hughes Motor Co., Inc., 300 Commerce 
St., Lynchburg, Virginia. 





NEW CAR SALESMEN 
UNIT PAY PLAN 
e 


Complete outline of this incentive pay 
plan—developed for my dealer clients 
—to meet competitive selling condi- 
tions, Can be used profitably by ail 
dealers. Send $5 for your copy. 

* 


William F. Zimmermann 


599 Fifth Avenue Troy, New York 








WANTED 
AUTO LITERATURE 


Organization forming automotive library 
needs new or used copies of out-of-print 
books. 


Smith's “Marketing of Used Automobiles” 
FTC's ‘Report on the Auto Industry” 
Epstein's ‘The Automobile Industry” 
Cohn's “Combustion on Wheels"’ 


“A Financial History of the 
Write Box 3476 


c/o Automotive News, Detroit 26 








SAVE $$$ BUY DIRECT 


ie d : 
Automatic (i949 Moder) BraKinGs 


Complete with Controlled Steering | $5445 
Guide Cables 


& Brake Hook-Up [ : 
“_ . .. $100.00 


-e DEAL 6 = 3295.00 
Tow Bar Sales Company 


Direct Factory Distributors 
Nites DO 3-8373 


CHICAGO 6, ILL. 
Los Angeles: OL 9782 





OLDSMOBILE HYDRA-MATIC 
TRANSMISSION EXCHANGE 


Any Model, $95.00 


IMMEDIATE SHIPMENT 


GUARANTEED PERFORMANCE 


A completely reconditioned, run-in and block-tested Hydra-Matic unit will be 
shipped you the same day your faulty transmission is received—all worn or damaged 


Parts 
4,000 miles. 


replaced with new GM _ parts—performance guaranteed for 


90 days or 


FOR EXTRA RUSH JOBS. If you wish a rebuilt Oldsmobile Hydra-Matic Trans- 
mission shipped before your old one is received, a deposit of $65 will be added to 
our invoice. Upon receipt of your unit the deposit will be refunded immediately. 
to avoid C.O.D. charges, send your complete remittance, ($160) in advance. Freight, 


f.0.b. Chicago. 


Write, Wire or Phone Today for Complete Details 


Hollingshead Motors Co. 


2550 S. Michigan Ave. 


Telephone: CAlumet 5-2000 


Chicago 16, Ill. 


AUTHORIZED OLDSMOBILE DEALER 





Maney Motor Co. Auto Auction 


DEALERS ONLY 
Sales Start at 12:00 Noon (C.S.T.) 
Auctioneers: Col. Bill Suddarth and Col. Bob Keller 


Every Thursday 
MURFREESBORO, TENN. 
Phone 111 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


TRADE CONNECTION: 
Truck Dealer [] 


Car Dealer [] 


Jobber [) Insurance [] 


NEW SUBSCRIPTION ORDER 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [[] 
for which check is attached [_] or send bill [7] 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
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Every Friday 
HUNTSVILLE, ALA. 
Phone 3188XJ 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 





Manufacturer (_] 


Financial [_] Supplier [) 


12-19-49 





















« 






COMMERCIA 





CREDIT \PLAN F 
a? i 





IRCIAL CREDIT CORPORATION 


A Subsidiary of 
Commercial Credit Company, Baltimore = Capital and Surplus $100,000,000 


ICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 


Sines ie eke eaten iy Bid = nasil 
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